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SUPERB 





HAND-MADE 


SWEDISH GLASS 





Sole agents in the United Kingdom: J. WUIDART &CO.LTD., 15 Rathbone Place, London, W.1. 











ANCESTORS OF AN INDUSTRY 


SIR ISAAC NEWTON'S famous observation of the falling apple reputedly started 
the speculations that led him to his theory of universal gravitation. The apple-tree 
was at Woolsthorpe, where he had retired when the Plague reached Cambridge; it 
was here, also, that he first evolved what we now know as differential calculus and, 
in his own words, “had the Theory of Colours”. He had discovered that the sun’s 
light is split up into its constituent colours by a prism —a discovery that provides 
the basis of chemical and astronomical spectroscopy. Newton was, too, a thorough- 
going atomist—that is, he believed that all matter was composed of tiny 
indestructible particles. He assumed that there were forces acting between the 
particles, these inter-actions enabling him not only to provide a theoretical explanation 
of Boyle's Law but also to understand chemical reactions. Newton's ability to use 
the concepts of atomism in a precise, mathematical way did much to excite the 
scientific interest that culminated, a century later, in Dalton's statement of his 
atomic theory. 


The same curiosity 
that inspired the 
ancestors of their 
industry leads 

1.C.1.'s scientists 

and technologists 
towards the discovery 
and development 

of new materials 


and improved processes. 





The Facts of Graphis 


11.6 new ideas 


45 cups of coffee, 76 cigarettes, 4 aspirins and 1.3 sleepless nights 

are used up by Graphis Publicity on average per advertisement : 
to make sure that the idea finally submitted is a good idea. Here (t iy 9 hi S 
are some more vital statistics: Graphis service is second to none; p 


all the designers put head to toe look quite horrible (they look i 
horrible in any position); every fifth director is a psychologist; Publicity 
50% of the agency’s work is on technical products. 


Asa matter of fact, a first-rate advertising agency. Ltd 


Registered Practitioners in Advertising 
Swan Yard, London W1_ Telephone: CANonbury 7076 
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. the feeling 


. the atmosphere of space 
a carpet like 


created by the right design... 
And with a much longer life than 


any other known carpet, yet so 
reasonable in cost because of 
its own foam-rubber underlay. 


Shildon Carpets and Rugs at 
the SHILDON Bri-Nylon 

60 Berners Street, London W1 
Tel: LANgham 0471 


advanced, most exciting carpet 
Carpet Centre 


development of recent years. 


See the superb range of 


that begins with a carpet, with 
SHILDON Bri-Nylon, the most 


its warm glow of colour and 
attractive pattern .. 


of luxury... 


. the instant appeal of colour 
and style.. 


~ 
: 


. 
A 
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the foundation of your decor. . 


g uous . spuejo"y Aq ssejb 


Shildon BRI-NYLON CARPET 
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a small range of components that make up 





The six types of attachments. Each attachment consists of diffuser, carrier and lamp holder assembly 








J taal 


Types of arms available for use with pendant and ceiling fittings 








a selection from hundreds of possible arrangements 


into hundreds of different designs 


Here is the answer, the elegant, economic 
answer to countless lighting needs. Vari- 
form interchangeable units—a compara- 
tively small number of carefully planned 
components that assemble in many differ- 
ent arrangements to provide an almost 
endless choice of design. 


Entirely new in conception, and outstand- 
ingly well made from durable materials, 
versatile Variform lighting units are fully 
described and illustrated in a comprehen- 
sive brochure and price guide, available on 
request. 


INTERCHANGEABLE 





LIGHTING DIVISION 


The Genera! Electric Co. Ltd., Kingsway, London, W.C.2 














ARTISTS MATERIALS 
NOLMUN F HOSNIM 








The entire range of Drawing 


OLD HOUSE and Water Colour Blocks 








NEW STYLE Books and Pads has been redesigned 


for both easier selling and use 


ZOYYIOY “VW “H 


WINSOR & NEWTON LTD WEALDSTONE HARROW MIDDLESEX 
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FIESTA 


melamine 





one of the 








Product design 
_ by Ronald E. Brookes FSIA. ’ 








Check-mated with check...taste and tone superb! Pure vinyl— choosing AMTICO 
is a sure move tO winning floormanship. Whatever the finish— AMTICO lasts as 
well as it looks! Resilient, radiant, many coloured ...as versatile as the Queen, as 
necessary as the King... AMTICO is the most beautiful flooring in the world! 


SEE FACING PAGE HUMASCO LTD., VINYL COVERINGS, 23 OLD BAILEY, E.C.4 
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AMTICO 


Here are the practical advantages of 


the most beautiful flooring in the world 


The Range 


Amtico offers an almost unlimited range of colours, effects 


and patterns... plain colours, Terrazzo, Marbleized... 
Renaissance simulated marble, Celestial, Stardust Fantasy, 
all with a striking translucence ... the glory of Travertine, 
the freshness of traditional Delft . . . Textura with simulated, 
dimensioned Mosaic and contemporary surface effects... 
cork and wood grain styles... Eldorado metal effects... 


smart, budget-priced Carefree and Vinyl] Plastex. 
Data 
Amtico homogeneous vinyl is solid vinyl, colours through 


thickness. Gauges .o80” and 4” standard tile sizes 9 * g, 12 K 12 
and 36 = 36. Other sizes to special order. 


Main Dealers: Cardiff— James Howell & Co. Ltd. Colchester—T. M. 
Locke Ltd. Newcastle — Harkers Ltd. Nottingham —Hopewells Ltd. 


Flooring Contractors who can give further details— 






London- North Hampshire Somerset 
Veitchi Ce td., N Gabriel Floors Ltd C. E. Carpenter & Son 
Franchi Wood Mosai Northam, Southampton Lid., Bridgewater 

Co i... NB s 7 se > 

Lt Frys Floors, Southsea Staffordshire 
Heaton Tabb, N.W.1 Portsmouth Hill I 
Haskell Robertson, N.W.5 Robbins Linoleum Co = 
“ " West Bromwich 
London— South Bournemouth ( >a 
. ’ ‘ seorge Cookson & Co., 

The Great Metropolitan Veit Southamptor Stoke Trent 

Fl z Co. Ltd., $.W.1 Graham & Chr’stopher a 
Lino Tile Co., Ltd., S.E.5 Bournemoutl Suffolk 
Cardinal Flooring Cx Oswald Constructions S. S. Flooring Services, 

Ltd.. S.I Co., Bournemouth Bury St. Edmunds 
Eslward . art & Co Hertfordshire Surrey 
os “ S “ , SW Pile Decoration C. & I. Supplies Ltd., 
Real ca a6 & Fi ; * New Barnet Weybridge 

si get m Wy ; “we"S “Thompsons (Barnet) Ltd., Richards, West Croydon 
Jek Fl os Si 4 Barnet G. C. Constructional 

“scot Huntingdonshire Flooring Co. Ltd 

London— West Richmond 
; , i , Neofloors Ltd., St. Neots ichmon 

verwear Installations " Frvs Floors. Crovdon 

Ltd., W.1 Kent 


All Floors Lid., Croydon 








Zenith Flooring Co. Ltd., Versatile (Folkestone Gabriel Floors Ltd 
W.C.1 ; Lid., Folkestone Guildtord 
Lammertons Contracts Dunns Ltd., Bromley Humberson, Woking 
Lid., W.5 Lancashire Decorative Floors Ltd., 
Gerratt Ltd., W.1 ( a Release 
Catesbys Ltd., W.1 "Bar — . “a 
British Mouldex Ltd., W.1 econ taedllng -*-eses aenag Sussex 
Dolphin Office Contracts Terra ra Flooring Horsham Flooring Co., 
Lid., W.8 Manchester , Horsham 
Hesters Ltd., W.1 ay ale Autew. Hove. 3 
Marshall & Snellgrove ie ee rys Floors, Brighton 
Lid., W. — Robertson Ltd Maxwells (Hove) Ltd., 
London—East Veitchi'& Co., Live eit Brighton 
ohn Archer é 0. Ltd., 2, & } Jarwickshire 
John A & Co. I R. W. Brooke & ¢ Ww ickshi 
E.C.1 Li erpool, The Coventry Tile Co., 
N. Pollard & Co. Ltd er ae ee tae Coventry 
, verpool Sam Robbins Ltd., Rugby 
Herbert & Lees Higginbotham & Yorkshire 
dR rolls Flooring Son, Oldham Letco Floors & Tiles Ltd., 
tT pl Leicester Sheffield, 
Val de Travers Ltd., E.C.4 R. Scandolo Ltd., Leicester Pe ae Ltd., 
Bedfordshire Middlesex = 
_ floors : ¥ — i Horsley Se th & Co WALES 
nglewood Ltd iton tc aves 
; Rape Denbighshire 
paiene & Norfolk North Wales Floorings, 
S. H. Ware & Co. Ltd., eccrine 
, oF 7 cuss Colwyn Bay 
Reading Norwich " 
Cheshire . P Glamorganshire 
F. S. Thompson Ltd., peg ence James Howell & Co. Lid., 
Stockport Ss S sae ervices, Cardiff 
Northern Flooring Co., Ny Pe ter eae i 
Hyde ? cae “ eg CHANNEL ISLANDS 
Derbyshire Warden Flooring Co J. W. Huelin Ltd., 
Pitchmastic Asphal Ketter ne St. Helier, Jersey 
Paving Ltd t British Mouldex, 
Devon Wellingborough SCOTLAND 
A. N. Coles, Plymouth Northumberland V.G. (Dundee) Ltd., 
Durham Harkers Ltd., Newcastle Dundee 
S. S. Cooper, Sun lerlar 1 " . Thomas Love & Sons 
Harkers Ltd., Newcastle Nottinghamshire Berth 
Essex Hopewells Ltd., Treron, Glasgow 
I. M. Locke Ltd., Nottinwhar Thomas Justice & Son, 
Co!chester Oxfordshire Dundee 
Gloucestershire S. H. Ware & Co. Ltd Macdougall & Son, 
Baileys Ltd., Bristol Oxtord Glasgow 
Cavendish House, M & Co. i.d., Oxford A. McCullock & Co, Ltd., 
Cheltenham Stephenson & Co., Oxford Glasgow, C.4 


Also Head Offices and branches of : 
Durastic Ltd. Korkoid Decorative Floors Limmer & Trinidad 
Lake Asphalt Co. Ltd. J. A Hewetson & Co. Ltd. Semtex Ltd. 
Please ask for full list of contractors from 


HUMASCO LIMITED, 23 OLD BAILEY, LONDON, E.C.4 
CITy 1056 SEE FACING PAGE 
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FAIRWINDS— 
GOD SPEED— 





to the Great new ships of 


P:O-ORIENT LINES 


CANBERRA 45,000 tons 
ORIANA 40,000 tons 


For detai/s of the regular Services to 
AUSTRALIA, NEW ZEALAND 
FAR EAST, U.S.A. & CANADA 
apply to your local TRAVEL AGENT or 
P«O- ORIENT LINES 


14 Cockspur St., London, S.W.1 WHI 4444 
130 Leadenhall! St., London, E.C.3 AVE 8000 








Everywhere 
striking new decorative 
effects are being created with 


Paaniquil 


padded and quilted p.v.c. on hardboard 











Reception area, Gina hair stylists, The foyer, State Ballroom, Kilburn 
London, SW (By courtesy of C.M.A. Ltd). 





































All the elegance and luxurious softness of quilting 
is offered at low cost by this remarkable material. 
In shops, stores, hotels, restaurants, cinemas, theatres, 
offices and houses all over the country, its use has led to the 
creation of the most striking and pleasing decorative effects. 
A few examples of ‘ Paniquil’ in situ are shown here, but 
you must see ‘ Paniquil ’ for yourself to appreciate its 
possibilities to the full. Send now for samples and details. 


* New luxury at reasonable cost 
* Wide range of colours and designs 
* Simple to install * Easy to keep clean 


PANIQUIL (SALES) LTD 


40 New Cavendish Street, London W1. Te/: WELbeck 0846 





Stockists throughout the United Kingdom 


Pawioure 
——o 











Ballroom entrance, State Cinema, Kilburn (By courtesy of C.M.A. Ltd). 


a “ ee | 


MODERN MISCELLANY 
by 


Tan Henderson 


SERS ReSE Hes & 











This month we illustrate four items taken 
from a complete othce suite carried out 
by us at Finsbury Square. The desk has an 
interesting panel treatment, very appro 
priate for tie modern office. The extra 
comfortable chairs are available in leather or in 
many varicties of fabri 
A visit to our showrooms is well worth while we 
can show you everything pertaining to furnishing 
including a most interesting collection of textiles 
from the United States 





IAN HENDERSON LIMITED 

1®4 SLOANE STREET. LONDON, S.w.t 
BELGRAVIA: 3271/2 

200 yards from Knightsbridge on the left 
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TITANIUM 
PIGMENTS 





Should tipping be abolished? 








Are telescopic rams cruel? 
Can coaches be light-hearted? 


How does a van guardits virtue? Gm 


These and other loaded questions of the day 


are deftly dealt with at the 


Commercial Motor Show, 


vy TELEHOIST LIMITED : Stand 50 


or componently answered by 


WILMOT BREEDEN 


at Stand 220 























MORTIMER STREET 





So 


drawing by Esta Chadwick 


A place for Wallpaper 


THE FOLLOWING COLLECTIONS 
ARE AVAILABLE FOR ARCHITECTS CONCERNED WITH THI 
SPECIFICATION OR DIRECTION OF 
DECORATIVE SCHEMES 


PALLADIO, HAYWARD, THE ARCHITECTS BOOK 


AND MAY BE SEEN AT 


The Architects’ Department The Wall Paper Manufacturers Limited 
19 21 Mortimer Street London W 1 
or King’s House King Street West Manchester 3 











DECORATIVE TRIMS make the finish! 


Decorative Trims bring you right out of the anonymous class. Designed use of them will distinguish your product from 
competitors, building a brand image from the start. We can produce exactly what designers require to blend with the 
specialised and functional shapes of today’s mass-produced equipment. Ideally, Decorative Trims should be considered 
as part of the basic design—which is why we are anxious that you 





should call us into the picture at design stage. Our representatives are SPECIAL: We have a large 
fully qualified to discuss your project, and, as suppliers to the leading 
manufacturers in the automobile, commercial vehicle, domestic capacity available for zinc alloy 


appliance and other industries, our experience may be of help in 
avoiding snags and keeping costs down. Don’t make styling and 
ornamentation an afterthought ! Call in Foseph Fray. and specification. Finished machin- 


diecast components to your design 


Specialists in Styling and Ornamentation in an infinite variety of ing can also be undertaken if 


colours, finishes and materials. 
required. 








Manufacturers of Vitreous Enamelied Nameplates and Badges. 





JOSEPH FRAY LIMITED, 36 Albion Street, Birmingham 1 


Telephone: CENtral 4114 (p.6b.x.) . Telegrams: FRAY, BIRMINGHAM 
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Lamp and Lighting Co Ltd 













Winner of a Design Centre Award, the Satina range of fittings is 
already one of the most popular in the country. The attractiveness 
of the satin-finished opal glassware, the delicacy of the bracket 
arms, and the general elegance of the range in all sizes are the result 
of close collaboration between the company’s design staff and 
leading industrial design consultants. For full particulars write for 
the illustrated Satina catalogue to: 


AEI LAMP AND LIGHTING CO LTD Melton Road Leicester 


10 Shell Pink Softglow 











colours! 


Tweed! Original! Exciting! For every room 
inthe home... for offices and hotels... 
for shops and schools and showrooms. 
Available in 9 wonderful colours. 


And a new Softglow colour too! 


This favourite Formica range is now 
available in an extra colour. All 
Softglow colours are ideal for every 
type of application. 





1 Peppermint Tweed 


The new Tweed and Softglow colours are 
at your Formica distributor's now! 





3 Wild Rose Tweed 





5 Platinum Tweed 
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you'll see more manufacturers of heating appliances 
use Expanded Metal than any other alternative grill... 
and for many good reasons... 


BETTER CONDUCTION 
Expanded Metal, completely joint- 
less, in steel or aluminium conducts 
evenly —allows uniform airflow. 
Ridged or flattened, there’s a mesh 
for every application. 








FASTER PRODUCTION 
Expanded Metal is easily pre- 
punched and formed. Its introduc- 
tion simplifies fabrication and 
speeds output. Special sizes can be 
cut and supplied in quantity. 


3\3\, 
i) 


i 


SVT \9\a \a \d\d \s 
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WIDER CHOICE Expanded 
Metal offers the strength and 
economy of steel or the colours and 
patterns of anodised aluminium. 
It opens up new opportunities for 
styling and sales. 


oe 
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Write for full details today 





XPARIDED METAL 


at the heart of more things than most people realise 


THE EXPANDED METAL CO. LTD., 16 Caxton Street, London, 8.W.1 Phone: ABBey 7766. 
Also at: Aberdeen Belfast Birmingham Cardiff Dublin Exeter Glasgow Leeds 
The Expanded Metal Company of Canada Limited, Annacts Industrial Estate, Vancouver, Canada. 


Manchester West Hartlepool. => 


Agents and Stockists throughout the free world. 






DESIGN 142 





) 


% 
3 
a 








\ For long-running, mass-production plastic mouldings 
in any material, it certainly pays 


to leave it to Lorival’ 


LORIVAL PLASTICS - UNITED EBONITE & LORIVAL LTD : LITTLE LEVER - BOLTON - LANCS 


.97 
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THE SPACEMAN 
and the Hostess... 











Satellites and Saucepans, Nose Cones 

and Candlesticks, from the 

inhospitable inky blackness of outer space to 
the welcoming, softly illuminated 

Dinner Table, “‘ Staybrite’’ Stainless Steels 
are playing their part. Spacebound 

or Earthbound, the versatility of these 
special Steels opens up new 

realms of exploration, where the research and 
production techniques of Firth-Vickers 

will continue to lead the way. 


HN I NT A 








FIRTH-VICKERS STAINLESS STEELS LTD., SHEFFIELD 

- the only Company in Europe to devote its 
activities exclusively to the production and 
development of stainless and heat-resisting steels. 
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everflex VINYL COATED FABRICS 


Bernard Wardle (everflex) Ltd., Caernarvon, North Wales. Caernarvon 3243 


26 Berners Street, London W.1. LANgham 8451 
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consistency 
you can count on 


REED CARTONS LIMITED 


REED HOUSE: KEW BRIDGE: BRENTFORD : MIDDLESEX 


Telephone: /SLeworth 5161 Packaging 
Division 


in a million one ina mil 


Factories: AYCLIFFE - CHATHAM - LONDON - NEWCASTLE UPON TYNE - FHATCHAM 





Signs made from ‘Perspex’ 


Stand out 











Tee €-PLAw CALLEBY 


rhe internally 


illuminated box letters on this sign at the G-Plan 
Gallery, 


in Hanover Square, London, W.1, are faced with ‘Perspex’ 
sheet and were made by Pearce Signs Limited, Insignia 
yuse, London, S.E.14, for E. Gomme Ltd., High Wycombe 


acry iit 


H 


PARIS 
é 
LONDON 


Internally illuminated box sign letters faced with ‘Perspex’ acrylic 
sheet 


made by Pearce Signs Limited, Insignia House, London, S.E.14, 
for The Burma Gem Company, London 


*-PERSPEX. 


IMPERIAL 


P 800 


CHEMICAL INDUSTRIES 
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HESE colourful illuminated box sign letters, 


T 


acrylic sheet can make even the simplest 


made by Pearce Signs Ltd., show how ‘Perspex’ 
letter 
form catch the eye. 

Pearce Signs make a complete range of signs with 
box letters faced with ‘Perspex’ in this way, two of 
which recently won the Gold Medal at 


fornia State Fair. 


the Cali- 


Virtually any letter form or name-style can be 
easily shaped from ‘Perspex’ in an extremely wide 
range of colours and effects. They can be engraved or 
inlaid, will take printing very well and can be easily 
maintained. Since ‘Perspex’ is extremely durable, 
they will stand exposure to the weather. 

To combine eye-catching design with durability, 
specify signs made from ‘Perspex’. 


‘Perspex’ is the registered trade mark for 


the acrylic sheet manufactured by J.C.1. 


LIMITED LONDON 





ALLO ® 
MW &.F ee 


AND COMPANY LIMITED 


The recessed fittings illustrated are made in various sizes 
and incorporates a completely new method of securing simple 
maintenance by means of the Allom Heffer patent locking 
device (Patent application No. 32933/59) which provides : 


@ A positive method of opening and shutting on a pull-push 
principle. 


Hinging on either side of the fitting when fully clear of 
the ceiling. 


Complete detachment of the diffuser when required. 


Apply for Brochure series 707 


17 MONTPELIER STREET - KNIGHTSBRIDGE - LONDON - SW7 ; TELEPHONE KNIGHTSBRIDGE 6897-8 


24 
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designer (iiaaneanraees 
chooses Sepaeaeaaaae 


Plastovac-P | 


because The new vacuum covering process . . . 
. - gives him much more flexibility in design. 
. . puts a hardwearing P.V.C. surface on radios, shoes, 
furniture and travelware. 
. is washable in warm water and has good colour fastness. 
. has excellent drawing properties and covers 
pre-shaped surfaces without loss of emboss. 
. contains wholly polymeric plasticisers to prevent migration, 
. is available in an attractive range of colours 
and printed effects. 
Our Technical Service Department will be pleased 
to give further information, as well as details of special 
machinery and adhesives for applying 


Plastovac-P 
polymeric plasticised sheet for vacuum covering 


Made by 


(Stereye OF LANCASTER) 
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The ERCOLion on the 


anatomy of comfort 


“Design for the comfort of the anatomy” began 


the ERCOLion, “is an amalgam of science and aesthetics. 
A marriage of form and information. A means of support 
without obtrusive supporting means. Take my new light 
but immensely strong Easy Chair. The entire sitting area of 
the seat and back is completely free of any cross rails. Just 
resilient rubber webbing (self anchored to the solid Beech 
frame), supporting deep foam cushions. A hammock-like 
haven which ‘ gives’ to your body at every point. 

However you dispose your anatomy you are superbly 
comfortable as never before, because you are literally 


a ; 
ERCOL Windsor ‘free-floating’. And as an additional practical comfort” 


concluded the ERCOLion, “I have provided zip-off 


contemporary furniture =" 


ESRCetL FPUVURNRIETURE LIT - BIiGcGgh WYCcenmBE - BUCES 


DESIGN 142 





DESIGN 142 

















COUNCIL OF INDUSTRIAL DESIGN 
1960 DESIGN AWARDS FOR 
ATLAS LIGHTING LIMITED 


All the lighting fittings which this year won Design Centre Awards 
from the Council on Industrial Design are Atlas products. In 
addition Atlas Lighting Limited now becomes the first company to 
win three of these coveted awards in the same year. 

This highlights the success of the Atlas design policy, which first 
gained ‘official’ recognition when the Atlas ‘Kitchenlight’ won 
similar distinction. 

1. ‘Chelsea’ handwrought glass lighting fitting G.3 and JY Glasses. 


2. Low Voltage Display Lighting fitting DB.OOSO 
with Transformer TR2338. 


3. Street Lighting Lanterns and Columns. Models Gamma 4 
and Gamma 5. 


ATLAS LIGHTING LIMITED 
THORN HOUSE, UPPER ST. MARTIN'S LANE, LONDON, WC2. 





stripes are in... 


The glowing beauty of Rivington Living Colour in SEE THE RIVINGTON “NEW LINE” 
stripes! That’s ‘‘The New Line’’ by Rivington, the IN THESE LOVELY COLOURS 


entirely new range of striped carpets with the brilliant 
contemporary appeal. Rivington NEW LINE comes BURNT OAK Peat and black 
in rich two-tone colour schemes in glorious Living WOOD GREEN 


Colours. The beautiful striped pattern is the latest, panne ROYAL .. Monaco blue and Chinese turquoise 
most successful creation of the famous Rivington 


Design Panel BOND STREET . Chili red and cardinal red 


Bay green and stone 


TEMPLE Grey mist and graphite 
“The New Line’’ by Rivington is as practical as it is 


lovely. It has all the hard-wearing qualities that make ance. Gray niet end Mession Ehee 
Rivington Carpets so ideal for contract work. It is 85", VISCOSE RAYON AND 1|5°,, NYLON. 
mothproof, and has exclusive Permapad backing ‘The New Line” 
to increase stability and prevent slipping or stretching. 59 6 per sq. yd. 


in the NEW LINE by RIVINGTON 


is available in all widths and retails at 
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Write for full details and free samples of ‘‘The New Line’’ to: 


RIVINGTON CARPETS LTD., London Office and Showrooms: | Clifford Street, Savile Row, W.1. 
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Men of Distinction prefer 


SWEDISH FURNITURE 


for Executive Offices 


distinguished by the company it keeps... 
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London Sales Office: 58-60, Kensington Church Street, London, W.8. Telephone: WEStern 7250 (10 lines) 


See the full range at 
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Completely resurfaced 


in one working day! 


Modernisation of a bar, restaurant, shop or Office all in one day? And without disturbing 
staff or customers? That’s what can be achieved by using HARDEC— quickest firing plastic 
surface. The reason is this: HARDEC is a balanced board which lies flat by itself, needing 
only the simplest fixing. 

In ‘Operation HARDECc’, the area to be re-surfaced is measured-up and the boards pre-cut 
to size beforehand. Then colourful, plastic-surfaced HARDEC tops can be quickly and 
permanently fixed on horizontal surfaces with the minimum of adhesive or by simple 
metal edging. 

Wall-panelling with HARDEc (in another of its many designs) takes only a little longer. 
A simple framework of timber grounds... contact adhesive (panel-pins or screws, if you 
prefer) and the job is done. 


THAT’S THE TIME, LABOUR AND MONEY YOU SAVE WITH Hai dec/ 


Quickest-Fixing Horizontal or Vertical Plastic Surface 











Write for free sample to:— 
THE AIRSCREW COMPANY & JICWOOD LTD - DEPT ONI8 ‘ WEYBRIDGE * SURREY 
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The ceiling that lights 
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A Lumenated Module installation in the showroom of Middlesex Motors, Stanmore. ancuitects: Tubbs, Duncan & Osborn, A.RA.B.A. 


Lumenated Ceilings are precision made. They arrive on site ready for 
immediate erection — using a minimum of skilled labour. They are covered 
by a comprehensive guarantee and a full maintenance service is provided. 
Expert co-operation on design and installation can be given by our experienced 
staff. Most Lumenated Ceilings diffuser designs have been accepted by the 
Council of Industrial Design. Please write for full details. 


A member of the Hall-Thermotank Group. 


ALLIANCE HOUSE, CAXTON STREET, LONDON SWI. TELEPHONE ABBEY 7113 


TGA 18s 
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The VA 60 range is an 
entirely new concept in 
steel office furniture. 
Designed by 

Robert Gutmann, FSiA, 
this furniture complements 


the striking new offices now 





taking shape. 


Desks, cabinets, book-cases 
—each piece is styled in 
smooth, flowing lines and 
immaculately finished in 


Ss | fj colours to harmonize with 


oy / y y a Vi |S all decorative schemes. 
] % | iN i ; Prices? 
/ Ys ‘ > i Surprisingly competitive. 
= j & 4 
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If you are contemplating the 


‘ i ( é 
} it j j } offices up-to-date see 
‘ the VA 60 range before you 
' H t make your final decision. 
2 j , / j An illustrated catalogue is 


aL 8. 


furnishing of new offices or are 
interested in bringing present 





yours for the asking. 





STAND 150 Grand Hall Gallery Business Efficiency Exhibition 


. —— SIXTY 


VICKERS-ARMSTRONGS (ENGINEERS) LIMITED ; 
DARTFORD KENT SALES OFFICE AND SHOWROOM 13 CITY ROAD LONDON EC1 MET 8877/9 








THE BOARD YOU CAN 
BEND 103.1 RADIUS 
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Bowater Board will go all the way round to a 1” radius without 
tearing or losing its smooth working surface. This opens up all 
sorts of new uses, which industry has not been slow to grasp. 
Equally important is the way it blanks out to almost any shape 


Linen 


a ° . ° ° - ; me fons te $ Basket 
without splitting or splintering. No wonder Bowater Board is SIT (Peg Board) 











taking the place of many traditional and often more expensive 


materials in products like the three we show here, for example. 
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Did you know these other facts about Bowater Board? Wide 


range of decorative finishes. Many standard sizes (including 


Refrigerator 


economical 5 ft. widths) and practically any non-standard 





measurements cut for worthwhile orders. Home production 


ensures reliable delivery. 


~- > \ | : 
of hey a 
[ A Imagine how you can use 
a» 3 


- Bowater Board- 


start you thinking? BUILDING PRODUCTS DIVISION, BOWATERS SALES COMPANY LIMITED, 
Write to: BOWATER HOUSE, KNIGHTSBRIDGE, LONDON, SW1. TEL: KNI 7070 
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Lighting becomes an architectural feature... 


By close co-operation between architect and light- For guidance in lighting consult ie dah 
ing specialist, a unique combination of decoration : 


and lighting efficiency has been achieved in the lecture T R 0 U G H TO N & Y 0 U \ G 
hall of the Institute of Marine Engineers. 
TROUGHTON & YOUNG (Lighting) LTD., The Lighting Centre, 143 Knightsbridge, London,S.W.1. Tel. KENsington 3444, 
Architects: Ronald Ward & Partners And at Rodney Street, LIVERPOOL 1. 
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This is ‘Vynair’-the new upholstery 
material that combines today’s gayest 
colours with a luxuriously comfortable 
texture that is really easy to care for. 

The ‘Vynair’ texture is something com- 
pletely new in coated fabrics — allowing air 
to pass freely through the material. It 
makes ‘Vynair’ supple enough to be thor- 
oughly comfortable, yet resilient enough 
to keep its shape year after year. 

Every wonderful ‘Vynair’ design and 


‘Vyn 


‘Vynair’ brings you today’s gayest colours 


—and it’s so easy to care for 


every vibrant ‘Vynair’ colour can be wiped 
clean with a damp cloth, and will with- 
stand very heavy wear. 

Already ‘Vynair’ is available in nine 
colours, and new designs are coming out 
all the time. More and more famous furni- 
ture makers are using it to add colour and 
comfort to their upholstery. If you like to 
keep up with what’s newest, brightest and 
most comfortable in modern furniture, 
don’t fail to go and see ‘Vynair’. 
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MAYFAIR 


85263/4 


TELEPHONE: 
DUNDEE 


Woke 





TELEPHONE: 


LONDON, 


Ask to see the pattern books of the Old Glamis range at 





or visit the Old Glamis showrooms in London or Dundee. 
+] 


gs, 


DUNDEE. 


visitor. 
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AVIARY, a recent 
choice of five colour combinations. Here it is teamed with MERKLAND, a heavy upholstery 


your local furnishin 


fabric made 
You will be 
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Design 


Tradition and experiment 
Pointers 


Heating Richard Eve and Archie McNab 

There are many ways of heating a house, from the traditional coal fire to full central heating. 
This article discusses their relative advantages and disadvantages, and suggests that further 
research into the fundamental requirements of heating is necessary 


Do posters work? L. Bruce Archer 

An important investigation into the effectiveness of safety posters was carried out recently by the 
British Iron and Steel Research Association. The methods employed and the results achieved are 
reported in this article 


Review of current design 


Vertical milling machines William H. Mayall 
Phis survey of one of the basic types of machine tool argues the need to match developments 


in automatic control equipment with a more radical approach to machine tool design as a whole 


Patronage pays Stephen Garrett 
As well as commissioning a new suite of combined dining and conference rooms, a City merchant 


bank appointed a designer to produce a range of modern tableware to be used for the firm’s 
regular business lunches 


Overseas review 

USA: Britain exhibits abroad Lazette Van Houten 

DESIGN’s American correspondent reports her impression of the British Exhibition held recently in 
New York’s Coliseum 

Belgium: Centre lathe redesigned William H. Mayall 


A machine tool of unusually advanced design is described and illustrated 


USA: Decade of Aspen 

Two articles mark the tenth anniversary of the annual international design conferences at Aspen. 
The first, by Herbert Pinzke, is a retrospective account describing how the conferences have 
developed. The second, by Paul Reilly, discusses this year’s conference 


Farm building exhibit 


Miscellany 


News 85 Letters 89 Books 


Ihe addresses of British manufacturers in this issue are on page 95 


Editorial Circulation Advertisements Council of Industrial Design, The Design Centre, 
28 Haymarket, London sw! Tel: Trafalgar 8000 anp the Council of Industrial Design Scottish 
Committee, Scottish Design Centre, 46 West George Street, Glasgow c2 Tel: pouglas 3914 


Design may be obtained from booksellers at home and abroad or from the addresses above. 
Yearly subscription rate: UK 40s post paid 
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HANDSOME i8, HANDSOME DOES—with his new Status Group, Robin Day 
introduces a truly protean modernity. At remarkably low prices, considering the materials and 
workmanship employed. Several basic broad desk tops, pedestals, panels, tables and storage 
cabinets combine in practically infinite permutations to match any space and function. Status 
has now joined other Hille furniture and fabrics in the many commercial and public building 
interiors being realised, and often originated, by Hille Contract Division; for example showrooms 
at Thorn House; offices at Belvedere Generating Station; bar, dining room, main lounge and 
bedrooms at Skyway Hotel. Visit our showrooms, 39/40 Albemarle Street, London, W.1, Hyde 
Park 9576, or 24 Albert Street, Birmingham 4, Midland 7378, or write for brochure. 


Internationally-honoured furniture for homes and offices 
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COMMENT 


Tradition and experiment 


What, in a nutshell, are bodies such as the Council of Industrial Design and 
the Design and Industries Association trying to do? Surely to encourage in 
the present generation of British manufacturers and designers that same 
marriage of imagination and commonsense which won for our ancestors 
their great reputations for good design ; but equally surely not to encourage 
faithful or, still less, faithless copies of past successes, however fine these 
were in their time and however much they may still be in demand. There 
are after all plenty of people doing the latter, but all too few doing the 
former, and, though it is clear that a great many of our overseas customers 
still look to Britain for traditional designs, there is everywhere a substantial 
market for something fresher, more up-to-date and better suited to 
modern living. Britain should be actively competing for her share of this 
rising demand. 

That is why The Design Centre in Haymarket, London, concentrates on 
good modern design and why time and again reproductions are not 
accepted — even though it must be admitted that the originals on which 
the copies are based may have been intrinsically better designs than much 
present day work. The Design Centre’s search for good, modern, imagin- 
ative designs is not yet fully understood in some industries, particularly not 
perhaps in those with old traditions such as pottery and glass. A rejection 
of a traditional design does not necessarily imply that it is a bad one, but 
simply that it is inappropriate to an exhibition that purports to show the 
more modern face of British industry. 

Had British manufacturers in general spent more on design research 
over the last 20 years, The Design Centre would today have more good 
modern things to choose from, but manufacturers could well retort that 
no one has pressed them for any new departures. Their public has been 
well satisfied with the iraditional bread and butter of their trades. 

It is for this reason that we welcome the publication in this issue of the 
report on a brave experiment in modern design by a merchant bank in the 
City of London. Such patronage from so sober and careful a quarter 
should go far to convince our most conservative industrialists that there is 
perhaps something worth pursuing in the idea of designing for one’s own 
times. It may also convince them that the modern designer can cater for 
luxury as effectively as he can for economy. It has been the dearth of such 


generous commissions that has up till now played into the hands of our 


ancestors. P.R. 
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Marleymura in Lomans Bakers, Southampton Architects : W. H. Saunders & Son, Southampton 


...1n public buildings, shops and offices 





/0¥.4 4a dimura 


THE 12”x6” VINYL WALL TILES 


. new design potential to the concept of 
permanent, practical wall decoration. 


FIVE PASTEL COLOURS AND BLACK 
The actual dimensions of each tile are 12” x 5#” which 
permit any design to be used, while still maintaining an 
equal ¢” framed spacing between tiles. 


MARLEY SEVENOAKS - KENT -: Sevenoaks 55255 
London Showrooms .- 251 Tottenham Court Road - W1 
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Pointers 


To and fro at Milan 

It was indeed pleasant to hear warm praise for the British 
three-class primary school at the Triennale from Italian 
and other visitors to the exhibition. More than any other 
national exhibit this self-contained building carried at 
least half of the exhibition’s theme Home and School into 
practice. As already reported (pEsiGN 139/63) credit for 
the enterprise belongs to the Ministry of Education and 
the Nottinghamshire County Council; that the British 
‘Home’ was wholly absent is hardly their fault. Respect 
abroad for British achievements in school design has 
brought a more practical outcome, for Western Germany 
is to build a number of schools to British designs using the 
same system of construction as that used in the school 
shown in Milan. 

One of the surprises of the Triennale is the extent to 
which the backward looking trend in Italian furniture 
design has taken hold. Our suspicions — aroused in the 
pages of Domus — were partly confirmed by the contrived 
peasant style of Gio Ponti’s furniture at the Heal’s exhibi- 
tion earlier this year (DESIGN 140/58). Now many leading 
Italian designers are in full retreat with elements of Cubist- 
modern and even de Stijl mixed with an approach that is 
decidedly Kitsch. We shall be showing some examples in 
DESIGN for December; but in the meantime we strongly 
recommend the 7riennale, in spite of this. 

There are displays from 14 other nations which vari- 
ously take up the main theme, often showing Homes and 
Schools significantly mixed. But well to the fore come the 
commercially adroit designs from Germany, Japan, 
Czechoslovakia and Scandinavia that should make British 


firms with a lively design policy regret their own absence. 


Startling report 

A disturbing, though understandable, growth of the 
‘beat’ outlook among art students was clearly evident in a 
recent issue of Ark magazine which was discussed on this 
page in July. The point is taken up by Robin Darwin, 
principal of the Royal College of Art, in the latest annual 
report of the college. His comments on the present stu- 
dent generation reveal a perceptive and sympathetic 


understanding of the dilemma facing the young — the 


“managerial revolution which offers the possibility of 


material welfare and mass extinction with equal gener- 
osity’’. For something as dull-sounding as an annual re- 
port this makes extraordinarily interesting reading — as 
do other sections of the report which describe the objec- 
tives and problems of this national college. But perhaps 
most startling is the report’s presentation. The old pocket 
sized utility production has given way to a handsome 
quarto booklet with immaculate typography and a collec- 
tion of full page photographs which say almost more than 


the words themselves. Unfortunately the report is not for 
sale, but if you can get hold of one from the friend of a 
friend who knows the wife . . . the effort will be well 
worth while. 


Boost to morale 

Do the Design Centre Awards really benefit the manufac- 
turers of the products that win them? The answer is em- 
phatically ‘Yes’ as far as the 1959 awards were con- 
cerned, anyway. We can state this with such shameless 
confidence because of an enterprising survey carried out 
independently by The Director (that thick magazine strict- 
ly for top people in industry and commerce) and reported 
in its July issue. Fourteen out of 16 manufacturers claimed 
that the receipt of an award had definitely stimulated 
sales for the particular product concerned. Of the re- 
maining two, one said the firm had gained status and the 
other that the award had drawn attention to the firm’s 
products as a whole. Perhaps the most interesting remark 
was from Ernest Race Ltd which won an award with the 
firm’s Heron chair. The greatest benefit apparently was 
the boost to factory morale. ‘“‘Everyone (the managing 
director included) felt very good and this promotes better 


quality work from all hands.’ 


ba 


Picture quiz 

Guess what this picture shows. A luxury flat in a stock- 
broker’s Georgian block? A parlour in a typical semi- 
detached at Ealing? Part of an Ideal Home show house? 
You might think you were on pretty firm ground; but 
you would be wrong on all counts. Actually it is the in- 
terior of “The Suite’ on the new Union Castle ship RMS 
Windsor Castle. Not very firm ground after all; though no 
doubt the intention is that VI P’s really like to forget that 
they have paid £1,021 to travel by sea to Durban and 
prefer to imagine themselves back in the chintzy comfort 
of their own homes, with a marble fireplace and shiny 
cocktail cabinet to complete the illusion. As might be ex- 
pected the tourist quarters, though by no means inspired, 
are certainly less pretentious. The implication is that if 
you want sham design you must pay through the nose to 
get it — which is probably just as well when you come to 
think about it. 





HEATING 


RICHARD EVE 
and 
ARCHIE McNAB 


Without any form of artificial heating in our homes we would be uncomfortably 
cold on and off in this country for about eight months of the year. Judging by the 
hundreds of appliances of all types that are on the market there appears to be no 
lack of attention to our needs on the part of the appliance industry. Yet the very 
profusion of designs, the standards of which visually leave much to be desired, 
combined with the conflicting claims of the various power suppliers, makes the 
task of choosing the right system to suit our particular requirements extremely 
complex and difficult. It is important therefore to examine the nature and aims 
of heating domestic premises before considering how to improve design. 

Most authorities seem to agree that the ideal conditions for comfort should 
approximate as closely as possible to a sunny spring day, when the air tempera- 
ture is moderate to cool, with a fair quantity of radiant heat and slight air move- 
ment. The difficulty of reproducing those conditions artificially is enormous and 
research has hitherto been concentrated on efficiency (ie, in simple terms, the 
production of the most heat from the least fuel) even though the most efficient 
heat-producer could fail to provide the greatest comfort. 

A good deal is known about the characteristics of the environment which can 
result in feelings of comfort or discomfort. Broadly speaking, comfort is deter- 
mined by the proportion of heat lost by the body in relation to that returned to 


it, coupled with the movement and humidity of air, and its degree of impurity. 


All the quantities are critical within close limits and although carbon dioxide 


can rise to a high level before discomfort is felt, human and animal smells will 
produce a feeling of stuffiness. 

Even so, the range of temperatures maintained in dwellings in the UK still 
varies widely. Some people prefer to wear plenty of clothes in a comparatively 
cool room; others like light clothing and a very warm room, and so on. There are 
also ingrained social habits and emotional preferences — the tight circle round a 
blazing fire, for example. Whether these variations of habit are fundamental or 
whether they stem from the basic failure of artificial heating systems to repro- 
duce the ideal natural conditions, is difficult to say. 

Since, for the time being anyway, the consumers’ choice is limited to systems 
which are something less than ideal, they should aim to offer a reasonable sur- 
rounding air temperature of between 60° and 70°F, wall surfaces, floors and 


ceilings which can be readily warmed and which are about the same as or 
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slightly above the air temperature, and gentle air movement. 

The latest report on the subject by the Building Research Station* lists three 

main categories for domestic heating: 
‘*] full house warming; 2 partial heating, ie the full heating of two or three 
rooms from a central heat source, with the remainder of the house heated as re- 
quired by gas or electric fires; or the background warming of the whole house to 
a uniform temperature lower than that obtained by category | together with top- 
ping up in individual rooms as required; 3 heating limited to individual appli- 
ances in one or two of the main living rooms. 

“The main differences in the three standards are in the scope of the heating 
service. In the full house warming systems and background heating systems, for 
instance, comfort is enhanced by the fact that the house is uniformly warm; such 
systems are essential for the open plan house. By contrast, systems using separate 
appliances, eg open fires, in a limited number of rooms give a less uniform 
standard of comfort.” 

Full house warming from a central source is generally agreed to be the most 
satisfactory approach to domestic heating, but comparatively high installation 
costs have prevented its more widespread adoption. In a new house the cost of 
installing central heating is somewhat less than in older buildings and it is sur- 
prising that so few of the new houses built since the war have included such a 


system. Running costs are an equally important factor in determining the choice 


of a heating system and here such points as the degree of insulation provided by 


the fabric of the house are all too frequently ignored. Running costs can be 
illusory where a large number of different appliances and power sources is used 
in one house. The owner of an open fire, a couple of gas fires, a solid fuel boiler 
with an immersion heater and possibly an infra red heater in the bathroom 
would not find it easy to keep track of his heating expenses. 

These then are some of the requirements and some of the problems of home 
heating. A more detailed consideration of the various systems that are available 
and which must be seen in the light of these limitations is given in the following 
pages. They are discussed under two main headings: Full House Warming and 
Individual Appliances. Partial house warming from a central source is not con- 
sidered separately as it is essentially a compromise between the two. 


© Building Research Station Digest, No. 133, HMSO, 44. 


The basic requirements for full house warming 
are that any heating appliance must be large enough 
to ensure that the rooms can be brought to a full 
standard of thermal comfort, and it must be eco- 
nomical ; that is to say it must obtain as much of the 
heat latent in the fuel as possible. There are very 
few systems which operate at the 80 — 85 per cent 
efficiency which could be regarded as desirable. In 
terms of efficiency, the basic fuels, whether solid, gas, 
electricity or oil, show a number of variations. 

Of the four fuel sources, solid fuel and oil are the 
cheapest per delivered therm and gas the second, 
and, provided efficient appliances are used, this 
order of cost will remain the same when continuous 
heating is required. 

With oil and solid fuel the cost of the conversion 
plant appears to the householder as an installation 
charge; with gas and electricity the cost to the con- 
sumer is spread over the years as running cost. It is 
for this reason that the cost of installing electricity 
and to some extent gas is almost invariably cheaper 
than a comparable system using oil or solid fuel. 


Radiators Space heating by water, which is the 
method normally thought of as ‘central heating’, 
usually heats by means of cast iron or pressed steel 
radiators, since a single heated pipe running round 
a room will not emit sufficient heat to provide ther- 
mal comfort during really cold spells. The skirting 
board heater is a development of the single pipe 
which, by some change in its pattern such as adding 
fins, increases the rate of heat emission to the desired 
point. Another method is to encase the pipes and 
allow air to pass through the casing, entering cool at 
the bottom and leaving warm at the top. The effi- 
cacy of these heaters can be increased by adding a 
fan. This type is known as a forced convection heater 
and provides thermal conditions similar to those of an 
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HEATING 


RICHARD EVE 
and 


ARCHIE McNAB 


Without any form of artificial heating in our homes we would be uncomfortably 
cold on and off in this country for about eight months of the year. Judging by the 
hundreds of appliances of all types that are on the market there appears to be no 
lack of attention to our needs on the part of the appliance industry. Yet the very 
profusion of designs, the standards of which visually leave much to be desired, 
combined with the conflicting claims of the various power suppliers, makes the 
task of choosing the right system to suit our particular requirements extremely 
complex and difficult. It is important therefore to examine the nature and aims 
of heating domestic premises before « onsidering how to improve design. 

Most authorities seem to agree that the ideal conditions for comfort should 
approximate as closely as possible to a sunny spring day, when the air tempera- 
ture is moderate to cool, with a fair quantity of radiant heat and slight air move- 
ment. The difficulty of reproducing those conditions artificially is enormous and 
research has hitherto been concentrated on etliciency (ie, in simple terms, the 
production of the most heat from the least fuel) even though the most eflicient 
heat-producer could fail to provide the greatest comfort. 

\ good deal is known about the characteristics of the environment which can 
result in feelings of comfort or discomfort. Broadly speaking, comfort is deter- 


mined by the proportion of heat lost by the body in relation to that returned to 


it, coupled with the movement and humidity of air, and its degree of impurity. 


All the quantities are critical within close limits and although carbon dioxide 
can rise to a high level before discomfort is felt, human and animal smells will 
produce a feeling of stuffiness. 

Even so, the range of temperatures maintained in dwellings in the UK still 
varies widely. Some people prefer to wear plenty of clothes in a comparatively 
cool room: others like light clothing and a very warm room, and so on. There are 
also ingrained social habits and emotional preferences — the tight circle round a 
blazing fire, for example. Whether these variations of habit are fundamental or 
vhether they stem from the basic failure of artificial heating systems to repro- 
duce the ideal natural conditions, is difficult to say. 

Since. for the time being anyway, the consumers’ choice is limited to systems 
vhich are something less than ideal, they should aim to offer a reasonable sur- 
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rounding air temperature ol between 60° and 70°F, wall surfaces, floors and 


ings which can be readily warmed and which are about the same as or 
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slightly above the air temperature, and gentle air movement. 


The latest report on the subject by the Building Research Station* lists three 


main categories for domestic heating 


‘| full house warming; 2 partial heating, ie the full heating of two or three 


rooms from a central heat source, with the remainder of the house heated as re- 
quire d by vas or electric fires; o1 the bac keround warming of the whole house to 


] 


a uniform temperature lower than that obtained by category | together with top- 


ping up in individual rooms as required; 3 heating limited to individual appli- 
ances in one or two of the main living rooms. 

“The main differences in the three standards are in the scope of the heating 
service. In the full house warming systems and background heating systems, for 
instance, comfort is enhanced by the fact that the house is uniformly warm: such 
systems are essential for the open plan house. By contrast, systems using separate 
appliances, eg open fires, in a limited number of rooms give a less uniform 
standard of comfort 

' " , 


| ull house warming trom a central source is generally agreed to be the most 


satisfactory approach to domestic heating, but comparatively high installation 


costs have prevented its more widespread adoption. In a new house the cost 


f 


] 


installing central heating is somewhat than in older buildings and it is sur- 





prising that so few of the new houses built since the war have included such a 
system. Running costs are an equally important factor in determining the choice 
of a heating system and here such points as the degree of insulation provided by 
the fabric of the house are all too frequently ignored. Running costs can be 
illusory where a large number of different appliances and power sources is used 
in one house. The owner of an open fire, a couple of gas fires, a solid fuel boiler 
with an immersion heater and possibly an infra red heater in the bathroom 


{ his heating expenses 


would not find it easy to keep track of 

These then are some of the re juirements and some of the problems of home 
heating. A more detailed consideration of the various systems that are available 
and which must be seen in the light of these limitations is given in the following 
pages. They are disc ussed under two main headings: Full House Warming and 
Individual Appliances. Partial house warming from a central source is not con- 


sidered separately as it is essentially a compromise between the two 
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The basic requirements for full house warming 


are that any heating appliance must be large enough 
to ensure that the rooms can be brought to a full 
standard of thermal comfort, and it must be eco 
nomical; that is to say it must obtain as much of the 
heat latent in the fuel as possible. There are very 
few systems which operate at the 80 — 85 per cent 
efficiency which could be regarded as desirable. In 
terms of efficiency, the basic fuels, whether solid, gas, 
electricity or oil, show a number of variations 

Of the four fuel sources, solid fuel and oil are the 
cheapest per delivered therm and gas the second 
and, provided ethcient appliances are used, this 
order of cost will remaur the SATIIC when continuous 
heating is required 

With oil and solid fuel the cost of the conversion 
plant appears to the householder as an installation 
charge: with gas and electricity the cost to the con- 
sumer is spread over the years as running cost. It is 
for this reason that the cost of installing electricity 
and to some extent gas is almost invariably cheaper 


than a comparable system using oil or solid fuel 


Radiators Space heating by water, which is the 
method normally thought of as ‘central heating’, 
sually heats by means of cast tron or pressed steel 
radiators, since a single heated pipe running round 
a room will not emit sufficient heat to provide ther 
mal comfort during really cold spells. The skirting 
board heater is a development of the single pipe 
which, by some change in its pattern such as adding 
fins, increases the rate of heat emission to the desired 
point. Another method is to encase the pipes and 
allow air to pass through the casing, entering cool at 
the bottom and leaving warm at the top. The efh 
cacy of these heaters can be increased by adding a 
fan. This tvpe is known as a fore ed convection heater 


provides thermal conditions similar to those of ar 





Heating 


appliance which distributes air by duct. It is worth 
noting particularly that most developments in heat- 
ing of this kind have been concerned with the most 
economical use of the latent heat in the fuel and 
with the design of the heating appliance, and are 
only partly concerned with its distribution through- 


out the house. 


Surface Heating The alternative to having a heat- 
ing appliance in the room is to warm one or more of 
the surfaces in the room — the most suitable being 
the floor, so that warm air may rise, thus avoiding the 
discomfort likely if heat is layered at head height 
alone. This can be achieved with embedded hot 
water pipe coils, set in the floor or by distributing 
warm air under it. Surface heating can also be 
achieved by the use of electric elements, 1, but the 
disadvantage of all such systems is that their response 
to changes of temperature is slow. Not only is it 
necessary to heat the hot water, air or electrical 
element, but also to warm the materials in which 
they are located. Unfortunately present methods of 
house building involve the use of materials which 
have a high thermal lag. It is a factor of electric floor 
heating that heat should be built up overnight, to 
take advantage of off-peak charges and to emit suffi- 
cient heat for comfort during the day. The great dis- 
advantage is that often too much or too little heat 
may be stored during the night for the unpredictable 
temperature of the following day. An electricelement 
can overcome this to some extent where it is placed 
in an underlay to the carpet so that little but the 
carpet has to be warmed before the warmth pene- 
trates the room. 

Perhaps one of the greatest virtues of this form of 
heating is its invisibility. Not only is a reasonable 
thermal climate created but the interior is devoid of 


any heating device whatever. 


Forced warm air The forced warm air system, 2, 
is one of the most effective methods of heating a 
compact house, planned with the heating system 
as an integral and vital part of the dwelling. The 
heat source, oil or gas, is encased in an appliance 
which warms air and distributes it by grilles or ducts 
to the various rooms. By the use of a fan to force the 
air through the ducts, it is possible to decrease the size 


of the duct and increase the pressure enough to 
allow the air to be filtered against dust. 
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1 Surface heating by electric elements set in 
screeding below floor finish. The advantage of this 
type of installation is that the feet are always 

slightly warmer than the head. The reverse situation 
can cause considerable discomfort. 


Drawings by Ross Jamieson 











2 Plan perspective of a typical forced warm air 
heating system. The heating unit is located 
centrally (using either solid fuel, gas or oil) ; the 
warm air is forced out through adjustable grilles to 
heat the three rooms and circulation space on the 
ground floor. Air to the circulation space is carried 


by duct and, in a similar manner, the rooms on the 


upper floor would also be heated. If this form of 
heating is adopted, the internal planning 
arrangement of rooms must stem directly from the 
position of the unit. This kind of heating system 
could not be installed in the majority of existing 
houses, thus emphasising the need to consider 
heating at an early stage. 
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Boilers Although essentially a part of the central 
system of heating domestic premises, the design of 
boilers deserves special mention. The fuels used are 
either solid, gas or oil, but despite this variety there 
is a similarity of style in all types and it is mainly in 
terms of efficiency and cost that any material differ- 


ences can be found. 


3 Considerable developments in the design of solid 
fuel boilers have been made in recent years. Better 
detailing of cast iron is apparent on many models 
while sheet steel casings are a more recent 
introduction, with a standard of finish to match 
other domestic appliances. The Cavendish boiler, a 
good example of this second type, is available in 
three models, depending on the amount of heating 
required providing radiators from 45-140 sq ft as 
well as domestic hot water. CONSULTANT DESIGNER 
A. B. Kirkbride. MAKER Crane Ltd. From £43. 


4 The gas boiler shows little superficial difference 
from solid fuel or oil appliances. This one, the 
Potterton Diplomat 44, will serve a hot water storage 
tank of, say, 65 gallons or 280 sq ft of radiator 
surface. DESIGNER Eric Marshall. Maker Thomas 
Potterton Ltd. From £53 10s 


5 The Redfyre Centramatic 50 oil fired boiler is the 
most successful attempt to provide a unit that can 
be built in to other kitchen fitments. Fully 
insulated and automatic, its low pressure 
vaporising pot burner is virtually silent and the 
boiler is supplied ready wired with pre-set controls 
Phe precise and imaginative detail design raises 
this boiler to a standard not normally attained in 
domestic heating appliances. It has a stainless steel 
trim and interchangeable panels in British 
Standard colours. Output is 50,000 BTU / hr 
DESIGNER Brian Asquith. MAKER Newton, Chambers and 


Co Ltd. £128. 
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Heating 


6 The Sofono Low-view is one of many continuous 
burning open fires capable of burning a variety of 
fuels. Fires of this type have increased efficiency over 
older grates but represent a compromise between 
maximum efficiency and popular demand. This 
example shows an interesting use of cast iron for a 
decorative effect. pEsiGNER Ralph Ormiston. MAKER 
Grange Camelon Iron Co Ltd. From {4 9s 10d. 


7 The Airmaster incorporates a drop-down front 
which, when closed, ensures all night burning with 
complete safety. It burns a variety of fuels and has 
an air regulator panel which allows some control of 
air movement. DESIGNER H. L. A. Frost. MAKER 
Associated Builders Merchants Ltd. From £4 15s 
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8 Fundamentally this type of stove is one of the 
most efficient of solid fuel burning appliances. 
lhough efficiency is reduced when the doors are 
open, they provide something of the psychological 
effect of the open fire. The Queen Heater (which 


received a Design Centre Award in 1959) shows a rare 


Solid fuel appliances The open fire itself is a by- 
word for inefficiency, and yet it is considered cheer- 
ful and desirable, even though it is expensive to run 

On the one hand the induced draught is so great 
that the air temperature is low everywhere except 
near to the fire, and on the other the radiant source 
is so concentrated that one must keep at a distance. 
In compensation there is no ‘layering’ of hot air near 
the ceiling, ventilation will always be ample and the 
arrangement of furniture or pattern of living which 
is necessary to avoid fast moving cold air, absorbs 
and re-radiates an appreciable amount of heat. In 
terms of human engineering, therefore, this type of 
appliance is mainly to be criticised for the constraints 
it puts on movements in the home, because of the 
restricted zone of comfort. 














refinement in the treatment of its cast iron casing. 
DESIGNER David Mellor. MAKER Grahamston Iron Co Ltd. 
From £22. 

9 The Rayburn No 1 is one of the best examples of a 
continuous burning open fire, incorporating a 


convection system and adjustable throat. Air is 


During the first years of the last war and the first 
years of peace a tremendous stride was made (largely 
as a result of work by the Fuel Research Station and 
the British Coal Utilization Research Association 
in bringing into existence the appliances we now 
know well for burning solid fuel in various forms. 
The devices are the openable stove, 8, the closeable 
open fire and the deep grate. Most of these besides 
burning smokeless fuels, their prime purpose, were 
designed to incorporate other desirable features, 
such as overnight burning, controllable primary air 
to the fire, larger ashpits and instruments which 
make tending of the fire simpler, cleaner and freer 
of the risk of burning from handling hot metals. 
Most, too, allow for the inclusion of a back boiler to 
heat the domestic hot water and models are avail- 


warmed in the convection chamber and is drawn 
through the concealed bottom vents, passing back 
into the room from the upper vents. The design 
should fit well in most fireplaces. It received a 
Design Centre Award in 1957. DESIGNER David Ogle 
MAKER Planet Foundry Co Ltd. £32 8s 2d. 


able in various sizes so that if one of sufficient output 
is chosen a few radiators can be taken from the 
primary circuit as well; alternatively some models 
are so arranged that convected warm air is available 
for ducting to rooms on the floor above. All these 
were logical improvements and sprang from careful 
consideration of the factors involved. The use of 
standard overall dimensions for various sizes helped 
to simplify the installation problem. The standard of 
heating within a house of 900 to 1200 sq ft floor area, 
using smokeless solid fuel, was raised without any 
significantly great increase in cost. The technical 
improvements, however, outstripped the visual. Few 
of the devices marketed achieved the high visual 
standard which is necessary in an appliance which 
is the focus of attention in a room. 





Electric convectors and radiant heaters Here 
again heaters are shown, which are among the best 


within a range that varies from the crudest and cheap- 


est examples of metal fabrication, often unsafe, to 
highly polished, richly garnished appliances which 
vie with the T V set or refrigerator as symbols of good 
living. The psychological concession by manufac- 
turers to the coal fire is well known in those appliances 
which include artificial burning logs. For a quick 
source of heat, however, electric radiant appliances, 
like gas, can hardly be bettered. The electric fire, 
within its limits, is highly efficient for there is no 


wastage, though it is expensive to run. 


10 The Cosyvec is an adventurous but restrained 

design which makes novel use of sheet steel and 

expanded metal. One of the essentials of a convector 

heater is that adequate provision should be made 

for the passage of air over the heating element and 

this is well considered here. The element itself is 

controlled by variable thermostat. MAKER The 

General Electric Co Ltd. £10 11s. continued 
10 
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11 While the Phantom fan heater makes some 
definite concessions to current styling trend it is an 
extremely versatile appliance. The heater rotates 
through 360° to direct the air flow and has a bank 
of rocker switches giving three heat settings. These 
can be used with two fan speeds in any combination. 
There is also a separate on/off switch. The fan can 
also be used without heat. MAKER Philips Electrical 
Ltd. £8 19s 6d. 











12 Radiant heaters, the earliest and most common 
form of electric heating, provide the greatest variety 
in design. They are certainly the cheapest form of 
localized heating as far as capital outlay is 
concerned, though running costs tend to be high. 


The Victor is a direct statement of its simple 


construction — sheet metal reflector supported on 
cast zinc alloy end sections. Available in 1, 2 and 

24 KW sizes. DESIGNER Joseph Carr. MAKER E. Kk. Cole 
Ltd. From £3 7s 11d. 
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13 This electric convector fire is more conventional 
a 


than the GEC Cosyvec, 10, but its interesting use of 


pressed metal construction which is expressed in 


direct and simple terms represented a marked 


break-away from previous practice when the 
appliance was first introduced four years ago. It is 
available in 1, 2 and 3 K W sizes and incorporates a 
three “position swite h. The gold anodized finish of 
the front panel makes the heater appear more 
garish than it need be. MAKER Belling @ Co Lid 


From £ 114s 10d 


14 The advantages of fan heaters are their 
portability and versatility. They are a substitute, in 
localised form, for forced warm air heating systems. 
The Elfin, made of pressed and expanded metal, is 
commendable for the extremely logical and 
unpretentious expression of its purpose 
Consumption is 14 KW. MAKer Parkinson Cowan 
ippliance s Lid £ 7 13s 8d 


o's 


15 Infra-red wall heaters are a development of the 
older radiant heaters. The element (which is 
sheathed in a silicon tube) is however safer and lasts 
longer than the filament and fire clay type of 
element. There is less chance of fire or burns since 
the surface temperature is lower than a 
conventional clement of the same wattage but 
shorter length. Burns can still be severe but are not 
accompanied by electric shock which occurs with 
open wire elements. These heaters are expensive to 
produce and often show a high standard of design 
and detailing, as in the case of the Sunhouse shown 
here. It is made in two sizes, each available with or 
without separate switches, MAKER H. Frost @ Co Ltd 


From £4 18s 


continued 
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Oil convectors and radiant heaters The storm 
which blew up at the beginning of the year, although 
concerned mainly with drip feed radiant heaters, 
had some repercussions on the sale of all oil appli- 
ances. The paraffin convector heater, has, however, 
never given cause for alarm. The blue or yellow flame 
burning principles, both using a woven wick, have 
probably been longest in service and due to high efh- 
ciency and ease of maintenance, sales hgures rose toa 
peak of popularity four or five years ago 


Prior to the war the market for this type of heater 


was shared by a few companies which have since been 


joined by many manufacturers with sheet metal 


facilities anxious to climb on the band wagon. In 
many cases the need to get in on the market quickly 
has precluded research on burners, and design and 
finish have been calculated to reduce prime costs to 
a minimum. Sales were usually made through whole- 
only concerned 


salers and distributors who were 


with the handling charge and a reasonably trouble 


free appliance. There are few examples of this type of 


heater that reach a high design standard. 





16 The Aladdin de luxe 


designs for this type of appliance 


3301 is one of the best 

The sheet me tal 
construction and overall detailing have been 
handled with unusual refinement in a design which 
breaks away from the elementary box-like casings 
which have been characteristic of this type of 
appliance. Its approximate capacity is 8 pints 

which it consumes in 
3350-5580 BT Uhr. pesicner A. B. Airkbride 
MAKER Aladdin Industries Lid. {£11 16s 


27-45 hours. Output is 
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Gas heaters During the first few years after the 
war the available supplies of gas were urgently re- 
quired by industry, and the sale of gas on the domes- 
tic market was not promoted by the gas authorities. 
As a result little or no development in the design of 
gas appliances, particularly for space heating, took 
place during that period, and this has had a retard- 
ing effect on subsequent development. Recently 
however, the industry has been making a comeback 
with improved space heaters which incorporate 
thermostats, and combine radiation with convec- 
tion. As a whole the industry has been slow to evolve 
an idiom which is in line with current ideas of in- 
terior design, and manufacturers have tended to 
follow the lead given by other competitive industries. 
As a source of heat gas has some advantages over 
electric heating since it produces a certain amount of 
moisture and, providing it is not excessive, this con- 
tributes to a feeling of comfort. The dangers asso- 
ciated with this form of heating (particularly where 


appliances are used with slot meters) are gradually 


being eradicated by the industry 


17 











17 The Cannon K12 is one of the few portable 
radiant gas fires available of any merit in design 
The cast iron construction has been particularly 
well exploited to create a flowing, sculptural form 
reflecting the process by which the casing is made. 
MAKER Cannon (G A) Ltd. {5 3s 6d 

18 Pressed steel is used for the casing of the Walmer 
gas fire which combines radiant and convected heat 
in roughly equal proportions. The appliance 
incorporates a two stage heat exchanger with 
chimney draught control. MAKER Bratt Colbran Ltd 


£19 14s 8d 
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CONCLUSIONS 


The selection of illustrations in this article suggests that definite improvements 
have been made visually in individual appliances. Although heating from a 
central source does not necessarily obtrude into living spaces, eg where small 
grilles, embedded heating coils, etc are installed, the radiator, even the newer 
pressed steel version, is an unattractive appliance which deserves more attention 
from industrial designers. There have been good developments in cast iron in 
solid fuel fires and stoves and the problems of producing boilers to fit in to kitchen 
units have become important considerations in design. But in the final analysis, 
the majority of appliances now in the shops still represent a low standard. 

The factor which tends to govern the consumers’ selection of a heating system 
today is capital cost and this seems to restrict the wide adoption of central heating 
systems at present, although high capital costs are often offset by low running 
costs and vice versa. The consumer must therefore choose within the limited 
range of portable appliances of many kinds. Research into the efficiency of appli- 
ances has largely been the interested research of the various fuel authorities and 
competition between these authorities, while admirable in that it results in 
higher efficiency of individual appliances, means that the broader issues on which 
major future developments depend, tend to be overlooked. There is thus no 
central source from which disinterested guidance can be sought. More import- 
ant, there is little independent research on the human requirements of house 
heating related to changing living patterns. The problem of translating these 
requirements into terms of appliances, and of investigating how best those appli- 
ances can be powered (in terms of cost, efficiency, availability of supplies, etc) 
has hardly been attempted. Such work must be the starting point of the more 
detailed aspects of appliance design. As already mentioned, certain technical 
developments, such as electric underfloor heating, have led to the disappear- 
ance of the appliance altogether as a visual element in the room, and this in 
turn leads to changes in living habits and to the concept of room design as a 
whole. The question of whether this in itself is a desirable change as regards 
human requirements does not seem to have been explored. 

Research into the more fundamental problems is difficult where the industry’s 
loyalties are firmly fixed to particular fuel sources. The Consumers’ Association 
and others have suggested the Board of Trade’s Malony Committee on Con- 


sumer Protection should concern itself with this type of activity in the future. 
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Do posters work? 


L. BRUCE ARCHER 


In a recent article (DESIGN 140 /32-35) John E. Blake questioned the existence of any real knowledge of the 
functional effectiveness of graphic design. The following article describes a unique scientific investigation 


into the effectiveness of one class of graphic design — the safety poster. 
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When the British Iron and Steel Federation asked the 
operational research department of the British Iron and 
Steel Research Association to find out whether safety 
posters had any real effect in preventing accidents in 
steelworks*, the analogy with the effectiveness or other- 
wise of poster advertising for commercial purposes was 
immediately taken. It was at once suggested that to some 
extent, at least, the principles underlying advertising 
must surely be applicable to safety propaganda, and the 
investigators remained conscious of this throughout their 
experiments. Readers of pesiGn, however, will probably 
be more interested in the converse question — how relev- 
ant to graphic design in general are the conclusions 
arrived at by BISRA? 

The most startling conclusion is that the effectiveness of 
a poster seems to have little to do with either its memor- 
ableness or its appeal to personal tastes. The BISRA 
operational research workers selected for their experi- 
ments the act of hooking back the triple steel chain slings 
which are frequently attached to the hooks of overhead 
travelling cranes. Such cranes are used for carrying loads 
of material or heavy pieces of equipment up and down 
the machine shops in steelworks. This activity was selec- 
ted because failure to hook back slings when travelling 
empty is potentially dangerous to men and machines; be- 
cause it occurs frequently enough to provide a statistically 
acceptable number of observations; and because an ob- 
server can tell at a glance and discreetly record whether 
or not the safety precaution is being practised at any given 
moment. Three safety posters were specially designed by 
Eric Ayers exhorting slingers to “Shook that sling’’. All 
three posters were simultaneously displayed in 11 work- 
shops of three steelworks. The same three posters were 
displayed consecutively for a fortnight each in 10 work- 
shops of three other steelworks, and four workshops of a 
seventh steelworks were used as controls where no posters 
of any sort were displayed. Over all there was a total of 
140 cranes. The effectiveness of the posters was measured 
by the extent to which their display modified the be- 
haviour of the workers in the frequency with which they 
hooked back their slings. Observations were recorded for 
five weeks before any posters were displayed, for six 
weeks during the display of posters, and then again for a 
fortnight six weeks later, the posters having remained up 
during the interval in recording. 

The experience of psychologists, poster designers, and 
advertising experts was drawn upon to make the poster 
designs and siting as forceful as possible, and the experi- 
ment was designed to determine how effective posters can 
be, rather than to compare the effectiveness of one poster 
with another. In the event, the experiment demonstrated 
that the poster campaign did cause a material, though not 
overwhelming, improvement in the frequency of hooking 
back slings, and that this improvement was maintained 
even strengthened — at the end of three months. 

However, of all the facts and surmises which arose from 
this investigation, the most significant factor is that an 


individual’s liking or disliking for a poster. or the vivid- 


ness of his recollection of it, or even of his impression of 


* An Experiment on the Effect of Specially Designed Safety Posters, S. l.aner and 
R. G. Sell, British Iron and Steel Research Association. 


persian 142 








his own response to it, seem to bear little relation to the 
real effectiveness of the poster measured by the actual 
modification of his behaviour. Obviously a_ passer-by 
must notice and understand the message of a poster before 
he can respond to it at all. Undoubtedly the mechanism 
of reiteration, recognition and recall also plays its part 
Nevertheless graphic designers must be wary of assuming 
that striking or memorable design is per se effective, o1 
that effective communication necessarily leads to active 
persuasion. Sobering investigations such as the BISR A 
experiment can only do good. In the words of the report 
‘**From a mounting body of such evidence one might 
even think of initiating a coherent theory of posters as 


media of communication”. 


Designer's brief 

Eric Ayers comments: ‘Working to this kind of brief was 
a stimulating problem. The challenge of a specific state- 
ment like this, far from restricting my visual ideas, 
allowed a surprising amount of freedom. Designing these 
posters has not altered my method of working as I feel 
that the problem should be analysed, broken down and 
finally re-created so that the visual message is communic- 
ated instantaneously. The restrictions of working within 


the framework of this experiment contributed to the 


power and purpose of these posters.”’ 


Iwo of the posters specially designed by Eric Ayers for the 
BISRA experiment. The third poster, opposrre, is shown in 
position on one of the carefully chosen sites. The posters are 
printed in red and black. In the example, asove Lert, the 
chain in the foreground is printed in fluorescent red to make it 
stand out from the others and give a three dimensional effect 
Phe slinger in the poster, ABOVE RIGHT, is making an emergency 


stop signal. 




















HOOK THAT SLING 








Review of current design 


A selection of items recently accepted for ‘Design Index’, the ColD’s photographic and 
sample record of current well designed British goods. ‘Design Index’ forms an 


essential part of The Design Centre, 28 Haymarket, sw 1, which is open on week days 


from 9.30 am — 5.30 pm, and on each Wednesday and Thursday until 9 pm. 














1 Reading lamp (model F 38064) in brass with 
three-ply white opal inner glass, satin finished, 
and neutral Perspex outer shade. The base is 
stove enamelled white. Height 22} inches. MAKER 
The General Electric Co Ltd. £7 3s. 


2 Outdoor seat with slats of natural oiled 
afrormosia. Frame of black cast iron. Lengths 4 ft 
(model /007), 6 ft 3 inches (models 1005 and 1006 
or 8 ft (model /004) ; depth 28 inches; seat height 
15 inches. pEsiGNERS Tom Lupton and John Morton. 
MAKER LM Furniture Ltd. From £13 6s 


3 Euphoria printed cotton and rayon fabric. Two 
colour ways. DESIGNER Doreen Dyall. MAKER 
Gayonnes Ltd £1 13s 11d per yd (50 inches wide 
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4 Screen (model Rotaplan) with support poles in 
steel, complete with frame support collars and 
adjustable spring shafts for ceiling heights of 7 ft 
6 inches — 10 ft. Non-inflammable cellulose 
acetate panels available in various colours, 
mounted in aluminium frame. Poles are sprung 
into position with screens suspended between them 
DESIGNERS John and Sylvia Reid. MAKER Rotaflex 

(st Britain) Ltd f 227s ellulose acetate screen and 


two shafts poles and screens available separatel 





§ Armchair (model A 309A) with frame of solid 
mahogany or walnut; back and seat frame in 
beech. Foam rubber seat mounted on moulded 
millboard base and padded back on Pirelli rubber 
webbing. Various colours and grades of covers 
available. Height 32 inches; depth 224 inches; 
width 23 inches; seat height 17 inches. DesIGNeRS 
George Keen and Gordon Grant Riach. Maker G. H. & S 
Keen Ltd. From £16 19s 6d 


6 Portable radio (model P444 Cruiser) using 
transistors and printed circuits. Cabinet of 
anodised aluminium. Three bands, long, medium 
and 1-7 — 3-8 Mc ss selected by push button. 
Telescopic whip rod aerial. Power supplied by 9% 
battery. Height 84 inches; width 11} inches; 
depth 3} inches; weight 5} lb. Maker Pye Lid. 
£24 3s 
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7 Plan chest (model U'PCéde\ in Nigerian 
pearwood mounted on a one-inch square steel 
tube frame. Top surface in linoleum, teak veneer 
> ft g 


or Formica. Length 3 ft 9 inches: depth 
inches; height 2 ft 10$ inches. pEsiGNeR Basil 


Spence & Partners. MAKER George M. Hammer & 


Co Ltd. From £62 5s Id (with linoleum top 

8 Inlaid linoleum (design Chipline 214, quality ¢ 
available in 10 colour ways. The colour code of 
the selection illustrated is 05 (left), 04 (centre) and 
10 (right). MAKER Michael Nairn & Co Ltd. 13s 6d 
per yd (6 ft wide onl; 

9 Collapsible clothes airer (model Fold-a-way 
fabricated from steel tube, stove enamelled either 
blue or red. Horizontal rails covered with pve 
plastics. 34 inches 36 inches 14 inches when 
folded. DESIGNER John D. Clegg. MAKER Dennison 
Equipment Co (Midlands) Ltd. £2 12s 6d. 








10 Seventeen-inch television sets (Bermuda range 
with either polished veneer cabinets or finished in 
Armoride fabric. Main controls side mounted. The 
use of a short neck, 110° angle cathode ray tube 
minimises depth from front to back. Width 20} 
inches; height 16} inches; depth 124 inches 
dimensions overall). DESIGNER Eric Marshall ‘head 
of design dept). MAKER l/tra Radio and Television Ltd 
L65 2s 
41 Cowhide suitcase (model Aero 1] 66 FGA 
made of full grain cowhide, walnut colour, on 
cane frame. Available in six sizes from 19 inches 
32 inches. MAKER Tanner, hrolle @ Co Ltd 
From {26 


11 


12 Wall lighting fitting (model fA 80] 71/)\, one 


of a range available in seven lengths, carrying up 


to nine 60W lamps. The lengths can be joined to 
form a continuous run. Reflectors are extruded 
aluminium, finished anodised satin silver or stove 
enamelled in one of six colours. Underside of 
reflectors is white. Length from | ft 4 inches to 
9 ft 6 inches. DESIGNER Paul Boissevain. MAKER 

The Merchant Adventurers Ltd. From cz ime. 


13 Armchair for household or contract use (model 
HC1) with frame of %-inch mild steel rod stove 
enamelled semi-matt black or in specified colours 
Ihe cushions are 2-inch thick polyether covered 
with moquette, resting on Pirelli rubber webbing 
strips. Cushion covers are zip-on and available in 
weatherproof material for outside use. Seat 

height 18 inches; depth 18 inches; width 24 inche 
DESIGNER Aidron Duckworth. MAKER Holborn Metal 


Works Ltd. £14 
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MILLING MACHINES 


1 The vertical milling machine shown here is, as yet, the only British unit which 
has been integrally designed to suit electronic control requirements. It indicates 
a desirable trend towards equipment unification. The control console 
supersedes that model shown in 13. MAKER Hayes Engineers (Leeds) Ltd for Ferranti 
Ltd; model Tapemaster. 
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The British machine tool industry has been strongly criticised in the Press, though the criticisms have not always 


been made for the right reasons. The industry has been making good progress particularly in the development of 


automatic control equipment but so far this has not been matched by an overall approach to design, which the 


author argues 1s now necessary. 


While criticism was being levelled at the machine tool 
industry at the end of 1959, orders for British machine 
tools were increasing and have continued to rise since that 
time. The industry is not at full capacity, but conditions 
are now described as ‘buoyant’. Adverse comment arose 
partly from the publicity which attended Professor Sey- 
mour Melman’s reports of Russian machine tool progress* 
and partly from news that the Department of Scientific 
and Industrial Research had investigated the industry. 
Professor Melman, of Columbia University, had suggested 
that, once internal demands were satisfied, Russia would 
be able to unload large quantities of mass produced tools 
on world markets. He was not directing an attack upon 
the British machine tool industry but pointing out what 
he considered to be an imminent danger to Western 
machine tool industries as a whole. Unfortunately his 
comments, together with news of the DSIR report, were 
used to add fuel to critical fires. 

Russian developments are by no means unknown to 
the British machine tool industry, and some of its members 
were pained by the publicity given to Professor Melman’s 
views. They were further aggrieved by demands in some 
quarters that the DSIR report, based on information 
supplied in confidence, should be publicly exposed. From 
time to time, DSIR examines different sections of indus- 
try in relation to research demands, and the machine tool 
investigation was probably not much different from other 
investigations which it conducts. 

lhrown on to the defensive, spokesmen for the industry 
pointed out that Russian mass produced tools must in- 
evitably be of a basic and highly standardised nature; 
that is centre lathes, drilling machines and the more 
fundamental types of milling and grinding machines. 
They were faced with the difficulty of trying to explain 
that the immense variety of machine tools arises from in- 
dividual user requirements, and that under ‘free economy’ 
conditions such demands would not be met by standard- 
ised designs. Specialisation both to suit particular user 
needs and to develop more automatic control equipment 
would counter any mass threat from the East. 

Variety arises not only from demands for different types 
of machine (even within a specific class) but also, of 
course, from the need to suit different price levels. ‘The 
character of the industry reflects these diverse require- 
ments, being composed of a large number of small com- 
panies, though it is comparatively small as a whole. 


Certainly there must be a development policy; but a 


*Professor Seymour Melman, The Promotion and Exchange of Information on 


Research in Industrial Economics, uropean Productivity Agency, Project 420. 
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single broad policy appropriate to every maker is difficult 
to arrive at. 

For example, development of automatic control equip- 
ment is a slow business. Yet it is a vital part of a develop- 
ment programme, appreciated in Russia as elsewhere, 
since reports from Russia show that work on automati« 
controls is proceeding on as massive a scale as the pro- 
duction of machine tools. In this country, the advanced 
machine tool design course at Manchester University, 
initiated by the Machine Tool Trades Association, is very 


wisely concerning itself with such developments. 


Competition from abroad 
However, Professor Melman’s views, confirmed by others 
who have visited the East, cannot be ignored especially 
by those whose machine tools are of a more standardised 
nature. Even today international competition 1s fierce, 
but it is believed that the real onslaught has yet to come. 
Within five years the threat may well be fact; and it is 
too easily forgotten that radical techniques cannot be de- 
veloped and applied to production machines in five years. 
But while these new developments in control equip- 
ment must be given all the priority which the situation 
demands, it is equally essential for the industry topay more 
attention to the overall design of its products. As mach- 
ines become more complex it is becoming increasingly 
necessary to integrate a wide variety of diverse equip- 
ment. It is not merely a question of visual unity, though 
The 


design should take into account all those aspects of a pro- 


the importance of this should not be underestimated 


duct involving human contact or action, including study 
of the most efficient layout of operator controls. Since the 
new equipment which is being developed will create new 
and unfamiliar demands of this type, it is important to 
consider both the human engineering and industrial de- 
sign aspects of the problem. 

This review shows a type of machine which undertakes 
processes in contra-distinction to those effected on centre 
lathes, described in a previous review (DESIGN 131 /49-53), 
and the illustrations clearly indicate the need for a change 
of heart by the industry in its attitude to design. Orders 
on the industry are neither too few as to inhibit progres- 
sive action nor so many as to require completion before 
improvements can be initiated. The time to act is now, 
while there are many opportunities 

Whereas lathes are used primarily for cutting circular 
forms, milling machines are concerned with performing 
cutting operations on plane areas. Lathes use single and 


fixed cutting tools against rotating workpieces; milling 


W.H. MAYALL 


The author of this feature is ColD 
industrial officer for engineering. He 
has been engaged tn development work in 
mechanical and acronautical engineering 
since 1940. For some years he undertook a 
research project on mechanical power 
transmission systems, andin 1959 he 
jouned the ColD, Afr Mayall 1s an 
Associate Fellow of the Royal 


Aeronautical Society 








Vertical milling machines 


machines employ rotating cutters against workpieces 
either fixed or moving in a controlled plane. There are 
two main classes of mill: horizontal and vertical. As the 
descriptions imply, the axis of cutter rotation on a hori- 
zontal mill is in the horizontal plane; on a vertical mill, 
in a vertical plane. 

The vertical mill undertakes facing, boring and pro- 
filing operations and this capacity has made it particularly 
useful in the production of some of the intricate com- 
ponents now required in engineering, notably in aero- 
nautical and electronic fields. To achieve higher produc- 
tion rates and at the same time obtain the exceptional 
accuracies required by such parts, electronic control de- 
vices have been developed 

So far as automatic controls are concerned the vertical 
mill could be described as a basic machine tool in a state 
of transition. This is not to say that vertical mills will be 
made which are adaptable to either human or electronic 
control. Electronic controls impose different conditions 
upon these machines which must be developed mech- 
anically to obtain the most value from the new control 
systems in terms of speed and accuracy. 

All the vertical mills shown are known as ‘knee’ types, 
the knee constituting the bed which moves vertically and 
supports the work table. Controls at the knee can direct 
the work table generally in all three planes and this can 
be done either by handwheel or by controlled power 
operation. The dominant feature — the column supporting 
the milling head into which various cutting tools can be 
fitted — houses drive machinery, as well as being a struct- 
ural member and must be extremely rigid with the base. 
Ihis quality is seldom shown by the long loose curves 
from base to head which characterise most vertical mill 
columns. Such curvatures might be satisfactory if they 
were not interrupted; but the need to install controls in 
the column and to provide access to machinery means 
that the surfaces must inevitably be broken. Only the 
Schaublin and Gambin machines, 9, 10 and 11, reject 
this approach, so permitting clearer and simpler access 


panels and control layouts. 


Relating individual parts 

Concentration upon smoothly formed individual parts 
of vertical mills rather than on obtaining an overall re- 
lated design is as noticeable on vertical mills as on centre 
lathes, or indeed other conventional machine tools. This 
characteristic is unfortunate when great care has often, 
and obviously, been taken to obtain these moulded forms. 
It is difficult to equate such shapes with the essentially 
planar form of the work table on vertical mills. 

Control layout on milling machines cannot be so well 
defined as on lathes. While a lathe operative is fairly 
stationary, a milling machinist may have to move around 
his machine and controls at the knee may be duplicated 
at the column. Controls at the knee must also be operated 
at varying heights, a factor which, combined with the 


need for the operator to move around the machine, would 


be worthy of some serious ergonomic study. 

The principal controlling elements are generally stand- 
ardised in their location and operate in a commonly ac- 
cepted sense. However they are seldom identified. Usage 


breeds familiarity and hand controls only acquire labels 


when they become push-buttons. The concentration upon 


individual forming for its own sake destroys a coherent 
control presentation at the knee as much as on the column. 
lo the extent that graduated and vernier feed dials are 
generally farther from the operator’s eyes than they are 
on lathe tool feeds, the numerical indicator described in 
the centre lathe review should show more advantage on 
mills than on lathes. So far this device has only been tried 
experimentally and is not incorporated by any maker in 
his production units. 

It is disappointing that in this article it was not possible 
to show any evidence of a comprehensive approach to 
milling machine design in Britain. An example of what 
has been achieved on other types of machine tools in the 
USA has been described in Design and People 1 
136/50 


DESIGN 
54), and a report on a Belgian development 


appears on pages 70 — 72. 


Conglomeration of equipment 

Electronically controlled mills are, at the moment, largely 
adaptations of manually operated machines, and the 
illustrations show the danger of perpetuating unrelated 
design concepts. It is not simply a question of style. The 
designer’s task in housing electronic equipment may, ad- 
mittedly, be easier; but working within the design con- 
fines of his own apparatus, he is quite unable to mimic 
the rounded forms of the machine. Consequently, the 
addition of automatic control devices is liable to create a 
disparity in appearance, which must obviously be cor- 
rected if the complete machine is to show any coherence 
in design. 

Individually the control equipments may be well de- 
signed, as in the case of the Ferranti unit, 13, which al- 
though now superseded, shows how the attention can be 
directed where required within the frame of undistracting 
surfaces. There is also a move for control cabinets to be- 
come smaller and plainer, 12. Admittedly the problem is 
less difficult here than on the machine — but the aim ts 
just as important on the machine as on its controller. 

loa great extent this review of milling machines echoes 
the findings on centre lathes, and similar reactions would 
be found in other sections of the machine tooi industry, 
particularly those which have evolved over a long period 
of time. 

When evolutionary processes receive a sudden jerk for- 
ward as in the case of automatic control application to 
machine tools, it is clearly time to reassess all design 
factors — not merely those connected with technical de- 
velopments. The expectation of even greater competition 
from abroad should be sufficient to stimulate a more 
radical approach to the design of other machine tools as 


well as vertical milling machines. 
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2 Sweeping curves on the vertical column are characteristic of 


most vertical milling machines. The uncluttered layout on this 
machine has been obtained not so much from its curved forms 
but from the successful enclosure of working elements and con- 
trol lever connections. MAKER B. Elliott (Machinery) Ltd; model 
V2 Rapidmil 


3 Controls on a vertical mill cannot be so easily grouped as on 
a lathe. Where surfaces are broken up by access panels a con- 
fusing effect is obtained. MAKER Midgley @ Sutcliffe Ltd; Rich- 
mond model No 3. 


4 This machine illustrates a different approach to column con- 


struction but also points the dangers of unco-ordinated design 


2 


Individual items, the{bed for example, have been carefully 


detailed but they are not related successfully. MAKER Adcock & 


Shipley Ltd; model 2VS 


§ Controls on this machine are located at the knee of the mill 
which carries the work table and is movable in a vertical 
plane. Such controls have therefore to be operated at varying 
height levels. This feature combined with dispersal of controls 
makes the milling machinist’s task a more active one than the 
lathe operator’s. So far as is known no ergonomic investiga- 
tions have been undertaken on vertical mills. The control lay- 
out on the type of machine illustrated is an improvement on its 
predecessor. MAKER Cincinnati Milling Machines Lid; model 
OM No 3 











Vertical milling machines 


62 


6, 7, 8, 9, 10 and 11 Continental made machines show (in 
varying degrees) many similar features to the ones commented 
upon in the previous captions. There are but few exceptions: 
one is the Schaublin 53, 9, designed as long ago as 1946, which 
illustrates the progressive attitude of the company, for even 
today there are few such examples of radical departures from 
tradition; another is the Gambin /.V, 10 and 11. This latter 
example, designed in 1952, is at the extreme limits of the verti- 
cal milling machine category as it combines the functions of 
horizontal and vertical machinery by the use of a dual function 
head (10 horizontal and 11 vertical). 


On most hand operated machines similar controls have a 





similar sense. A clockwise handwheel motion gives a move- 
ment away from the operator; levers are moved in the direc- 
tion of motion required. Control locations although generally 
equivalent do not correspond exactly and hand operated con- 
trols are seldom identified until they become push buttons 


6 Germany MAKER Roth Muller GmbH ; model REV2. 

7 Czechoslovakia MAKER Strojexport ; model MAS FU Za 
8 Sweden MAKER Rosenfors Brook AB ; model RFI 

9 Switzerland MAKER Schaublin AG ; 


model 53 
10 and 11 France pesiGNer Roger Tallon 
model 1.N. 


MAKER Gambin; 
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12 This milling machine is similar to the Cincinnati mill in § 
Eventually machines may be developed specifically for clect- 
ronic computation of operation. As things are, the extra drives, 
control devices, etc, as well as the cabinet containing the elect- 
ronic circuiting and data instruction device, stand out as un 
related clements. MAKERS Cincinnati Milling Machines Ltd (mill- 
ing machine model O.M No 3). EM] Electronics Ltd (numerical 


control equipment 


13 The mill, illustrated here with a prototype control console, 


has been adapted for electronic control by adding on power 
units, transducers, etc and shows the dangers of disparate de- 
sign approaches. MAKERS Aearney and Trecker (milling machine 
model 2CE ). Ferranti Ltd (control unit 

12 





PATRONAGE PAYS 


STEPHEN GARRETT 




















Banks have shown themselves to be particularly con- 
servative in their approach to design, but the Ionian Bank 
is one of the exceptions. This firm of merchant bankers 
was faced recently with a move into fresh accommodation 
in a new but nondescript office block in Coleman Street in 
the City. The directors wanted surroundings that would 
give prestige and, at the same time, provide an imagina- 
tive atmosphere for themselves. 

A feature of merchant banking business is the need for 
small conference, dining rooms allowing for easy transi- 
tion from paper work to plate work with no break in dis- 
cussion. Three such rooms were required to seat 14, eight 
and six people. The ColD’s Record of Designers was con- 
sulted, resulting in the appointment of Tom Hancox k and 
John Toovey of Morton Lupton as designers for the in- 
teriors generally, with Stefan Buzas and Alan Irving for 
some of the special furniture. ‘These designers worked in 
collaboration with Howard Crane and Partners who 
were responsible for work within the building as a whole. 
Given a free hand and a liberal budget, the Morton Lup- 
ton team has designed a suite of rooms, together with the 
entrance corridor, to provide a rich, yet restful, back- 
ground. Natural materials have been used — principally 
wood and marble — with white as the only paint colour. 
Paintings and a tapestry are to be added by the directors. 

This imaginative approach by the directors did not 
stop at the interiors, but followed through to the table- 
ware. Gerald Benney was commissioned to design place 
settings (consisting of 11 pieces each), together with 
entrée and large meat dishes, condiment sets and indivi- 
dual ashtrays, etc. These are made in sterling silver with 
gold tips to the handles of the knives, spoons and forks. 

Mr Benney was chosen after one of the directors had 
seen his work at an exhibition in the Goldsmiths’ Hall. 
This, again, is a refreshing example of a client following 
his own judgment. Mr Benney has been able to infuse the 
designs with a number of definite ideas. He has aimed at 
giving the work a distinctly English character, and he sees 
this as largely dependent on weight — both visual and 
physical — and the avoidance of any comparison with the 
ubiquitous Swedish styles. Vhis feeling for weight, rein- 
forced by the bold use of the hallmark, is particularly 
noticeable in the salt cellars and mustard pot 

Beyond this the designs have taken the shape that 
commonsense suggests. For example, the spoon, a tri- 
angular form usually associated with Elizabethan silver, 
has proved a most satisfactory shape for its function. 

One complete set was made up in Mr Benney’s work- 
shop and was then used by the directors before minor 
modifications were made and approval given. ‘To ensure 
that the flatware followed exactly the original approved 
design, the prototypes were sent to J. C. Vander Ltd who 
made up the 24 sets required. The other items were made 
up in Mr Benney’s own workshop. 

The result is a range of tableware that succeeds both 
functionally and aesthetically and which has an essenti- 
ally English character. The Government should note 
when considering royal and diplomatic gifts for presenta- 
tion abroad that while no one will ever object to a Queen 
Anne rose bow], they might actually be impressed by what 


our designers can do now — when asked 
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ABOVE Part of one of the three dining rooms for the lonian Bank. The cast 
aluminium sculpture, by Hubert Dalwood, forms a screen between the dining 
and reception areas. The two shields can be swivelled to give a more open ¢ flect. 
oppostrE and BELOW Flatware, sauceboat, vegetable dish and condiment sets 


some of the special designs Gerald Benney was commissioned to produce. 





Britain exhibits abroad 


LAZETTE VAN HOUTEN 


overseas review ‘The recent British Exhibition in New York, sponsored by the Dollar Exports Council and the Federation of 
British Industries, was the largest trade show this country has staged abroad. According to Lord Rootes, 
co-chairman of the exhibition with Sir William McFad zean, president of the Federation of British 
Industries, the exhibition was ** . . . an outstanding success’. Over 30,000 buyers registered their names and 
many exhibitors reported an overwhelming number of enquiries, while one firm alone received orders worth more 
than $400,000 for mobile hydraulic uplift ladders. But such an exhibition has more than the single function 
of boosting sales for those products on show ; it has the additional aim of promoting Britain itself — to dispel 
the idea of a Dickensian country years behind the times. How successfully was this carried out ? An American's 


view ts given in this report by DESIGN’s correspondent in New York. 


1 General view of the exhibition. CHIEF CO-ORDINATING DESIGNER James Gardner for the exhibition management, British Overseas Fairs Lid 


at. 
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If there is one thing the American people like it is a good 
exhibition and display. And the recent British Exhibition 
in New York’s Coliseum certainly created a good first im- 
pression. There, the biggest trade show that Britain has 
ever staged abroad, we Americans could see and relish 
many things that explain our affection and admiration 
for that ‘tight little island’ 

There was the magnificent display of the Worshipful 
Company of Goldsmiths and, across the aisle, the Queen’s 
silver gilt soup tureen. A replica of the seventeenth cen- 
turv coffee house where Lloyd’s started was to be seen, 
together with the casualty book opened to the disastrous 
dav in 1912 when the Jitanic sank. At every turn we 
came face to face with London streets and picturesque 
villages whi h we know sO well though we have never 
been there. There was an intricate model of the London 
cdlo« ks: a com Stamping machine in the Royal Mint’s ex- 
hibit. where we stood in line to buy commemorative 
medallions: a cheque signed by Dickens and a letter in 
which Lady Hamilton cise ussed her debts There were 
toffee and tea. Rolls-Royces and pictures of Princess Mar- 
garet’s wedding. Phere were the pubs where we gathered 


in drove SLO CTITOYN the warm I I vlish al S 


Bigger salesto USA 

But what of the declared p irpose of the show ? Did Great 
Britain convince | that its past is not the only thing it has 
to sell? Will this exhibition result in bigger sales of air- 
craft, machinery, instruments, to the United States? 

Phe management answere d**Yes”’. Acc ording to De nny 
Lamb. general manager of British Overseas Fairs, the 
success was “beyond expectations”. Attendance was good 
and the management was especially pleased with the cali- 
bre of the people who came. The ‘Trade Information 
Centre reported that in its opinion it was a “roaring 
success’. At the end of the first week the car and commer- 
cial vehicle’s section was said to have done especially 
good business. Five Rolls-Rovce cars were sold that first 
week, and all car dealers admitted to being baffled by the 
fact that they had had better reaction than at the preced- 
ing automobile show 

One engineering firm which featured a hoist wafting a 
pretty girl skyward sold over 100 hoists as a result. A 
carpe t Importe r was exce¢ dingly ple ast d with his Increase 
in business; a furniture firm succeeded for the first time in 
placing its line with several American stores; a fabrics 
firm got not only attention but business as well. The 
ColD’s own stand, The Design Centre, London, was kept 
busy answering many enquiries from the trade as well as 
consumers, and over 1.000 enquiry cards were dispatched 
to retailers and wholesalers. Overall, the official attitude 
was definitely that the exhibition had surpassed execu- 


tive hopes in attracting more American dollars for more 





Br it ish oon xls 


2.3, 4and 5 British European Airways, British Overseas 
\irways Corp and the British Travel and Holidays 


Problems for the designer Association had a combined stand. pesiGNers Anthony Snow 
and Claus Seligmanr tructure) : David Collins graphu de sign 





Thus one facet of the exhibition to increase exports to 
America — was fulfilled. Now to a more detailed criticism 
of the exhibition itself, 


Any discussion of the design must start with a denuncia- Photographs 1, 5, 6, 7 and 8 by Don Hunstein ; 2,3 and 4b 
tion of the Coliseum itself. This barn-like. ugly and badly John Ross 





6 and 7 Co-winners in a contest to select the best designed 
display were, Tube Investments, 6, and the Worshipful 
Company of Goldsmiths of the City of London, 7. The contest 
was sponsored by the latter. DESIGNERS 6. Leslie Gooday ; 


7, Alan Irvine 





planned building presents such insurmountable problems 


to a designer that it is not surprising if the result is medi- 
ocre — let alone enti ing. 

Another handicap — perhaps a common occurrence in 
events of this kind — was a limited budget, though as it 
was the show cost 10 million dollars. Exhibit expenses, it 
was felt by the organisers, were increased by the difficul- 
ties of dealing with American union labour. Labour in the 
United States is both costly, and, according to British 
standards, unco-operative and inflexible. Many discus- 
sions about this could have been heard at the exhibition 
and from the British point of view Mr Lamb’s statement 
that he would be “‘very cautious” in contemplating a re- 
peat performance, was undoubtedly justified. 

Considering these major difficulties James Gardner, 
chief co-ordinating designer of the exhibition, managed 
to transform the consumer goods display on the second 
floor (which featured a London arcade) into a gay and 
alluring space. A simple metal structure was built from 
which were stretched and festooned flaming red and white 
bands of glass fibre fabric blocking out the ungainly 
height of the ceiling. Coloured cylindrical lighting fittings 
glowed festively above the area. On this floor the stands 
conformed to one basic design concept and were set far 
back from the passage-way. The treatment clearly defined 
the display areas and at the same time gave this part of 


the exhibition an air of sprightliness 


Variety of consumer goods 

Some first class examples of design of individual ex- 
hibits were to be seen on this floor. ‘The Worshipful Com- 
pany of Goldsmiths was elegantly presented by Alan Ir- 
vine’s design. The Col D’s stand, while conforming to the 
general pattern of the main aisle, struck an individual 
note by extending its display in an L-shaped pavilion, 
with plants and low tables near the entrance. Neville 
Ward and Alec Heath designed this stand which showed 
to advantage the widest varicty of consumer goods to be 
seen in the exhibition. 

Yet there were noticeable gaps in the many categories 
of consumer goods on show. The latest fashions of 
women’s wear were MISSING. So were me n’s shoes and 
men’s apparel generally. C onsidering the extent of the in- 
dustry in Britain there was a scarcity of dress goods. The 
reason given for these omissions was that this exhibiticn 
reflected the fact that it was entirely sponsored by private 
enterprise. Absence of Government assistance resulted in 
non-representation of many items of British industry. 

Lack of sufficient money was cited in a discussion of the 
overall design with Mr Gardner. The impact on visitors 
at the entrance to the exhibition, for example, was less 
effective than it should have been because the setting, a 
film of the Irish Guards marching across a background of 
Piccadilly Circus, could not be shown continuously. The 
budget allowed for the installation of only one projector. 

On the other hand the entrance served as a dramatic 
preview of Britain’s achievements in the fields of science 
and technology. Against the background of film, models 
of such unique developments as the Melrose Heart-Lung 
machine, the Hovercraft and the Jodrell Bank telescope 


were raised from a darkened pit — a new exhibit device 
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according to Mr Gardner. A voung man correctly dressed 
in a white laboratory coat explained (in simple terms 
these newest scientific feats and prepared the visitor for 
the individual exhibits just inside the entrance. Here was 
built a rotunda within the towering space to house the 
Board of ‘Trade’s exhibit of scientific and technological 
advances 

Ihe ground floor also had one of the most popular 
stands in the show, the combined exhibits of BOA( 
BEA and the British Travel and Holidays Association. A 
simple aluminium and wood structure, designed by 
\nthony Snow and Claus Seligman, suspended, enclosed, 
encased and displayed in every conceivable form, infor- 
mation about the United Kingdom, including a traffic stop 
sign that informed the viewer that he could get to Britain 
for $49! (Further reading was more sobering: $49 is only 


10 per cent deposit on BO AC’s economy flight. 


Poor planning 

On the floor devoted largely to automobiles and machin- 
ery there were few integrally designed exhibition stands. 
as indeed could be said of much of the exhibition. Tube 
Investments was an exception. Designed by Leslie Goo- 


day it was handsome, imaginative and made the author 


who scare ely knows a tube whe n she sees it stop to reat 
and investigate 

But it was the top floor which suffered the most from 
lack of planning and design. One of the finest exhibits in 
the entire show was the British Artist Craftsmen’s Exhibi- 
ton and it Was tu ked away ina bac k cornet \ big, bare 
barn of a space with nothing done to enhance it — was 
the background for a distinguished group of modern 
paintings, sculpture, ceramics, fabrics and rugs and a size- 
able collection of religious art — stained glass, altar pieces 
and sculpture. It was so placed that if you had not 
planned to see the film shows on that floor you might 
have missed it entirely 

Poor layout made many visitors miss this display of the 
arts. The pubs and the grocery store facing the elevators 
caught the sales but generally inhibited any further pro- 
gress. It is true that visitors were lucky to get a display of 
the arts at all, but it is just possible that more Americans 
would have seen and enjoyed it if we had passed the dis- 
play while making our determined ways to the pubs, the 
Piccadilly grocery, the Emett Railway. the Scotch 
Whisky Association, with its bagpipes playing, and that 
nice corner where Punch and the New Yorker explained the 


British and the Americans to each other 


8 A wide range of consumer goods was displayed in the CoID’s exhibit. pestGNers .Veville Ward and Alec Heath 
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Belgium 


Centre lathe redesigned 


W. H. MAYALL 


Vhe Gallic 16 centre lathe was first shown among three 
thousand other machine tools at the Sixth European 
Machine Tool Exhibition in Paris last year. Its design put it 
far ahead of other machines by the same manufacturer, 
Mondiale of Belgium — in fact of any of the machines on 
display. The design was undertaken for Mondiale by 
Roger Tallon of Société Technés, Paris. The general com- 


ments about this new machine add up to two related 


questions: are its forms appropriate to a machine tool? If 


so, is it, in the well-worn term, a pace-setter in the field of 
manufacturing equipment? 


The Gallic 16 was briefly noted in pesicn 133/59 and 





can be compared to those centre lathes described earlier 
in DESIGN 131 /49—53, so far as method of operation is con- 
cerned. It is of the standard centre lathe pattern, but 
having a 16-inch swing (against the 10 to 12 inches for 
lathes discussed in the earlier review 

There are no great functional differences between the 
new Gallic 16, 1, 2 and 3 and its predecessor, 4. Improve- 
ments have been made to the speed control; a foot-oper- 
ated control bar has replaced a pedal; speed changes can 
be made while the machine is in motion. But on the 
whole it is possible to cross-identify the controls on the old 


and new machines. Broadly speaking, there are no great 


DESIGN 142 









1, 2and 3 Gallic 16 lathe. The designer's aim was to 


give an impression of stability and architectural 
unity to the machine. This has been achieved by 
simplifying the masses and then relating them in 
2 








diflerences in constructional materials either, and al- 
though the plain rectangular forms suggest a fabricated 
construction, the headstock, bed and legs are cast: the 
headstock casting is internally ribbed and double-walled 
to obtain the necessary rigidity: the ribbed bed is triple- 
walled for the same purpose. Such forms show that czst- 
ings can be produced unencumbered by protuberant 
bosses and webs and without rotund and visually weaken- 
ing curvatures 

But the greatest difference has been in the designer’s 
overall intention to simplify the lines and masses, giving 


the whole an impression of stability and architectural 
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proportion and « olour to produce a balance ed whole 
The machine is of cast construction apart from the 
long panel which so successfully defines the working 


area while concealing a removable swarf tray 





4 Predecessor to the Gallic 16 lathe. The overall 
design is generally equivalent to lathes shown in the 


centre lathe review (pesicn 139.49 — 53 


unity, each part being conceived in relation to the next 
Comments expressed at the Paris exhibition were 
generally appreciative of the clarity of design thus 
achieved. The question of appropriateness arose partly 
from some criticism of detail design, but mainly from the 
feeling that the design seemed too luxurious for the fac- 
tory floor. Colour played a part here, for though it was 
thought that the bright vellow used on tailstock and 
apron might be for exhibition purposes, it was under- 
stood that this was a production colour. This was a sur- 
prising but not unreasonable choice since it draws atten- 


tion to the working area of the lathe without providing a 











disturbing contrast of tone. For this reason the choice of 
yellow is better than the black used on the headstock 
‘control panel’. 

Three details can be criticised in the design: the not so 
easy to read screwcutting chart on the vertical face, 6; a 


lack of identification for the refined rectangular controls 


in the top left corner of the headstock; and the square 


rims of the handwheels which seemed less comfortable 
than the more conventional round rims. Yet despite these 
points the Gallic 16 showed a refinement in design with 
which we have only been familiar in the best of domestic 
and office machinery. Some German journalists have 
compared its conception with that of Braun’s and Oli- 
vetti’s work in those fields. 

Thus, returning to the question of the appropriateness 
of the design, this might well be answered bv another. 
Were doubts raised merely because our sense of design 
values on the factory floor is different from that in office 
or home? The Gallic 16 would stand out in the average 
factory from the grey machines in their grey setting and 
its suitability can hardly be measured against such old, 
drab standards. 

When all the other requirements which are expected 
from manufacturing equipment are fulfilled, one can 
find no reason for not aiming at the new standards 
achieved by Roger Tallon. And since there are no valid 
objections to this approach, Mr Tallon’s violent break 
from conventional practices places the Gallic 16 as one of 
the most important pace setting designs in this field. 
Continental design critics have recognised its merits by 


including it in the list of Signe d’or awards for 1960. 


§ Exceptional clarity at the carriage apron derives 
from producing an unrelieved area upon which 
well detailed controls are clearly mounted. The 
handwheel rims seemed less comfortable than the 


conventional type. 


6 Though the headstock layout shows the same 
clarity of layout noted on the carriage apron, the 
vertically faced screwcutting chart seemed less easy 


to read. 


7 Related design is obtained not only by 
proportioning the salient masses but by producing 
a common and distinctive form for all controls, as 


may be seen from the tailstock levers 
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overseas revleu 


DECADE OF ASPEN 


This year completes the first decade of a remarkable series of annual design conferences held at an old mining 


town in Colorado, USA. The event is marked here in two articles which try to explain why the conferences have 


heen so memorable for those who have attended, and so much talked about far beyond the boundaries of the Ameni- 


can continent. The first article by Herbert Pinzke, an American designer with long associations with the Aspen 


conferences, takes a retrospectiwe look over the past 10 years, pinpointing some of the more significant statements 


which speakers have made. The second, by Paul Reilly, director ColD, who spoke at this year’s conference, sums 


up the achievements of a week's non-stop dis. 


Herbert Pinzke on Aspenin retrospect 
len years ago, at Aspen, the first conference was con- 
vened under the sponsorship of Container Corporation of 
America. Aspen, Colorado, USA, where all 10 confer- 
ences have been held, is an old mining town, 7,000 ft 
above sea level. To get there, vou can drive via Loveland 
Pass or Independence Pass. Both of them are exciting 
panoramas of the majestic Rocky Mountains. Independ- 
I recall 


that three years ago I waited for an hour while the snow 


ence Pass — 12,000 ft high is the more primitive. 


plough cleared the road — the third week in June. 
Driving from Denver, you have a mixture of fast open 
highways, broad vistas. rushing streams, and twisting 
mountain roads. The last turn in the road reveals this 
wonderful town that has begun a new life. Much of the 
charm is still in the old town and it lives happily with the 


good modern design and architecture of Herbert Bayer, 


ton on the theme Vhe Corporation and the Designer. 


Fritz Benedict and others 


On some mornings there are 


low flying clouds that 
drape around the mountains like a necklace. Or there are 
times when you are awakened by the slanting sun and 
you can see how Red Mountain got its name. 

On the grounds of the Aspen Institute for Humanistic 
Studies there is the big tent amphitheatre, designed by 
Eero Saarinen, and nearby are several seminar buildings 
designed by Herbert Bayer, who has also designed the 
new conference hall which has still to be built. 

The conferences as a whole are conducted in a rather 
informal way. There are formal meetings in the big tent 
where the speakers discuss their papers which have been 


Then 


separate seminar dis- 


distributed to the conferees before the session 
follow the several (usually three 


CUuSSIONS where any conteree is we le ome to ask questions 
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Herbert Prnzhe 


Drawings t 


Ted Rand 


of the speakers or make whatever comments he wishes. 
Before the week is very far along, even the shvest conferee 
finds the atmosphere conducive to active participation in 
the discussions. Then, too, there are the very informal 
sessions around the pool at the Hotel Jerome or in the 
\spen restaurants — where a further exchange of ideas 


takes place and one meets new friends. 


Top management and design 
In those early days a decade ago, the title of the first con- 
ference, Design a Function of Management, was more opti- 


mistic than realistic. It was a wise idea of the late Walter 


Paepcke’s, then president, Container Corporation of 


\merica, that design — good design — really required the 
attention of top management. The bold, imaginative steps 
that were necessary could only be taken by responsible top 
executives who were interested in the idea of a vital cor- 
porate image. 

The second conference in 1952 again brought together 
people from various disciplines outside the realm of de- 
sign into what Walter Paepcke referred to as the “climate 
for the cross-fertilization of ideas’. Subsequently a com- 
mittee was appointed to organise future conferences, and 
the success of the one in 1953 under Leo Lionni and of the 
one the following year under Will Burtin, Carl Maas and 
Gyorgy Kepes proved the worth of such meetings. 

It was during the fourth year (1954) that we recognised 
the value of a permanent organisation and the conference 
Was unanimous in its acceptance of this idea. An interim 
executive committee was elected, comprising R. Hunter 
Middleton, Saul Bass, Will Burtin. Harry Baum, Albert 
L. Arenberg, George Culler, Dan Defenbacher, William 
Friedman and myself. After the conference these members 


met and clected Bob Middleton as chairman, myself as 


Paul Reilly on this year’s conference 


One thing ts certain: your reporter greatly enjoyed the 
Fenth International Design Conference in Aspen last 
June. The setting was magical; the weather was unusu- 
ally perfect even for Aspen — around the 80’s by day, with 
cool, restful nights. The company was as talkative and 
colourful as a parrot house, the required informality 
loosening tongues and collars alike; only Professor North- 
cote Parkinson was a law unto himself and sported a tic 
throughout. 

The keynote of the conference was thus a studied 
casualness which extended somewhat disconcertingly to 
the discussions themselves, the paper speakers having in 
some cases done as asked by providing texts or notes for 
discussion, but later being told that these could be taken 
as read and need not be touched on again. This system, 
designed for the maximum flexibility, inevitably led to 
some hasty, half-prepared second thoughts being offered 
from the platform at the plenary sessions, which were all 
held in the great circular tent designed by Saarinen. 
Loose ends, of which there were plenty, were then pulled 


together or further apart at afternoon seminar sessions, 


vice chairman and DeForrest Sackett as secretary- 
treasurer. 

So it was that a forum for discussion and cross-fertiliza- 
tion of ideas between designers and other dis¢ iplines was 
formed. The International Design Conference continues. 
as the stated objectives put it, ** to provide a forum 
for the study and discussion of design in its larger cone ept 
as one of the important distinguishing features of out 
civilization — the social and cultural technique as well as 
the technological one” a place where designers, no 
matter what their specific profession, can meet together 
to discuss common problems. Many people have con- 
tributed unselfishly of their time and energy to the fulfil- 
ment of these objec tives. 

The potential of Aspen was recognised by Mr Paepcke. 
The years of growth since the Goethe Centennial when 
Dr Albert Schweitzer was the distinguished speaker have 
shown the wisdom of his foresight. Meetings elsewhere. 
similar to the Aspen conferences, attest to the timeliness 
of those first occasions and to the spread of understanding 
and use of design in industry, where design now functions 
as an active, creative partner in the planning of industrial 


and graphic production 


What has been said 

Here are a few bricf quotations from the many worth- 
while remarks that have been delivered to the conferen- 
ces. They reveal the range and scope of subjects that come 
up for consideration and discussion. Firstly, three com- 
ments on the purpose and value of the conferences : 

1955 WILL BURTIN, American designer: ““We are here be- 
cause we have questions We are here because we want to test 


ideas that may be important to us and others. Whatever 


they may be, it is necessary that there be discussions, questions 


the speakers facing a third of the membership at a time 


for gruelling cross-examination 


Relaxed afternoons 

These afternoon sessions were the most constructive 
events of the week, the audiences being smaller and the 
speakers more relaxed. ‘The evenings were devoted to 
‘voluntaries’ in the late nineteenth century Opera Houss 
by different speakers or members of the conference who 
had slides or films to show, or activities to explain. By 
this means the conference heard something of the work 
of the Council of Industrial Design, which would not 
otherwise have fitted easily into the theme of the main 
discussions. 

The theme of this tenth Aspen conference was a large 
and serious one: The Corporation and the Designer — an in- 
quiry into the opportunities and limits of action for innovators in 
the twentieth century technological society. The intention was 
that this should be discussed by three panels, the first re- 
presenting the corporation or industrial viewpoint; the 


second that of the designers; and the third, a mixed bag, 





and agreements which may carry in themselves the seeds of 
new questions already. This is the continuum of living — pro- 
ceeding from question to answer to new question to new 


answer — in an unending chain of challenges and responses 


1957 SAUL BASS, American designer: “Experts from other 
disciplines have been invited not only to establish relationships 
between their data and ours, but also to he lp us better evalu- 
ate our activities by subjecting them to critical examination 
It is also an opportunity for direct exposure to ideas born of 
other traditions, of other cultures .. .”’ 

HAYAKAWA American semanticist “The import- 


ant thing is to come away from the conference 


1955S. 1 
with a fund of 


information — information about what people are doing and 


thinking, and why 


During this past decade, there has been much discussion 
Where does he fit? 


What does he do? How do vou tag a designer? This is what 


about the role of the designer in society 


some of the speake rs have said about him and about his 


busine SS 


editor 


1956 DENNIS FLANAGAN Imerican: **] 
like to think of the designer as an ambassador between tech- 
nology and the creative disciplines of art and science. At his 
ironment reflect the 


best the designer can make our daily en 


dee pest perceptions of the artist and the scientist” 
1959 BRUCE MACKENZII IBM Journal 


crucial importance that the designer retain his identity as a 


editor ‘It is of 


specific interpretive and 


with | 


generalist intuitive artisti 


losely associated 


which he 
j ad 


In science and industry this means a real apprentice- 


talents, but it is also essential that he become ¢ 


and familiar with the specific fields for wishes to 
design 
ship in the specific disciplines as w as a familiarity with the 


basic produc ts of this area 


RICHARD LATHAM, American 


signers, we may properly assume 


1959 designer “As de- 


responsibility for goodness 


and badness in the work we create: we are called upon, and 


entitled to make value decisions We are also entitled to a 


things change for the 


pioneering spirit and a desire to sec 


trying to look into the future. ‘The audience of around 
50-400 was, as far as could be judged, composed mainly 
of youngish designers, and graphic ones at that, which 
led the discussions more in the direction of house styles o1 
corporate images than of products themselves, but this 
was to be expected since many corporations are faced with 
similar graphic problems whatever the product. 

Lhe weight and scope of the theme, with its under- 
lying social implications, afforded good opportunity for 
some agonising American re-appraisals of the moral 


took the 


avenues ot 


basis to their affluent society and these confer- 


ence down some engaging and 


Although the 


expectedly, to be generally agreed on the importance of 


SUSPI¢ ion 


speculation. conference seemed, not un- 
design and the designer and on the need for more active 
and concerted propaganda to secure his professional 
standing, little emerged that could provide a pattern or 
programme of future activity beyond the point that in a 
world of giant companies and corporations there is an in- 
creasing call for effective communication, for vice presi- 


dents in charge of communications to act as advocate for 


better; we need not assume that what is, is always inevitable or 
for the best 
We designers, too, can begin to build a meaningful aesthetic 
culture if we are willing to prepare ourselves for a new learning 
and we cannot learn unless we participate” 


1960 OLLE EKSELI 


pression that I knew a lot about design until I was invited to 


experience, 


Swedish designer: “*] was under the im 
Aspen and began to wonder just what I was really trying to do 
as a designer. Thus, before theme The 


and the Designer | had first to straighten out my own 


I could consider the 
Corporati ” 
icle —, 

1960 PAUL REILLY 


carries with it the 


director ColD: * the word mobility 
related ideas of lightness, flexibility, port- 
all of 


ability and even of transience, economy and modesty, 


which have occasioned better standards of design in our age 
than have their opposites as a key to the past 100 years and 
a pointer to the future, we should not lose touch with this sense 
of mobility either in our programmes or our products, for it ts 
part and parcel of the philosophy of change, without which all 
corporations and all designers will go to the wall 

1957 EDMUND N. BACON, director of city planning, Phila 
it is the job of the designer constantly to set be 


delphia 
fore society concrete physical eX pressions of fresh potential 


values and relationships, so that there will be continuous 


stimuli and rich alternative choices available 

1959 JACOB BRONOWSKLI British scientist 
is to make the hu- 
world. We are 


we must not be committed to one side: we 


l as ascientist 
know that your job even more than mine 
man mind and the machine parts of the same 
all committed and 


must express the humanity of man in what the machine makes 


as well as in what the mind makes. In the end it is not we who 


| 


judge the products we make: it is the products we make which 
J | 


judge us 


| rom these comments, one can readily see that muce h 
of the discussion emphasizes the need for comprehensive 
understanding by the designer. if he is really to fulfil the 
goals he has established for himself in his relationship to 


his client and society. ‘Uhis is a big responsibility 


designers and for independent design directors or consul- 


tants who can fight the battles for the stafl men at the 


highest level of management. 


Trans-Atlantic polysyllables 

One platform speaker who had made a lifetime study of 
communications even recommended a department of 
state in Washington to tackle the problem on a national 
scale. By that time your correspondent was vigorously 
nodding his agreement since his basic English was clearly 
no match for circuitous trans-Atlantic polysyllables and 
he was eagerly secking a simpler means of communication 
But it was all very lively and if nothing concrete came out 
of it, a lot of people of and from many parts came to- 


seemed to be the potential opposition, the tough and un- 


gether in a common cause only absent guests 
regenerate representatives of top management; though, 
as one business consultant suggested, they may not today 
be so much in need of medicine since the majority of US 
corporations are now ripe for good de sign programmes 


And that alone was worth hearing. 











Chairs and settees 


II K chairs and settees are the original 
conceptions of the design team led by 
Howard B. keith, MSIA: for over 25 years 
they have been the acknowledged leaders 
in their field for sheer excellence of 
quality A truly contemporary Eenelish 
elegance characterises their design. and 
they are carefully built, largely one by one, 
from meticulously chosen materials 

Most of the fabrics are exclusive weaves. 
Write for fully illustrated brochure. 

and the name of your nearest stockist. 


Illustrations from the Cabana range 
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Hk Furniture Ltd, Omega Works, Hermitage Road, London N4 Telephone: stamford Hill 3438 
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Farm building exhibit 


One impediment to enterprising developments in 
farm buildings has been the tendency to look back- 
wards, or at best no further than the end of our noses 
In view of the recent discussions at the CoID (pEsiGn 
140/50-3) it is particularly encouraging that the 
Ministry of Agriculture's exhibit at the Royal Show in 
Cambridge this year should have been given the 
tithe Looking Ahead. At this time. when many manu- 
facturers are re-appraising their products, it is vital 
that the ministry should give a lead and show that it 
is interested in quality as well as economy 

Admittedly, the administration of the grants for 
improvement must pay due regard to thrift, but the 
farmer and the taxpayer are ill served in this case, as 
in others, if insistence on the lowest tender makes it 
unprofitable to offer buildings of higher quality in 
terms of versatility, convemience and standard of ar- 
chitecture. The ministry says it does not insist on the 
lowest tender if a higher price is offset by better 
value in these respects. The ministry's own exhibit 
should go some way to prompt farmers and manu- 
facturers to trust the ministry to encourage better 
standards when applications for grants are made 

The three buildings in the exhibit showed how 
comparatively large areas can be spanned using 
steel, concrete, and timber with the minimum of 
interruption of the floor space. All were of low pitch 
so that headroom was fairly evenly distributed over 
the whole area 

The steel building, 1, was designed by Croggon & 
Co Ltd, in conjunction with the Agricultural Land 
Service of the Ministry of Agriculture and erected 
by the British Constructional Steel Works Associa- 
tion. The span ts with a cantilever projection of 10 ft 
to give a free covered area on the right. The narrow 
steel roof sheets allow versatility and look well, al- 
though the method of attachment might be neater 
But in general the sections and the detailing at the 
eaves are well thought out 

The proportions of the concrete building, 2, and 
the frames have been carefully considered and there 
is an interesting series of alternative cladding sheets 
on the back wall, but the same care has not been 
given to the verges and the protection of the down- 
spouts. This building, which was illustrated in pE- 
siGn 131 33, was designed by R.I Williams of Kent 
Concrete Products Ltd. It was built by KCP and 
the exhibit was arranged by the British Cast Con- 
crete Federation 


Phe timber building with paraboloid roof. 3. was 


designed by the Timber Development Association. 
and made and erected by Burt, Bolton & Heywood 


Ltd. This is an ingenious design using shelves of tim 


ber forming a roof which gives a wide fre« 


space 
beneath. The inclined surfaces of the roof give the 
building an architectural character which would 
make it acceptable in a group and in the landscape 

The cost per square foot covered of these buildings 
is quite realistic, and the ministry is to be congratu- 
lated for having made a start in the right direction 


If next year it can show how these frames can be 


clad in a practical and presentable manner using the 


best that is available from the sheeting manufac- 


turers, farmers will have a new yardstick against 
which to judge their buildings NM 


The photographs are by Tessa Grimshau 
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* DESIGN 
MANUFACTURE 
and ERECT 
Competitively priced 
Fine Quality Farm Buildings 
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THE BUILDING ILLUSTRATED !IS 60° LONG X 40’ 
WIDE X 18 HIGH PLUS TWO LEANTOS EACH 60’ 
LONG X 20’ WIDE —- AREA 4800 sq. ft.—- TODAY'S PRICE 

aE x ? er gq. ft. SUPPLIED AND ERECTED 


— wll 
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R. O. WRIGHT & CO. LTD., LOWER WORKS, BANBURY, OXON. 


TELEPHONE BANBURY 237% 








Miscellany 





few into old 

Phat modern designs may be used successfully in an 

old house has been demonstrated this summer at 
Junkeld, in Perthshire, ColD Scottish 
ommittee has carried out the decoration and furn- 

ishing of the Ell House, at the i 

National Trust for Scotland 


his 260-year old house, 2 


where the 


vitation of The 


part of the Trust's 
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Smooth sailing 


Although British yacht design is i 


1 some respects 


exceptionally conservative, there has been consider- 
able development recently in the smaller yachts, and 
this has brought the price range almost within reach 
of the average man. Dinghies and other open boats 
have been built by quantity production methods for 
several years, and now similar techniques are being 
introduced for small yachts. These techniques are 
unsuitable for traditional yacht designs, so the new 
cle signs are advanced in many respects 

ludacity, designed by | 
Walter 


LEFT, was sponsored by the 


One such design is the 
Laurent Giles and built by 
Son Lid. The 
News Chronicle 


Lawrence & 

fudacity, 
. Which inaugurated the outstandingly 
successful Enterprise class dinghies. It is believed to be 
the first yacht in this or any other country to be 
built after intensive market research 

Compared with a craft of very similar size and 

ludacity shows some 
hull and deck are of 


cold moulded laminated ply, and the coach roof and 


type, built 20 years ago, the 


striking improvements. ‘The 


dog-house are a one piece glass fibre moulding. In 
addition to the galvanised steel centre plate a cast 
iron ballast-keel is fitted, yet the weight has been 
reduced sufficiently to enable the boat to be trailed 
behind a car. A lighter boat ts naturally more buoy- 


ant and easily driven through the water: conse 


quently sails can be reduced to convenient sizes 
Centre headroom is vastly improved owing to the 
convex curvature of the decking, which also sheds 
water very easily. Storage space is accessible. 

see sketch RIGHT 


The Audacity’s layout .Isexcep- 


tionally compact, giving four good bunks and a 


separate W¢ The 


drop keel and rudder can be lifted “) that the vac hit 


mast is easily lowered and the 


can go under bridges and into shallow waters, and 
would therefore be suitable for inland waterways as 


well as offshore sailing. It would not only be simple 


} 


group scheme in Dunkeld), has been restored with 


care so that, while nothing of its early eighteenth 


century character has been lost, it begins a new 
lease of life well adapted to the modern requirements 
of the family that will live in it. The operation has 


between two 


been an example of collaboration 
organisations which have outwardly different aims, 
one concerned with pre serving and restoring whe re 
necessary) good examples from the past, the other 
concerned with encouraging the use of well designed 
modern products. In practice, of course, both ac- 
tively encourage interest in good design, both old 
and new 

Phe walls of the Ell House are very thick, its ceil 
ings are low and sometimes irregular in shape, and 
Both wall 


and floor space are so limited that only in the living 


its rooms and their windows are small 


room downstairs, 3, could large furniture be accom- 
modated. In the children’s room, 1, bunk beds are 


used to save space, and throughout the house. the 


storage furniture is chosen for its compa tness as 
well as its capacity. Wherever possible, the furniture 
is of Scottish design or manufacture. Light colours 
have been used for walls and ceilings throughout 


the house, with white woodwork predominating; 
strong colours and large patterns have been deliber- 
ately avoided 

& Sons Ltd, 


furnishings and lighting fittings, the other 


Thomas Love Perth, supplied the 
furniture, 
electrical appliances being obtained from the North 


of Scotland Hydro Electric Board 








and safe to sail, but a very satisfying performance 
could also be expected 

Perhaps the greatest fault in the design is that its 
accommodation ts split between conflic ting require 
ments. For instance the cabin is separated from the 
cockpit by a bulkhead and is entered by means of a 
roofhatch and steps. This would be accepted as a 
necessary safety measure by agile and experienced 
yvachtsmen, prepare d to sail offshore in rough wea 
ther, but would be a great nuisance for ordinary 
middle-aged people cruising on inland waterways 

Phe market research methods used appeared to 
assess the potential demands and desirable sales fea 
tures rather than user re quirements Opinions were 
general 


sought from “ veral SOUTCES 11M luding the 


public and dinghy owners, but not from regular 


users of small vachts, and the snags to be encoun 


tered by the different types of owners might have 
been worth investigation. Yet the pote ntial demand 
for a yacht with the Audacity specit ation designed 
by a world famous naval architect, and sponsored 
by a national newspaper was obvious enough In 
spite of the criticisms this is an extremely attractive 


and useful littl craft and will appeal especiall to 


those graduating from dinghy 


ailing 


L. &. WINGKIELD 


A 









FORMICA 


make 


For full information on any FORMICA product please write to 


Is this really 


FORMICA?” 


Many people are surprised about this. They think 
of FORMICA only in connection with their famous 
decorative laminates. FORMICA is actually the name 
of a company who manufacture a great many first rate 
products, Take those chairs for instance. They were 
made with FORMICA chair seats and backs. They are 
light, stackable, strong, virtually indestructible and 
easily cleaned with a damp cloth. These chair sets are 
supplied to manufacturers as shaped seats and backs, 
made by FORMICA LIMITED in 25 colours and patterns. 


INDUSTRIAL LAMINATES 
DECORATIVE LAMINATES 
CHAIR SETS 

EXTRVUVOED PLASTICS 


FORMICA LIMITcD, De La Rue House, 84-86 Regent Street, London, W.1 Tel: REGent 8020 


* FORMICA is a registered trade mark 
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PEOPLE 


House style for hair styles 

A hairdressing salon in Southampton, and a training 
centre for hairdressers in London, both of which 
have opened in recent months, testify to the ex- 
panding achievements of the Richard Henry organi- 
sation. The success of this firm is based on the sound 
design policy of its managing director, Richard Con- 
way, effected through the enthusiasm of its architect 
Mr Gibson, 33. trained 
While still a stu- 


was introduced to Richard Conway by his 


designer, Kenneth Gibson 
at the Regent Street Polytechnic 
dent he 
wife who was then a receptionist at a Richard Henry 
salon. To help out the problems of living off an 
education grant, Mr Gibson was naturally glad to 
accept Mr Conway’s invitation to design some al- 


ternative window displays and modify the interiors 


of the three salons which at that time formed the 
Richard Henry organisation. 1951 marked an im- 
portant turning point in the development of the 


Richard Henry Mr Conway had by then 


realised the need of a fashion conscious younger pub- 


group 


lic for natural hairstyling, easily obtainable from an 


henneth Gibson at the Richard Henry Training 
Photograph by John Garner 
oe 
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In effect, 


immediately recognisable chain of salons. 


this meant the mass production of hairdressing styles 
and the establishment of a house styl 

In Kenneth Gibson, Mr Conway found a person- 
ality sympathetic to this idea, and following success- 
ful co-operation in a number of small alterations to 
the salons, Mr Gibson was asked to join the firm as 
full time architect designer in 1953. Since then, the 
Richard Henry organisation has grown to a chain 
of 25 salons spread all over the country, and with 
two shops in Rome. The design of all these was 


carried out by Mr Gibson, in the first few years 
single handed, and latterly with a team of three, 
consisting of another architect, an interior designer 


and an ex-art teacher. The design team is respon- 
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The facade of the new Richard Henr 


sible for every aspect of the firm’s visual presenta- 


tion which includes, not only the architecture and 


furnishings of the actual salons, but also all the 


firm's advertising and publicity. As would be ex- 


pected, with such a co-ordinated design approach, 
the impact of the Richard Henry organisation upon 
the general public has been considerable 

Mr Gibson is directly responsible to a board of 


directors for all his design recommendations. Al- 


though certain requirements remain the same in 


every salon, he is adamant that each salon is con- 


side red as a St parat proble m Ne ve rtheless, a pat- 
tern of design does emerge upon examination. Hard 


wearing surlaces such as mosaic im areas where 


used; easily cleaned slightly 


PVC or 


hair is cut and styled; and soft, relaxing surfaces, 


water and dyes are 


solter surtaces such as Formica, where 


carpets, soft upholstery and fabrics around the 
drying unit. In his use of colour Mr Gibson prefers 
neutrals, black and white for permanent fixtures 
such as floors and « quipme nt, with brighter colours 
for changeable items such as upholstery, curtains and 


odd walls. Mr 


photographs of sculptures and paintings on the 


Gibson also likes to use enlarged 


Part of one of Richard Henry 
opened in Southampton 


newest salons, recently 








training centre in Baker Street, London 


walls. In the Southampton salon, a Modigliani head 
blown up to enormous size (it has, incidentally, a 


very formalised hairstyle!) reflects the ego-boosting 
associated with female hairdressing 
items of which must be 


For those equipment 


standardised, immense trouble is taken to ensure 


that they will satisfy the assistants who use them 
For instance, in order to arrive at a suitable design 
for a reception desk, the organisation held a meeting 
ot 50 to 60 rece ptionists from all over the country, to 
consult with Mr Gibson on the best practical solu 
tion. Perhaps the most vivid example of how good 
design can help a business is seen in one of the latest 
Richard Henry posters, an advertisement for student 


This 
the Baker Street training centre 


hairdressers poster shows the facade of 


ABOVE, and it has 
resulted in more applic ations for jobs than any other 
advertisement issued by the firm. CHARLOTTE MAYER 
Appointment at Ulm 

\t 38. I. Archer is one 


intelligent and stimulating design critics, and his 


Bruce of this country’s most 
appointment as a guest professor to the Hochschule 
fur Gestaltung at Ulm is a pointer to the growing 
recognition ol his ideas in international design 
circles 

Mr Archer is by training an engineer, and he had 
several years’ experience in various kinds of engin 
ecring posts before he turned to design criticism and 


LC¢ 
School of Arts and Crafts began in 1951 when he 


teaching. His association with the Central 
was appointed part time lecturer in the school of 
industrial design (he became a full time lecturer in 
1956). For the past 10 years, as he points out, his 
time has been spent “talking to industrial designers 
about engineering, and talking to engineers about 
During this time his theories on 


His is 


his students are 


industrial design” 
design training have gradually crystallised 
essentially a practical approach 
trained to design for production in the widest pos- 
sible sense; their considerations go beyond the basic 
problems of designing for machine production; they 


continued on page 83 


TIMELESS TREND 








Desk..man..ship 
—for the Knights of Commerce 


You're one half of a successful business partnership. 
Your desk is the other, but is it well designed and 
finished? Probably not. Bring your office into line with 
your own thinking by visiting Perrings, the specialists. 


THE CONTRACT DIVISION O F 


JOHN PERRING 





13 BROMPTON ROAD KNIGHTSBRIDGE S.W.3 
Phone: KNightsbridge 9388 - 9159 
Furnishing Stores throughout Southern England 
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NEW S continued 


whole of marketing, 


take 


designing to a price 


into account the question 


and the implications of the 
product at the point of use It is these aspects of 
design 


that Mr 


the designer should be 


the way it can affect the pattern of living 
Archer intends to stress at Ulm - ie that 


creating a man-tool-work 


most successful design us the 


system and that the 
one best adapted to human use 

At Ulm he will be lecturing for four months in the 
industrial design department on design criticism and 
design analysis. His theories on design criticism have 
been put forward in the articles he has contributed 
to DESIGN during the past seven years; design analysis 
is, of course, an approach to design criticism that he 


has developed specifically through this magazine 





L. Bruce Archer at the Central School. Photogr ph by John 


(Garner 


EXHIBITIONS 
Better litter bins 


The exhibition of selected ce SITS submitted for the 


I ColD in 


litter bin competition, organised by the 
Ministry of Housing and Local 
Health for 
More than 100 entries 
The exhibition will be held in the 


Whitehall section 


association with the 


Government, and the Department of 
Scotland, opens on October 6 
were received 
Victoria Embankment Gardens 


and it will close on October 20 


Good design in the West country 
The Design Centre comes to Bristol 


at Jones & Co Ltd, a Bristol retail store, 


which is being held 
this month, 
follows the pattern of similar CoID displays in pro- 
At the invitation of Jones & Co Ltd 


$50 items have been selected from ‘Design In- 


vincial centres 
some 
dex’ for special display in the store 

Among the supporters of the exhibition is the 
Bristol Building Centre, which has its own perman- 
ent design exhibition serving much the same purpose 


140 67 
with the 


as The Design Centre in London (pestcn 
In fact, although it has no connection 
ColD, the Bristol Design Exhibition shows products 
which have been selected from ColD’s ‘Design In- 
dex’. This is an extremely valuable extension of the 
Council’s work by a private body, which cannot fail 
to deve lop a more discriminating attitude among the 
Bristol is to be 


shopping public congratulated on 


this venture, and the organisers’ generosity in pro- 
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January 30 


CoID in Tokyo 


in exhibition of British consumer good 


was held in the 
Shirokiva department store in Tokyo recently 
73). Some of the products or 


ColD's * Design Index’ by Sori Yar 121, 


DESIGN 138 
show were selected from the 


the Japanese de- 


viding a special window to tie up with The Desigt 
Centre display at Jones & Co reinforces these com- 


mon objectives which link the two exhibitions 


At home... 
Public Works and Municipal Service 
pia, November 14 — 19 

Show, 


Exhibition, Olym- 


Furniture Earls Court February 


11, 1961. 


International Gifts and Far 


January 30 


Goods Fair. Blac kpool, 


February 3, 1961 


...and abroad 

Salon des Arts Ménagers, Geneva, October 26 — Nov 
ember 6 (apply Secretary-General, Salon des Arts 
Meénagers, | rue du Temple, Geneva 

National Expo ition of Power and Mechanical Engineer- 
ing, New York, November 28 
Show Manager, International Exposition Company, 
New York 17, NY 
International Trade Fair, Tokyo, April 17 
1961 


December 2 (The 


180 Lexington Avenue, 
May 7 
Tokyo International Trade Fair Commission 
c o, Economic Bureau, Tokyo Metropolitan Gov- 


ernment, Marunouchi, 3-chome, Chivoda-ku, 


Tokvo 


Caravan display 

Che organising and exhibition committees of The In- 
ternational Caravan Exhibition, which is being held in 
Olympia from November 30 — December 6, are in- 
stituting a stand design competition. Trophies, spe- 
cially designed for the occasion, will be awarded to 
This year’s jury 
includes Paul Reilly, director ColD, James Holland, 
president of the STA, John Reid, architect of the 
and W. R. Bowden 


marketing director, Horlicks Ltd 


the best stands in various sections 


International Caravan Exhibition, 


MISCELLANEOUS 


Design course for engineers 


as ovembe i¢ 0 arranged a course on 
Last N ber the ColD 1 


design appreciation for student 
Hoover Ltd (pesicgn 135 69 The 


experiment has prompted the ColD to sponsor simi- 


apprentices at 


success of this 





Liberty 


the products were on 


signer and further items were from Woolland 
and the John Lewis Partner hif 1/ 
sale in the store. and mo t of them were sold on the first day 


seen by over 35,000 people 


The exhibition wa 


lar courses for junior and senior engineers in both 
the light and heavy engineering industries 

They will be aimed at developing interest in 
industrial design, and they will also serve to identify 
design ability in course members 

Phe next course, for junior engineering personnel, 
will be 


held near London from November | - 4, and 


December 6 —- 9. Like the Hoover course it will consist 
of the two four-day residential periods, separated by 
35 ens 
ailable from Miss 


Foott, Education Section, ColD, 28 Hay 


an individual study period. The cost will be 
per student. Further details are ay 
Sydney 


market, swl 


Memorial fund 
The William Morris Society is opening a memorial 
Floud 


The society aims to offer a prize of 


fund in honour of Peter who died recently 
DESIGN 136 63 
{£25 annually for the next five years, for an essay on 


William Morris’ work. The 


winning essay will be published each year, and it is 


some aspect of prize 
hoped that the essays will be produced eventual! 
in volume form. 
Donations from those who wish to contribute to 
Honorary 


35 He ndon 


the fund should be sent to Freeman Buss 
Treasurer, The William Morris Society, 
Avenue, London, n3 

\ folder containing tributes to Peter Floud, a list 
of his published writings, and a copy of his last pub- 
lication The Wallpaper Designs of William Morris is 
Hon Secretary, William Morris 
260 Sandycombe Road, Kew, Surrey 


available from the 


Society 


Successor to the Gaiety 
DESIGN must join the chorus of disapproval which 
has recently been raised over the new headquarters 
of the English Electric group of companies 

In tune with its advanced research into electrical 
appliances of all kinds, including aircraft, there is 
probably some truth in the statement issued to the 


Press that “‘technically, the building is the most 


modern in the country’ if this is taken t 


mean 


continued on page 45 
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Royalite : 















Tote boxes—tough, serviceabie; 
ideal for industry. 


Luxury luggage 
—coltourtul, tightweight, durabie. 


by courtesy of Martin-Flite Luggage 


Royalite moulds itself 
fo your requirements 


U.S. Royalite, made from a plastic copolymer Royalite is supplied in a wide range of colours 

and synthetic rubber, is one of the most and surface finishes. Essentially a trouble- oo 
durable and economical thermoplastics on free material, it is chemical resistant, grease 

the market today. Combining rigidity witha resistant, non toxic, odourless and easy to 

controlled degree of flexibility, it has excep- clean. For a manufacturer seeking a reliable 

tional strength and impact resistance. At the multi-purpose material, Royalite Nitrile 

same time, Royalite is amazingly light- Thermoplastic affords unlimited opportuni- 

weight—40°,, lighter than aluminium. ties in terms of design and function. 





Find out how ROYALITE can help you. u & ee as a ke eS r 
Write now for free illustrated brochure to a * 
MADE IN BRITAIN BY 


THE NORTH BRITISH RUBBER COMPANY LTD 


204/208 Tottenham Court Road, London w.1 Museum 5460 


Factories: Castie Mills, EdindDurgh & Heathhal!l, Oumfries 
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scientific control of services, and doors and lifts 
which operate by electronic control 

But the design of the building itself reveals all the 
usual weaknesses of most of London’s new offices 
flag-waving and trumpet-blowing at the cost of a 
sensible plan, regard for materials, and awareness of 
new tec hniques, not to mention failure to consider 
London’s skyline and its planning problems 

Internally the English Electric building, with its 
luxurious carpeting, bleached pine and Chippendale 
does nothing to offset its failure as architecture 
Perhaps this was to be expected after the architec- 
tural competition for a design for these offices had 
proved to be abortive 
Theatre 
demolished in 1957. The 
appropriate to the days when the Gaiety flourished 
than to 1960 


The Gaiety 1903 and 


new building seems more 


was opened in 


English Electric, a leading firm in so 


many fields, might have been expected to do better. 
Stress analysis 

\ joint British committee for stress analysis has re- 
cently been formed to represent the interests of 


Great Britain i 


the field of stress analysis at the 
periodic Committee 


Membership of the Per- 
manent Committee is open to all West European 


meetings of the Permanent 


which are held in Europe. 


countries 

A. F. C. Brown of the National Physical Labora- 
tory, has been elected the first chairman of the com- 
mittee. Further details are available from the Insti- 
tution of Mechanical Engineers, | Birdcage Walk, 


London sw. 


Manchester building centre 
The new Building Centre which was opened in Port- 
land Street, Manchester recently, is operated by a 
body representing architects, quantity surveyors, 
builders and civil engineers. Its aim is to provide 
architects and the public with information about 
available building materials and components, etc. 
The display is in no way selective, and the cen- 
tre’s policy is to inform (rather than advise) on 
available products. Wall space is sold to manufac- 
turers, and firms making similar products are sited 
near each other. Within each display, however, 
manufacturers can exhibit any type of product from 
their ranges, so that one drawback to the display is 
the unsystematic grouping of products. 


Again, the centre’s policy of impartiality makes it 


Part of Manchester's new building centre. 
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Post office conversion 

A view of the interior of South Molton Street Post Office, 
London. This is the first of six older buildings to be modern- 
ised under a new scheme to make post offices more attractive 


to customers and staff. The programme, about 


costing 
£ 


difficult for those seeking building information t 


) 
select the best available products to meet their speci- 


fic requirements. The centre, however, will exhibit 
new developments whenever possible, and arrange 
lectures and special exhibitions on the technical, 


educational and aesthetic aspects of building 


House style to come 
Cox & Co (Watford 


Design Associates to act as consultant on the creation 


Ltd has appointed Henrion 


and carrying through of a new house style for the 
firm. This will include stationery, transport, as well 


as produc ts. 
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Art school editorial 

sik: I do not think Robin Darwin should have used 
DESIGN 139/21) as an unpaid 
advertisement for the (alleged) achievements of his 


your leader column 


school in the training of industrial designers. 

In any case, is there any truth in his rather arrog- 
ant assertion that “‘an astonishing revolution . . . has 
gathered a powerful impetus since the war, largely 
as the result of the lead given by the Royal College 
of Art’. After all, as you yourself pointed out in an 
article Training Product Designers (pEstGN 112/27 
45): “The Department of Industrial Design at the 
L.CC Central School of Arts and Crafts is perhaps 
the most firmly established since it has developed 
continuously since the war without interruption...” 
The Department of Industrial Design (Engineering 
at the Royal College of Art has only been in exist- 
ence since 1953, and by 1958 had only produced five 
graduate industrial designers. Not a very significant 
contribution to the ‘‘astonishing revolution”’ 

Apart from the facts, it is surely in questionable 
taste for the principal of a leading art school to be 


allowed to blow his own trumpet in an editorial 





£300,000 annually involves the conversion of 100-150 
The interior at South Molton Street was 
designed by Sir Hugh Casson, with Professor Misha Black 


and Alexander Gibson of Design Research Unit 


premises a year 


which otherwise raises some important issues 
I hope you will find space to print this protest in 
your correspondence columns (to which, by the 
way, such prejudiced statements as Mr Darwin's 
should have been confined 
WANDA WISTRICH 
13 Oakley Square 


London nw! 


Editor's note: 


When Robin that 
“around 60 specialist designers accept very well paid 


Darwin wrote 


posts (in industry 


each year’, he made it clear that 
he was using the term ‘industrial design’ in the 
wider sense, ie design for industry. This includes 
such things as furniture, textiles, ceramics, industrial 
glass, fashion, etc. Miss Wistrich well knows that the 
Royal College of Art was reorganised in 1948 to give 
full weight to these industrial subjects. The article in 
DESIGN which she refers to concerned engineering 
products only and the title Training Product Designers 
was carefully chosen to avoid confusion on this 
point. She can hardly imagine that Mr Darwin was 
implying that around 60 product designers are trained 
each year at the Royal College of Art. In addition 
Miss Wistrich has selected her facts concerning the 
number of graduate designers to give a misleading 
impression. The passage from the same article Train- 
ing Product Designers is quoted here to give the full 
“10 DesRCA 


awarded in the product design department since 


picture: diplomas have been 
1953. Of these, 5 were awarded in wood, metals and 
plastics (not furniture) during the transition period 


before the new department was fully established” 


Promoting dental hygiene 
sir: I should like to congratulate you and your 
authors on the interesting and stimulating article on 
Mouth Cleaning Devices (pesian 139 24 33 

As your article shows there are available a laree 


ntinued on pager + 





DECORATIVE SCREENING 


for the modern interior 


This elegant room 
om divider is a striking 


example of the use of 
a®@ a Harvey perforated 
@ @ @ metal and plastic 
n= rev coated wirework. As 
shown in the } size 
ae A J illustration on the 
left, pattern No. 1642 
isa combination of perforation and embossing, 
and is one of thousands of patterns for which 
Harveys hold dies. Four other examples are 
shown below, also } size. 
Small, medium or large scale panels can be 
produced in most metals and in various gauges 
Certain patterns can also be produced in 
plastics and other materials. 
Harvey Decorative Metalwork can be finished 
to produce the maximum appeal and to ensure 
prolonged service. It may be stove enamelled 
in colour, plated, oxidised, anodised, polished 
and lacquered, or plastic coated. 
FULL TECHNICAL SERVICE is offered to designers 
contemplating new applications of these 


woe DADA 
aXDX< 


r, a ?, DECORATIVE 
., re. METALWORK 


A. HARVEY & CO. (LONDON) LTD., WOOLWICH ROAD, LONDON, S.E.7. GREenwich 3232 (22 lines) 


Also available : HARVEY Patent Metalace and Woven Ribbon Wirework in many attractive patterns and finishes. P/tt 
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number of toothbrushes which the majority of the 


members of the profession consider satisfactory, 


though vou do well to draw attention to the fallacies 


unusual designs w are produced 


attached to the 


from time to time 


The real problen increase the use 


1 seems ! oO 


of the brush for, as you have no doubt found out in 


your researches, the per capita sales figures are woe- 


fully low. This might well be the way in which de 


sign could he Ip, for | think you will agree that attrac- 


live presentation of an article ts very 


pertinent in 
mcreasing its sale 

A. BRYAN WADI 

Director 

Department of Periodontology 

Phe Royal Dental Hospital of London 

Leicester Square 

London we2 
Clock conscious 


I do not think there can be any dispute among 


SIR 


design-conscious people that the standard of design 


in the British clock industry as a whole is exceeding- 


ly low. There are a few exceptions. Pwo firms whose 


clocks seem to me to be of ¢ 
& Co Lid. and Gent & Co Ltd. As 


the 


ntirely satisfactory cde 


sign are Baume 


finds nothing but 


and 


for the rest of industry 


one 


bizarre and absurd shapes, flashy unsuitable 


materials, poor colours, excessive decoration — and 


such childishness as a multitude of stars on the face 


of an alarm clock. Hands are often thick and grace- 


Nume rals 


are not simply indifferent but unbelie 


non-luminous 


On 


both luminous and 


less 


vably bad 


Student textiles 
These textile designs formed part of a recent exhibitior 
lege of Art, Mar 
The exhibition, which was held tton Board Colour, 
in’ Manchester, 


work by students at 


hester. 


work by students at the Regional Ci 
) ut the ¢ 
Design and Style Centre was designed to 


l s of train- 


illustrate 12 months’ 


j ) 
ing within the school 
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a modern clock face 


grotesquely 
way toinvent an entirely new shape 
i 


have by-passed the clock 


said, few design-conscious people 


you can find some of the most 


designed numerals, often almost un- 


recognisable as though someone had gone out of his 


Phe calligraph- 
c and typographic revolution of our day seems to 
k industry 

This must seem a very gloomy view, but as | have 
would disagree 
dominated 


The 


by a few large producers and one has the impression 


with it clock industry seems to be 
that they are not even aware that a design problem 
exists. | can hardly think that they employ trained 
designers 

S.C. SUTTON 
24 Stanley Hill Avenue 
Amersham 


Bucks 


Carpet success 
sir: I would like to take the opportunity of letting 
you know that Mandala, the design by Audrey Tan- 
ner which gained a Design Centre Award last year 
126, 46 


pattern. It has already sold in considerable quanti- 


DESIGN is proving an immensely popular 
ties, both in the standard blue and red colourings, 
and in a number of variations which have been done 
to meet special requirements. In addition, we are 
receiving enquiries for it from all over the world 
including countries behind the Iron Curtain. It may 
be gratifying for you to know that its selection has 
been approved and confirmed by all sections of the 
community, both designing, selling and buying 

PETER ANDERSON 

Vice-chairman 

The Carpet Manufacturing Co Ltd 

Kidderminster 


Early ergonomics 

sir: In recent years there has been a great deal of 

interest in the subject of ergonomics, and in view of 

this, it may prove interesting to look at a much ear- 

lier example of applied ergonomics 
The Norwegian sevthe handle, 


believed to be at 200 years old. It 


ABOVE RIGHT, 1s 


least was dis 
covered two years ago in the loft of an old barn, in 
an isolated part of central Norway 

The sculptured form of the carved handgrip is 
The 


tion is interestingly integrated with first class func- 


exceptionally good traditional carved decora- 
tional design. Directly above this handgrip the main 
scythe shaft widens, forming a gently curved section 
which fits comfortably against the arm 

From the pom of view of de sign pe rhaps the most 
interesting thing about the carved handgrip is its 
functional shape; it is, in fact a beautiful example of 
applied ergonomics. While the illustration will give 
some indication of this skilful shaping, a true ap- 
preciation of this work can only be obtained by 
handling the scythe 

It is considering the these 


interesting, age ol 


designs, to see how favourably it compares with 


recent work in the re-discovered field of ergonomics 
particularly with handles designed for specialized 


hand tools. 


Whether there were many scythe handles of this 


type at one period, or whether they were the unique 


and inspired work of one man is a de batable point 


Norwegian scythe handle (see Karly Ergonomics 


howe ver, does seem to mdi 


likely. Phe 


time and skill that would be required to produce 


The evidence available 


cate that the latter is more considerable 


such work, possibly vented these designs from 


pre 
| 


becoming more wide accepted as tandard tool 


irrespective of their superiority over the types which 


superseded them 
Kenneth Howe 
Kenilworth Hall 
Kenilworth 
Warwickshire 


improvements for safety 


The improved desien of a heavs 


good 


SIR 


cab, dealt with in Designed for Safety 139 


DESIGN 
seems capable of further improve 

gard to 

] Slope of windscreer 


the roughly at right 


screen 1S 


angles to the relative ve lon it ol falling rain or show 


und will thu 


Ndmittedly 
the 


when the vehicle 


more moisture that the 


tive effect may not be serious real disadvar 


backware adr 


the cab 


seems to be that the 


ieype 
like a 


sunshine and will make vreenhon 


unless it has a visor like a club verandal 


2 Windscreen wiper pr oling point: wi 


the snow and ice are pac ked by the blace 


screen 


the edge of the swept area and tend to run do 


sion and retarding 


reducing 
With the pi low the 


been usual in passer 


the 
blade 


sore 


over screen 


saree? 


wiper 


has for time ver C3 


swept snow drains clear of the swept area 


however, that the lower pivot may entail more 


plex mechanism to ensure wiping of the ¢ 


screen 


One final pout ‘ our article refers rather 


; 





GOOD PLATING 
OIARTO ON THE 
DRAWING BOARD 


Because the shape of the work affects the way in which 
nickel and chromium are electro-deposited, early atten- 
tion to details of design helps the plater to help you. It 
enables him to meet more economically the requirements 
of British Standard 1224:59. Then you can apply the 
appropriate ‘Label of Plating Quality’ to your product. 


In addition to clauses covering adhesion and other 
aspects of processing, BS 1224:59 calls for minimum 
thicknesses of nickel for various conditions of service 
because the nickel provides most of the resistance to 
corrosion. The Mond Label of Plating Quality can be 
attached to plating which meets these standards. 

The specification normally applies only to those parts of 
the significant surface which can be touched by a I-in. 
diameter ball. Where a comparable nickel deposit is 
required in other areas, such as corners and recesses, 
manufacturers should come to a special arrangement 
with the plater. 





Service Conditions 
and colour of label 


Nickel Thickness 
Minimum Inch 


Material Designation 








“Ss 
nd answ* 


estions a ANDARD 


} 
Some at BRITISH ST 


about the 


Severe 
Red Labe/ 


Steel 
Copper or Brass 
Zinc Alloy 


Ni 12S 
Ni 6C 
Ni 10Z 


0.0012 
0.0006 
0.0003 Cu 
0.0010 Ni 





Moderate 
Blue Labe/ 


Steel 
Copper or Brass 





Ni 8S 
Ni 3C 


0.0008 
0.0003 


Zinc Alloy Ni 6Z 0.0003 Cu 


0.0006 Ni 





0.0004 
0.0003 Cu + 
0.0003 Ni 


Mild 
Green Labe! 


Steel 
Zinc Alloy 














Chromium thickness 0.00001 in. minimum 











Note that some of these figures are different from BS 1224: 53 now obsolete. 


THE MOND NICKEL COMPANY LIMITED 


THAMES HOUSE - MILLBANK - LONDON SW1 


FOR FURTHER INFORMATION 


Complete and return this coupon 


ET 


| Please send me your booklet ‘CONFIDENCE IN PLATING’ | 


which describes the Labelling Scheme and includes 
‘Questions and Answers on BS 1224:59’. 


NAME 


ADDRESS 


| 
| 
cess neni enkcienie annals mall 


TGA PS 








LETTERS continued 


deprecatingly to laminated as opposed to toughened 
glass. Does laminated glass become dangerously 
opaque when partially shattered as does, I believe, 
the toughened variety? 

lo remedy the points I have mentioned might be 
expensive, but in the long run may be worthwhile, 
since vehicle design is more flexible than road de- 
sign, the latter in many cases being irremediable. 

I am a marine engineer and any comments on the 
above may well show that I am clearly out of my 
element on land. 

G. H. CHAMBERS 
University of Durham 
King’s College 
Stephenson Building 
Claremont Road 


Newcastle-upon-Tyne 2 


J. B. Davey replies: ““The chief advantage of sloping 
a windscreen backwards is to move the tops of the 
windscreen pillars outwards in the field of view so 
that the driver has an uninterrupted view over a 
wide forward arc. Had the screen been vertical, the 
tops of the pillars would have been closer to the 
driver’s normal line of sight and therefore more like- 
ly to mask objects with which the lorry might collide. 
In addition, the area through which the driver 
looks most of the time would have been six or seven 
inches further away, and it is a matter of common 
experience that in adverse conditions one wants to 
be as close to the screen as possible 

**Professor Chambers would like to see the wind- 
screen wipers pivoted at the bottom of the wind- 
screen. Although this layout has the advantage he 
mentions of moving rain, snow and ice downwards 
so that these do not re-enter the swept arc, there are 
disadvantages to be considered. The driver normally 
looks through the top part of the screen in the 
BM¢ 


difficult to arrange for much of this area to be wiped 


cab, and indeed most otiers, and it is very 


if the arcs have their centres at the bottom of the 
screen. In order to reach the part of the screen 
through which the driver is usually looking, the 
wiper arms have to be longer if they are pivoted at 
the bottom of the screen, and this increases the load 
on the wiper motor. Following upon the general in- 
crease in the size of lorry windscreens there is now a 


trend towards more pow erful w iper motors. 


Showrooms in Manchester 
Vono Ltd has recently modernised and enlarged its show- 


rooms in Manchester. David Ogle Associates Ltd designed 
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“It is quite true that laminated glass does not 
crystallise when slightly damaged, as may toughened 
glass, but in a serious accident the danger of lacera- 
tion is higher with laminated glass.” 

Design on the farm 

sir: I read with considerable interest the article Jm- 
proving farm buildings (pEsiGN 140/50 — 3), and it does 
strike me that, basically, the farm improvement 
scheme depends on the policy of the Ministry of 
Agriculture. The ministry insists on having three 
estimates of the cost of the work involved, and bases 
its grant on the lowest estimate. If it insists on that 
basis, it is obvious that design will not be very much 
considered. 

Secondly, if the ministry is interested in design, 
then it should consider the new buildings in the light 
of the present ones on a given site. This, as far as I 
know, has never been done. 

Thirdly, with the present tendency to consider 
work study and placement of buildings, I am afraid 
beauty recedes still further into the background. 

Finally, the question of colour is usually omitted ; 
but if design is to be considered then the colour 
scheme of the new buildings should be studied in the 
light of the colour scheme of the old ones. This, as 
far as I know, is never considered. IF there is 
to be improvement in design it is quite obvious that 
first of all one has to convince the ministry, and 
secondly one has to convince the farmers that it is 
worth while. 

FRANK H. GARNER 

Principal 

Royal Agricultural College 
Cirencester 


Sense or sensibility ? 

str: May I proffer you a tiny pill encased in gener- 
ous sugar coating? Your editorial policy has, I be- 
lieve, been more influential than any other single 
factor in raising the status and the level of intelli- 
gence of design criticism. Hitherto, questions of de- 
sign have been discussed on the sterile and incon- 
clusive lines of ‘You-may-think-this-is-good-but-I- 
think-it’s-terrible’ and ‘I-know-more-about-it-than- 
you-do’. Such questions are now considered in your 
pages in terms of ergonomics, colour theory and con- 


sumer research: in brief, by an analysis of the prob- 


the new premises illustrated below, and the contractor was 


David Esdaile & Co Ltd. 











lem and hence a reasoned assessment of the success 
or otherwise of the solution. Yet while I applaud 
this method, I must submit that it can be carried to 
excess. 

The recent discussion over your change of type 
face for the setting of textual matter provides an ex- 
ample. For myself, I regret the substitution of 
Baskerville for Monotype Plantin. They are both 
excellent faces (although, as has been pointed out, 
Baskerville is a ‘transitional’ type; while the paper 
on which DEsIGN is printed is anything but transi- 
tional). The decision is admittedly a close one, and 
in this as in other matters of book production, there 
is room among informed opinion for personal prefer- 
ences. The attempt to settle such an issue by sub- 
jecting both faces to a legibility test surely verges on 
the ridiculous. If either face were demonstrably less 
legible it would not have been chosen anyway, and 
the controversy could not have arisen. 

Some years ago there appeared in The Penrose 
Annual a scholarly analysis of the comparative legi- 
bility of certain type faces, undertaken, I believe, by 
a Dutchman. The faces selected for this experiment 
were so uniformly hideous that no practical use 
could be made of its conclusions. Design is largely a 
matter of sensibility; and while an informed opinion 
should be capable of rationalisation, it is surely a 
mistake to use rationalisation as a means of arriving 
at one’s opinion. The scientists have not, after all, 
yet succeeded in reducing the human spirit to an 
encephalogramme 

NORBERT DUTTON 
Notley Advertising Ltd 
15, 17 and 25 Hill Street 


London wl 


BOOKS 


Theory and design in the first machine age 
Reyner Banham, The Architectural Press, {2 5s 

Over the past few years the pages of The Architectural 
Review have been distinguished, from time to time, 
by articles on the Modern Movement in architec- 
ture from the pen of Reyner Banham, its then liter- 
ary editor. These articles kept our tabs on his work 
in progress towards a major documentation of the 
formative years of the International Style in archi- 
tecture. The field was wide open and Dr Banham 
has had a ball — his book makes available for the first 
time in English a great deal of information and tex- 
tual quotation. But the historians are snapping so 
impatiently at the heels of the pioneers and at each 
others’ that Dr Banham is already parrying, in cer- 
tain chapters, rebuttals of his propositions. For this 
is no cold analysis; in spite of his finger-wagging 
admonition to Giedion on the dangers of plugging a 
line, Banham also has a theory. Oddly enough his 
theory is as uncontroversial as the substance of his 


The 


‘modern architecture’ 


book is polemical gist of his thesis is that 


is not functional — that build- 
ings in the International Style are a symbolic fan- 
tasy, and pretty inadequate at that. The controversy 
lies less in the thesis than in the mechanism of his 


continued on page 91 
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BOOKS continued 


argument, which is to tie every possible movement 
and master back into Futurist thought, however 
tenuous the contact with the Futurist dream of the 
machine age 

It would be presumptuous of me to attempt to 
discuss in detail the subject matter of this book. As 
much time would be needed to examine it thorough- 
ly as Dr Banham himself has spent in finding out 
who said what and when. His research has been ex- 
tensive and deep — a mind as encyclopaedic as his 
would be required to review it more than super- 
ficially. Having admitted this one feels free to say 
that any specialist on the movements he covers is 
likely to be infuriated beyond measure: as much by 
his acrobatic use of quotation as by the conclusions 
drawn from them for Banham makes his authori- 
ties work very hard for Banham 

He manages the formidable task of organising his 
material and integrating his quotations into a con- 


with a skill 


journalist of great ability could command, and how- 


tinuously readable text that only a 


ever difficult a problem of translation he rarely 
leaves us monolingual readers baffled. 
Unfortunately journalism colours his language, so 
that when we have submitted to Marinettian, Cor- 
busian, Wrightian, Lippsian, Muthesian, Scheer- 
bartian and even Dannunzian (in the manner of 
d’Annunzio), we are confounded by an “anony- 


mous Lethabist’, and are required to assess the 


merits of an “un-Lethabetic’’ statement and a 


A “Schinkelist” 


when “‘Schinkelism”’ is 


“superficial Boccionism”’. 


duce the “Schinkelesque”’ 


can pro- 


abroad. Mensch! Good gimmicky shorthand, but du- 


bious art historical terminology 


Airline office 
Part of the interior of BE A’s newly opened booking office in 


Athens ; the interiors were designed by Patrick de Saulles. 





DESIGN 142 


A pity, too, that an important work on modern 
design theory is so badly designed. It was inevitable 
that many of the illustrations, surviving through 
several generations of reproduction, should be a 
little degraded — we are grateful for the exquisitely 
apt and rare collection — but there is no good reason 
for the incredibly casual setting and distribution of 
captions 

Phere is no need to exhort designers to purchase 


this book 


material make it essential reading for students of the 


its obvious merits and the wealth of vital 
period. As for the dilettantes — having read it we are 
well placed in a ringside seat to enjoy the rich 
vituperation that such grand, rhetorical, big-man 
criticism of near history is bound to evoke. 


RICHARD HAMILTON 


Scuole 

Giampiero Aloi, Hoepli Editore, Milan; Alec Tiranti Ltd, 
£4 Is 

Another volume in the architectural series published 
by Hoepli of Milan, this is an illustrated survey of 
some 60 or 70 educational buildings, most of them 
completed in the last three years 

Gillo Dorfles in the introductory essay points out 
that scholastic architecture has a three-fold aspect: 
pedagogical, technical-constructional, and aesthet- 
ic, and warns that the last two only are dealt with in 
this book. There is a further important omission in 
that no reference is made to the social contexts from 
which the schools have emerged. Apart from the 
genius of individual architects, so much depends 
upon the quality of architectural patronage in the 
realisation ol good school buildings This is exempli- 
fied in our own country where the patronage and 
leadership of a few education authorities have large- 
ly been instrumental in raising the quality of our 
educational buildings to a point where we can claim 
a field of design at least equal to the best Continental 
and American work. 

The buildings illustrated range from kindergart- 
ens to universities, mainly from Western Europe and 
the Americas. Each one is shown by means of photo- 
graphs, plan drawings and a brief technical descrip- 
tion in English and Italian. Some photographs are 
in colour and additional information, such as sec- 
tional elevations and working details, is given where 
this is of particular interest. No critical comment or 
comparisons are made by the author 

For readers of the book who are concerned with 
the building of new schools, the most serious omis- 
sion is the lack of any reference to cost, even in the 
most general terms. One might also quarrel with the 
selection the author has made. A generous propor- 
tion, naturally, consists of Italian schools, but equally 
naturally one would like to see a larger representa- 
tion of British examples. It is claimed that the best 
and most significant examples are included, and on 
the grounds of significance alone, one would have 
expec ted to see at least one of the Hertfordshire 
SM hools 

The book is well illustrated and produced but, I 
think, is best regarded as a useful and informative 
index of a great deal of good recent work. What is 
also needed is a deeper comparative study of post 


war schools with fuller information on, among other 





yee 

Wine centre 

A new Australian Wine Centre, designed by Martin Frish- 
man, a young Australian architect, was opened in Soho 
recently. The display wall in the illustration is constructed 


from over 1,000 wine bottles. 


things, costs, building methods and the experiences 


of five or 10 years hard usage FRANK HEIGHT 


Textile designs of Japan, Vol ll 


Japan Textile Color Design Centre, Alec Tiranti Ltd, {16 


I should perhaps begin this review by saying that I 
have not had the opportunity of seeing the first 
volume in this series devoted to all forms of textile 
design in Japan. This was concerned with designs in 
free style, while the new one deals with geometric 
arrangements. A third is not yet published. 

I have no very deep acquaintance with Japanese 
design, and on first sight this magnificently produced 
book seemed to me a little monotonous, lacking in 
variety and excitement of colour. How wrong I was, 
for the more the book is studied the more rewarding 
it becomes, and the amazing fecundity of the imagi- 
native development of a theme is revealed. Most of 
the examples illustrated are variations on a theme in 
a minor key, subtle and endless, balanced and har- 
monious 

It is perhaps just this quality of exploitation of 
thematic possibilities which distinguishes the Japan- 
ese approach from design in the West, and it is a 
quality which our designers here might well con- 
sider developing. The results are not eye catching 
and do not contain what we would call an ‘idea’ 
the presence of which in our textiles designs is a sine 
qua non for any sort of distinction. The value of this 
volume to students as a counterbalancing alterna- 
tive (and probably the first) to our own approach 
cannot, I think, be overstated. It has always been 
the problem of the designer to produce controlled 
results within limited means, and the potentiality of 
simple geometric shapes and carefully balanced re- 
lationships of muted colour has been explored with 
such pertinacity and poise, that similar elements 
may be used to produce designs of very different 
character and effect. 

The Komon designs form a particularly fascinat- 
ing study. The term means ‘small fine patterns’ and 
the designs involve the use of stencil resists of great 
delicacy; many of them, composed of small dots, 
give a pointilliste effect. They are obviously the result 
of great skill, experience and sensitivity. At the same 


continued on page 93 
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BOOKS continued 


time they could, it seerns to me, provide an in- 
spiration to designers in the West 

It is perhaps just this constant combination of 
qualities of skill and sensitivity that make the book 
the valuable source of study it is, and urge me to 


recommend it, not only to textile designers, but to 
all who are concerned with subtlety and restraint in 
design AUDREY LEVY 
International poster annual 1960 
Editor Arthur Niggli, Alec Tiranti Ltd, {3 
Five hundred posters, out of an initial selection of 
2,000 have been assembled in this annual; they are 
classified by countries and cover every aspect of 
advertising with the good intention of doing justice 
to everybody 

Ihe editor draws attention to the weakness of 
classification by country and observes that national 
characteristics play an increasingly minor role in 
poster design owing to a quantity of factors These 
range from the presence of an international ‘advert- 
ising agency style’, to the predominance of values, 
trends and artistic personalities that reach well be- 
yond the local influence 

This method of selection, however, still remains 
valid for countries like Poland or Japan, which are 
both well represented in the Annual. In the case of 
Poland, the peculiarities of a political situation that 
influences the arts, seem here dissolved in a multi- 
plicity of graphic expressions whose intuitive roots 
run across the field of the experience of modern 
Western art. 

The opposite could be said of Japan, where 
Western influence on mass communication media 
had until a few years ago the debasing effect of an 
identification 


almost mimetic It is now possible to 


detect the traditional sharpness of formal expression 


Poster designed by Hiroshi Ohchi 


in International Poster Annual 1960. 


7 
ve illustrations 
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and sense of space throughout a wide range of 
posters for a variety of consumer products. This has 
a double importance as, in the past, Japanese 
graphic art gifted European art with the notion of 
abstraction, while Japan had a period in which the 
Western influence predominated. It is therefore en- 
couraging to discover now a synthesis in Japanese 
poster design between a surviving traditional genial- 
ity and most of the graphic experiences of the last 
half century 

Few of the other 24 countries illustrated in the 
Annual point so clearly to this theme. Switzerland is 
mostly represented by the work of abstract de- 
signers, sometimes referred to as ‘concrete’, who are 
very advanced in their approach to typography. The 
British section shows an impressive record of activity 
for 1959. Here again, though mass communication 
media are a levelling factor, British poster design 
reaches a standard and a style perceptibly bred out 
of local wit and graphic tradition. 

The International Poster Annual 1960 is printed in 
Switzerland; the quality of reproduction varies 
between excellent and good, but the index of ad- 
vertising agencies, designers and printers could be 
improved by the addition of their addresses. 


GERMANO FACETTI 


Decorative art 50 
Editor Terence Davis, Studio Books, {2 2s 


Decorative Art, the Studio’s year book, has been pub- 


lished now for 50 years. In this, as in previous issues, 
there is a broad photographic survey of interior de- 
sign and the ‘raw materials’ for use by interior de- 
signers — fabrics, furniture, glass, pottery, etc. 

As the world gets smaller, it is evident that 
national differences in interior design tend to dis- 
appear. I remember looking at previous issues of 
Decorate Art and it being very evident when I 
looked at a French or an American interior, that 
they were French or American. In this issue, how- 
ever, a sameness of style, or should I say lack of style 
predominates. I wonder, are designers becoming too 
susceptible to illustrations, and do books like Decora- 


tive Art encourage such a susceptibility? This is a 


Jubilee issue and, as the editors point out, a suitable 


occasion for self-congratulation and for taking stock 
but what an opportunity has been missed. Not for 
self-congratulation, but for taking stock. 

From the files of 50 issues there must be a wealth 
of comparative illustrations of, say, chairs to put 
alongside the Danish-Bernadotte-Swedish teak and 
leather formula, or of flower-patterned wallpapers 
to compare with those illustrated. I understand that 
the editors consider ‘reporting’ is their function in 
such a publication. I can also appreciate that to pass 
comment on pottery, furniture, glass and textiles, 
house design and lighting fittings, would require a 
great deal of discrimination and knowledge. 

In its reflection of modern decorative art, this 
issue is as excellent and comprehensive as previous 
issues, but I cannot help but feel that 50 years’ ex- 
perience would be well worth while putting into 
print. To see present day interior design against that 
of the last 50 years would be of great value. Perhaps 
it might be worth a special issue. 


R. STENNETT-WILLSON 


Coffee pot in ste rling silver with palissander handle designed 
and made by Sigurd Persson of Sweden. (One of the illust- 


rations in Decorative Art 50 


Typographica 1 

Editor Herbert Spencer, Lund Humphries, 12s 6d 

The first issue of the new series of Typographica was 
published recently. The editor, Herbert Spencer, is 
probably the most respected of British typographers 
working in a contemporary idiom. Again, 7 ypogra- 
phica is the only serious publication on typography 
compared with the numerous journals for the print- 
ing industry generally. A high proportion of the circu- 
lation goes abroad, and therefore the book tends to 
be taken to represent informed British design 
opinion. It was a considerable disappointment there- 
fore to find that this issue was filled with articles 
that are only of marginal interest to the typo- 
grapher, and not of the highest calibre in them- 
selves. Every 


page in Typographica should be a 


valuable vehicle to communicate ideas between 
typographers. On the whole, however, the magazine 
avoids what, to me, should be its function. Among 
all the international magazines there is not a single 
one that is devoted to the reproduction of inter- 
national work of typographers and material of 
specialist interest. One can see in various other 
magazines general reviews of graphic design, articles 
on designers and illustrators, and there are two or 
three more devoted to photography 

The main article, Britain’s Royal Arms by Charles 
Hasler is typical of this approach; the reader has 
the feeling that he has seen it before in The Penrose 
Annual, or in one of the many publications of the 
Festiwal of Britain era. A quarter of the magazine is 
devoted to this one item. By the time one has passed 
some adequate but not inspired Polish photographs 
and some drawings by Yos! Bergner more than half 
the editorial space has been used up. The most in- 
teresting visual article is The Work of Franco Gngnani 
Unfortunately, however, the text by Alan Bartram 
says very little that is not perfectly clear from the 
illustrations. There is a serious academic article on 
the history of numerals that is well written and in- 
teresting, perfectly worthy of inclusion. Phe photo- 


Anne Hickmott 


‘ 


grams by ‘using paste letters and 
route shapes, and children’s sweets” suffer from be- 
ing included in the same issue as Grignani, as the 
cover suffers by comparison with the previous issue 
also by Grignani. The book review of Nicolette 
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BOOKS continued 


Gray's Farewe lra obviously should be in 
cluded, but to spend three pages including illustra 
tions on this one item is a waste whe one can buy 


the book itself 


COLIN FORBES 


Interiors in colour 
Roger Smithells, B.T. B 
Decoration and furnishing 

John Wilson, B.T. Batsford Ltd, { 

These two books, both p iblished by Batsford, aflord 


tsford Ltd. 4115 


a complete contrast in treatment 
The Interiors in Ce “weisa 


minimum of text, but 


first ‘glossy’ with the 
130 colour plates of interiors. 
home decorator and sets 


Ihe book is aimed at the 


out to be a short cut to his problems of choosing 


colour schemes. This is done by illustrating existing 
schemes which have only to be adapted and success 
will be his Even if it were as Casy as this, the SUCCESS 
or failure of such a book depends on the choice of 
illustrations. Unfortunately in this case a few inter- 
esting interiors are swamped by many indifferent 
ones which appear to have been culled from differ- 
Most of the 
are complete with their commercial credits for so- 


I he whole 


advertising catalogue 


ent manufacturers schemes illustrated 
and-so’s floor tiles, wallpapers or paints 


effec t 


rather than a book discussing 


is therefore that of an 

the very real problems 

of colour in interior design 
Decoration and Furnishir 


plete contrast 


\ John Wilsor 


It aims to be a comprehensive and 


.isacom- 


practical ‘bible’ for present and prospective mem- 
bers of the decorating and furnishing trades. In this 


it succeeds admirably, with over 250 pages of close- 
packed information. In an encyclopedic fashion, the 
author tackles colour, paint, wallpaper, wall and 
ceiling materials, glass, floors, furniture, textiles and 
artificial lighting using clear diagrams, useful tables 
and well-chosen photographs 

The main weakness of the book is that it is not 


always clear if it is aimed at the craftsman or the 


designer. Thus the final chapter about the practice 
and proc edure of be ing a iree lance designer seems 
to have little place in a book which does not really 
attempt to deal with designing as such 

However, there is no doubt that designers of all 
trades, will 


sorts, as well as those in the decorative 


find this book of value as a work of reference in a 
field where the ‘handy hints’ approach has reigned 
triumphant for too long 


ANTHONY GOSS 


Proceedings of the engineering materials 
and design conference 
Heywood & Co Ltd, £2 2s 

The recent Engineering Materials 
139 59). the 


ind De on 


first of its kind, will, we 


conter- 
ence DESIGN 
hope : 


not be the last. It was intended to promote the 


cross-fertilization of ideas by appealing to all sides of 


engineering industry, and attendar 


ef at the confer- 
showed that the Vaterials 
and Desig 


m magazine, had succeeded in this aim 


ence sponsor, Engineering 
\ complete report of the conference has now been 
published providing useful reference to develop- 
ments in materials and engineering ¢ omponents 
While some of the material and component papers 
are clearly intended for the specialist, they are 
fortunately devoid of unexplained jargon; and if a 


few papers do not interest the designer in engineer- 








ing, the papers on design should be read by all. 
There is plenty of food for thought in these, pat 
ticularly in Jacob Shapiro’s survey of engineering 
and Russia. Standardis- 
place of industrial design im 
Phere 


technologically 


design in Britain, Germany 


ation, safety and the 


engineering are also covered hardly seem 


much point in racing ahead with 


new materials and processes if design thinking lags 
behind 


design problems may feel that our design methods 


Those who study the papers dealing with 


might be much by 


better improved not so Cross 
fertilization as by re-seeding W. 1. MAYALI 
Impact of design 
Clive Carney, Lawson Press Pty Ltd, Sydney 
This book is a photographic survey of an inter- 


national selection of office interiors, department 
stores and showrooms, and restaurants and bars, etc 

Clive Carney, who is one of Australia’s leading 
interior designers, collected the material during a 
40,000 mile trip which covered the United States, 
Britain, Europe and the Far East. This exhaustive 
tour must have created many problems when it came 
to the selection of suitable interiors to illustrate. It is 
of course, inevitable that many of the examples 
shown should come from the studios of names like 
Saarinen, Knoll and Raymond 


wrote a pertinent introduction to the section of a 


Loewy (who also 


store and showroom design). But it also shows dis- 
cernment that the work of young and comparatively 
unknown designers is also illustrated — including Bri- 
tain’s Peter Miller, Kenneth Gibson, Clive Hunt and 
Edwin Meayers. 

The layout of the book is clear and uncluttered 
and the captions contain the basic minimum of in- 
formation. The book would have been more stimu- 
lating, however, had there been some illustrations 
in colour. It is clear from the captions that in Ameri- 
ca the interior designer works closely with the archi- 
tect; this has resulted in the achievement of a re- 
markable harmony in the schemes, and it is one 
American influence that should be encouraged in 
the southern hemisphere D. R. ERLAM-TAYLOR 
Addendum 
DESIGN 140/67 The showhouse at Pagham was de- 


signed by Mirjam Earling 


This month's cover 
[his month’s cover was designed by Geoffrey White, 
32. He trained at the LCC Central School of Arts 





and Crafts, and subsequently worked in CWS pub- 
licity department, and for two advertising agencies 
At present he is a de signer typographer at the 
Central Office of Information. 





DESIGNERS »»// , 
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( wz: David ¢ ! ARCA, MStA® Aid Duck ' DESROA 
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I N ec Wa BAt ARLE rsa, € flr White 
Pn ;RLW ' 
MANUFACTURERS | // sue 
Adcock & Shipley Ltd, Ash St, Leicester 
Aladdin Industries Ltd, Aladdin B ling, Greenford, Middx 
Associated Builders Mer ants Ltd, Broken Wharf, Upper 
Thames St, ec4 
Baume & Co Ltd, 50 Hatton Garden, ecl 
telling & Co Ltd, Bridge Works, Enfield, Middx 
bratt Colbran Lid, Lancelot Rd, Wembley, Middx 
Burt, Bolton & Heywood Ltd, Brettenham House 
Lancaster Place, Strand, we 
Cannon (GA) Lid, Deepfields, Bilst Staff 
( nnati Milling Machines Ltd, K sbury Rd, Tyburt 
Birmingham 24 
E.. K. Cole Lad, Ekeo Works, Southend-on-Sea, Essex 
Cox & Co (Watford) Ltd, Watford By-pass, Watford, Hert 
Crane Ltd, 15-16 Red Lion Court, Fleet St, ec4 
Croggon & Co Ltd, Colnbrook, Bucks 
Dennison Equipment Co Ltd, Beoley Mill, Redditch, Worcs 


B. Elliott (Machiner Ltd, Vict 
EMI Electronics Ltd, Hayes, Middx 

English Electric Co, 28 Kingsway, we2 
Ferranti Ltd, Kern House, 36 Kingsway 
H. Frost & ¢ Ltd, Fieldgate, 


ria Rd, Willesden, nwl0 


Walsall, Staffs 
Gayonnes Ltd, 22 Grafton St, wl 


o Ltd, Magnet House, Kingsway, we? 
Faraday Works, Leicester 


General Electric ¢ 
Lid 
Grahamston Iron Co Ltd, P O Box No 5, Falkirk, Stirlingshire 


Grange Camelon Iron ¢ 


Gent & Co 


o Ltd, Falkirk, Stirlingshire, Scotland 
George M. Hammer & Co Ltd, Crown Works, Hermitage Rd. 
Harringay, N4 
Hayes Engineers (Leeds) Ltd, Gelderd Rd, Leeds 12 
Heal & Son Ltd, 196 Tottenham Court Rd, wl 
Holborn Metal Works Ltd, 334 Upper St, Islington, v1 
Hoover Ltd, Perivale, Middx 
G. H. & S. Keen Ltd, Oxford Rd, High W 
Kent Concrete Products Ltd, Sturry 
Walter Lawrence & Son Ltd, igeworth, Herts 
L.M Furniture Ltd, 15 St Johns Rd, Wallingford, Berks 
Thomas Love & Sons Ltd, Pert! 
The Merchant Adventurers 
Rd West, Feltham 
Midgley & 


Greenford 
Bucks 
Kent 


ombe 


or Canterbury, 


Sawbr 


Scotland 
Lid, Hanworth Estate, Hampton 
Middx 


Sutcliffe Ltd, Hunslet, Leeds 10 





Michael Nairn & Co Ltd, Kirkcaldy, Fife, Scotland 
Newton, Chambers & Co Ltd, Thorneliffe Sheffield, Yorks 
Parkinson Cowan Appliances Ltd, Stechford, Bu am 33 
Phi Electrical Lid, Century Ho 

SI ry Avenue 

Pla iry Go Lad, Aude aw, Ma te 

I} as Pottert Lid, Cavend Work ) Buck ! 
Rd, swl8 

Pye Lid, Newmarket Rd, Cambridge 

Ernest Race Ltd, 22 Rad, sw4 

Rolls-Royce Ltd, 14 4 » Conduit St, v 

Rotaflex (Gt Britain) Ltd, 4-10 Nile St 

Tanner, Krolle & Co Ltd, Suffolk House, Whitfield Place, 
Whitfield St, wl 


Dube Investments Ltd, The 4 
Itra Radio & Telev 
Ruislip, Middx 

Vono Ltd, Tipton, Staffs 


Adelphi, we2 
Ltd, Television He 


ise, Eastcote, 








‘Spring in the Parks’, a poster designed for 
London Transport by H. Stevens. It is one of the 
series of full colour prints of famous London 
Transport posters, which includes the work of 
Edward Bawden, R.A., John Minton, E. 
McKnight Kauffer, and many others. The 
average size of the prints 1s 6” x 5". They can be 
obtained, price Is. each (postage 3d.) from the 
Publicity Officer, London Transport, Griffith 
House, 280 Marylebone Road, London, N.W.1. 








RACE 


lecture theatre 
seating 


Rows of any length in this 
seating can be transported 
economically and assembled 
on site. It is adaptable to any 
step height or for fixing to a 
flat floor; backrests can be 
adjusted to accommodate a 
writing shelf at the correct 
height for the row behind 
Seats have a simple gravity 
self-tipping action and are 
covered in a heavy quality 
P.V.C. coated fabric. Steel 
uprights stove-enamelled; 
writing shelves and pre- 
formed plywood backrests 
(upholstered if preferred) 

of lacquered mahogany 


Race furniture 22 Union Road Clapham sw4 Macaulay 2215/7 


Write or telephone for 
further information 


Seating in Glasgow University 
Architect: Basi! Spence & Partners 
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A corner of the Art Director’s 
studio office of Messrs. Rothmans 
of Pall Mall. Illustrated are the 
Magpie Plan Chest, drafting stand 
and swivel storage tray. The 
Magpie double pedestal desk and 
Ladder Storage Display Unit are 
also seen here. 


The complete Range is on perman- 
ent display at our Mortlake 
Showroom (15 mins. Waterloo 
where we are pleased to welcome 
readers of ‘Design’ and others 
interested in our products. 





The Contracts side of our organisation 


IVE - s is at the disposal of those seeking a truly 
agpie Furniture Li ited 20th century approach to their furnishing 


Station Approach Mortlake London S.W.14 Prospect 8071 problems. 


¢ 
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designers 
makers of point of sale 
units in wood, tube, 
sheet metal, wire 


PRINCIPAL E. E. PULLEE, ARCA, FSAE 
SALESCOPE 32 CHURCH STREET LANCASTER, TELEPHONE $433 











A yawn likethis... 
adds to your 
overheads! 


When a yawn like this engulfs a subordinate’s face, you 
know you are paying good money for sleep-working. 
But don’t blame your staff. Blame the seating. Bad seating 
sets up muscular strains, nerve tensions and harmful 
pressures on the respiratory and circulatory systems. ‘The 
result: that familiar, not-quite-up-to-par feeling that slows 
down the works 
Sensible seating is good business. And ‘TAN-SAD seating 
is sensible because it’s scientific. Treat yourself and your 
staff to TAN-SAD seating and reap measurable rewards in 
greater output, livelier brains. 





TAN-SAD 





| FREE—a booklet that tells you 
all about TAN-SAD scientific 
| seating. Just attach this coupon to 

our signed letterhead and mail 


1 it to 
TAN-SAD CHAIR CO. (1931) LTD 
| Lincoin House, 
| 296/302 High Holborn, London WC1 
Chancer y 9231/7 





MODEL V.14 





Stereotyping 








for 


LASCELLES 


Line and Half-Tone Blocks in Black and White or Colour 
Advertisement Typesetting 


Electrotyping 


New Telephone Numbers 
TEMple Bar 4269 
FLEet Street 2020 


GWYNNE HOUSE - 15-17 ESSEX STREET - STRAND - LONDON WC2 


Wee EEE EECEEECEEEEEECCCCCE0A0AAAA0000L 


M1 WMWWNnmNWw@QVWwWOWmnmmmnmmy6n6n 
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“To a chap like me— 


and I'm proud of my work — my pencll’s 
my living. 

The pencils | use have to stand up to fast 
hard work, their Ggrading's got to 

be absolutely spot on— not almost 
or nearly but bang on the dot every 

time. 

The leads must hold their points 

and flow smoothly throughout a long line — 
no crumbling or ‘clinkers’ mark youl— 

and if | erase a line it must go cleanly — 
there's no ‘furrow’ left in my paper 

so you won't find ghost lines in prints 
made off my drawings. As a matter of 

fact you can tell from a print when it Is 


my drawing — the print's always first class.” 
“What pencils do! use?” 


“Venus drawing pencils of course, the ones 
with the crackle finish !— how else 


do you think | keep up my high standard?” 


eS i 

WENUS 
\ey DRAWING 
Y PENCILS 


sk VENUS Drawing Pencils are made in 17 accurate 
grades from 9H to 6B. 


THE VENUS PENCIL CO., LTD.. LOWER CLAPTON ROAD, LONDON, E.5 
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to style 





HIGH 
ae impact 


resistance 





costs 


LESS 


to produce 













Fibreform mouldings are made 
from an exclusive material of strong 
cellulose fibres bonded with syn- 
thetic resins. They are strong—need 
no smoothing, readily take an air- 
dried or stove enamel finish or a 
bonded P.V.C. foil. Because they 
mould easily and accurately, we can 
produce quite large and complex 
forms at low cost. 





EASILY 


7) finished with 


We make television receiver cab- —< 
inets and backs—clock cases—car 
components, nursery trays, and if 
you examine its possibilities —your 
new products. 





specify 


fibreform 


the fibrous plastic 


Fibre Form Ltd. 


Garratt Mills Trewint Street Earisfield London SWI8 W/Mbledon 2386/7 
Midland Factory: Lower Gornal Nr Dudley Worcs Sedgley 2766/7 
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for Shelving 
Display stands & Light 
Structures of all types 





the 
tubular system with streamlined joints 


for every purpose where appearance is important. 
Extremely rigid, yet assembled and dismantled in 
seconds. Hygienic and easily cleaned. No bulges at 
joints —every structure looks ‘purpose’ built. All 
joints and tubes interchangeable and reusable. Full 
range of joints, etc. In 1° aluminium alloy tubing 
specially chosen for exceptional polish retention. 
Finished to high polish or specification. 


Food Factories Partitioning Cafeteria Supermarkets Trolleys 


Show stands Bakeries Hospitals Shelving Canteens Shops 


For full details of the application of Interfix to your 
particular needs return this coupon, or write to 


GASCOIGNE & KINGSTON LIMITED 


EVERCREECH, SOM. TEL 352 


Name 
Address 











The neatest, most compact and rigid system of its kind in 5/8" sq. 
7/8" sq. and 1'/,' sq. Steel couplings and grooved joining members. 





Rophic 
Vodular Frame and Panel 


Construction System 





COUPLING UNITS IN #-i-'t SECTION 





write for teaflet and samples 











TECHNIGRAPHIC BRISTOL LTD., CREWS HOLE ROAD, ST. GEORGE, BRISTOL 5S Tel. 51504 










































































FINEST 
QUALITY 
HAND-MADE 
SABLE ARTISTS 
BRUSHES 









































Perfection in brushes 
that only an artist could 
understand—whether 
for water colour or oils 


The best that money can buy 


MY ustrated catalogue. ¢t 


Vrite today for our fully 
A. S. HANDOVER LTD. 
‘The name that guarantees the brush’ 
Angel Yard, Highgate High Street, London, 
Te MOUntview 0665 


covTTETES 
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Elegance and 
strength right 


down to the floor 


Pel Taper Tube furniture has made a name for 
itself in hotels, restaurants, reception 
rooms and offices through good design and 
fitness for use in a work-a-day world. Wherever 
there is a need for furniture that can resist 
the rigours of daily use and keep its poise and 
elegance Pel Taper Tube will meet it, more 
than adequately and at no great cost. 
This range of furniture is Pel designed 
and Pel manufactured at the Oldbury factory 


A colourful catalogue giving full 


details is available on request. 





PEL 


taper tube 
furniture 


PEL LIMITED- A QCOMPANY-OLDBURY-BIRMINGHAM 
TELEPHONI 
HENRIETTA PLACE Wi 


BROADWELL 1401 ¢ 
LONDON SHOWROOMS rELEPHONE 


GLASGOW SHOWROOMS 


WELBECK 1874 
rELEPHONE: CENTRAL 8886 
tew 32 


” WELLINGTON STREET C2 
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JJ 


are your trimmings 
causing delays? 


ae 


_ 














... if so you will be interested in 


CLAYLASTIC 


This new plastic metal trimming strip facilitates ease in 
assembly through its flexible nature and greater freedom 
from damage. Claylastic’s long life super fine finish is proving 
the ideal embellishment for an ever increasing range of 
applications, and is used extensively where high 


production is required. 


speed 


For further information concerning forming sections etc., 
please send for our publication 1001. 


HOWARD CLAYTON-WRIGHT LIMITED 


WELLESBOURNE : WARWICK : ENGLAND 
Tel: Wellesbourne 316 ’Grams: ‘Clatonrite’ Wellesbourne 


(Claylastic is protected by British Patent No. 801934) 
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school of art watford technical college 


watford 

trains advertising Printed designs on curtaining can and sometimes 
designers ial do cover a multitude of sins. Plain dyed or colour woven 
access explains how plains must be time tested, perfectly produced, of 
—— proven quality, with enduring colours and reasonably priced. 
reques ; 

ta ee ya All ours are. Gaymod, Gaybel, Gaywin, Gaylora. 
hempstead road Gayonnes Ltd. 22 Grafton St. (off Bond St.) London W1 
telephone watford 32831 


Gaymod is a registered trademark of Gayonnes Ltd. London 


Ultra Radio and Television Limited 
are expanding their outstandingly 

successful Product Design Team. 
First class working conditions and 
high salaries are offered. 


Y : Y J Z 4 
UM” Yh. Yllu!e 


Yyjyr 


Wa n * 1 Senior Industrial Designer 


who must already hold a similar post. 
Salary according to qualifications and experience. 


2 Experienced Graphic Designer 
—preferably a woman and with previous 
house style experience and good colour background. 


3 Industrial Design Assistants 
—N.D.D. or similar qualifications essential. 


4 Draughtsmen 

—for production drawings of radio 

and television cabinets, tuning scales, etc. 
Must appreciate good modern design. 


Eric Marshall 

Head of Design 

Ultra Radio and Television Ltd 
Television House 

Eastcote, Ruislip 

Middlesex 
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Classified advertisements 


Rates: 1s 3d per word (minimum, 20s). Box numbers 1s extra. Copy: Last date for copy is 10th of month preceding date of issue 


Situations vacant 


City of Birmingham Education Committee 

COLLEGE OF ART AND CRAFTS 

Principal: Meredith W. Hawes, Arca, ARWSs, NRD 
Applications are invited for the post of Senior Lec- 
School of Graph 
£0 


January, 


turer in the 
£ 1.550 


mence Ist 


Design. Salary 
£1,750 per annum. Duties to com- 
1961. or as soon as possible 
Candidates should have both industrial and teach- 
ing experience. Application forms and further par- 
from the 
Art & Crafts, Margaret St., Birmingham, 3. Closing 


1960. E. I Russell, Chief 


ticulars obtainable Principal, College of 


dat 21st October, 
Education Officer 


City of Birmingham Education Committee 
COLLEGE OF ART AND CRAFTS 

Meredith W 
School of Furniture 


Principal Hawes, ARCA, ARWS, NRD 

\pplications are invited for the 
following full-time appointments from Ist Septem- 
ber, 1960: Grade *B 
Making. Candidates must 


with good industrial experience and be qualified to 


Assistant Teacher of Cabinet 


be first class craftsmen 


teach all aspects of their respective crafts. Salary in 
accordance with the Burnham Scale for teachers in 
Education: Grade ‘B 


to £1,150 p.a. (Woman 
of £26 to £920 p.a plus 


Establishments of Further 
Man, £700 £27 10 
£630 RE final ine 


equal pay increments. In fixing the commencing 
salary for Grade ‘B’ posts up to twelve increments 
may be allowed initially for approved industrial 
experience. Forms of application and further par- 
ticulars may be obtained from the Principal, College 
of Art & Crafts, Margaret Street, Birmingham, 3 


S.a.t Closing date 2ist October 1960. E. LL. 


Russell, Chief Education Officer 


ROYAL COLLEGE OF ARI 
Applications are invited from persons with good 
organising ability and wide technical experience in 
lec h- 
Design The 


uccessful candidate will be expected to act 


the textile industry, for the appointment of 


nical Tutor in the School of Textile 


as chief- 
of-stalf to the Professor in respect of the two Depart- 
Salary 


scale rising to { 1.800. Pension Scheme 


ments of Weaving and Printing within a 


\pplication 
form and further particulars from the 
Royal College of Art, sw7 


Registrar, 


CENTRAL SCHOOL OF ARTS AND CRAFTS 

Phe Council will shortly proceed to appoint a Princi- 
pal of the Central School of Arts and Crafts who will 
be expected to begin his duties in January, 1961, if 
possible. The Central School admits students for 
advanced courses only. It is organised in seven de- 
partments:(1) Drawing, Painting, Modelling, Etch- 


ing and allied subjects. (2) Book Production and 


Graphic Design. (3) Interior design and Furniture. 


4; Textiles. (5) Theatrical design. (6) Silversmith’s 


work and allied crafts. (7) Industrial Design. More 
ample act ommodation which will ine lude a working 
theatre is now being built. An artist or designer of 
repute or an architect practising as an industrial de- 
signer, with teaching and organising experience and 
a wide knowledge of the place of art in education 
and industry is looked for. Industrial experience will 


£100 


be an advantage. Salary scale £2,500 
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£2,800 plus London Allowance (£38 or £51). Fur- 
ther particulars and application forms from the 
FE3a_D_ 2004, 10), 
Hall, London, sel to be returned by 


Education Officer The County 


17th October 


DESIGN UNIT has vacancy for young man with prac- 
tical architectural or structural engineering back- 
ground and good ability for 


design interesting 


development work in wl office of prefabricated 
building specialists. Write giving age and salary 


required to Box 462, Design, 28 Haymarket, 


London swl 


WOVEN TEXTILE DESIGNER required for interesting 
appointment (approximately two days per week) to 
assist and advise Director of small progressive Com- 
pany producing modern furnishing fabrics. Duties 
will include the colouring of ranges, checking of mill 
trials, adaptation of designs and weaves including 
some original designing on paper or handloom. Ex- 
cellent opportunity for person recently graduated 
The right person taking genuine interest and keen 
to undertake related duties would have scope for 
advancement and full-time employment later if 
desired. Company moving Vauxhall area in Novem- 
ber. Write Fidelis Furnishing 


Limited, 296 Old Brompton Road, sw5 


fully to Fabrics 


DESIGNER: Grants Contracts Department invites 
applications for the position of Chief Designer in 
Must be fully Bar, 


Restaurant and General Interior Decoration work 


Edinburgh experienced in 
Some experience in Scandinavia or Italy preferred. 
Help with housing can be arranged. Apply in writ- 
ing, stating age and full details of experience to 
Managing Director, Grants, 11 Melville 
Edinburgh 


Crescent, 


WANTED: Assistant to interior designer, preferably 


Rose li- 


under 25 with practical experience. Yorke, 
berg & Mardall, 2 Hyde Park Place, w2 


CONRAN AND COMPANY require staff for their show- 
room and offices receptionist, sale smen, order clerk. 


Knowle dye 


furniture, 


and modern 


Write in 


first instance to the Sales Director, 6 Cadogan Lane, 


previous experience in 


fabrics, carpets an advantage 


London swl. 


LITHOGRAPHY 
30 inch 


to the 


capacity available quality work to 
40 inch. Complete service plate 
Writ 


Exeter or phone London Office Pinner 7927 


making 


finished job Pownsends, Printers, 


THE COAL UTILISATION COUNCH. is expanding yet 
again to cope with the many opportunities in the 
market for domestic solid fuel. We are a friendly and 
active non-commercial organisation, ( )ptional pen- 
sion fund. 19 days holiday a year. Some of the people 
we are looking for, and the minimum commencing 
salaries we have in mind are: Five Display Officers 
Cardiff, 


Nottingham. The 


based on London (2 Newcastle, 


and 


work involves considerable 
travelling within the Region and the design and 
detailed planning of many local exhibitions, show- 
room layouts and window displays. Ability to work 
quickly, plan for tight production schedules and to 
sell ideas essential. Car supplied, good subsistence 
£850. Publicity Officer 


with agency experience, skilled in layout and copy. 


arrangements. Assistant 


£800. Exhibition Officer to help with the organisa- 
tion and management of the Council's stands. £ 800. 
Apply to the C.U.¢ 
Sloane 9116 


3 Upper Belgrave Street, swl 
for an application form and fuller 


particulars of the post(s) you are interested in 


MANAGER required for Screen Making Department, 
applicant must be a capable administrator and have 
a sound knowledge of design and the drawing of 
positives, and must also be capable of producing 
screens suitable for modern Dress Goods and Furn- 
ishing designs. Apply in strict confidence, giving 
James H. Clendinning & 
Lurgan, N 


age, experience etc., to 


Co Lid, Lake Street Ireland 


BRUSH MANUFACTURERS seek the services of an indus- 
trial designer interested in designing persona! brush- 
ware and accessories. Please reply, preferably with 
some illustrations of similar designs, to Box No. 457, 


Design, 28 Haymarket, London sw! 


INTERIOR DESIGNER age 26/30 required in Architects’ 
Must be 


able to produce perspectives and working drawings 
I I I 


department of contracting organisation 
Ample scope requiring initiative. Write stating age, 
experience and salary required to Box 456, Design, 


28 Haymarket, London sw! 


INTERESTING POST with well-known carpet firm form- 
ing a design team. Post is that of Head Designer and 
offers substantial opportunities for original design to 
accord with new development policy. Experience in 
carpet design is not essential but the successful appli- 
cant while being thoroughly versed in modern design 
trends, will appreciate that public taste demands 
some traditional work. He will be capable of super- 
vising both. This is an important post requiring a most 
outstanding person and the salary scale will be in ac- 
Appli 


experi 


cordance with these necessary qualifications 
cations which should contain details of age, 
. will be treated as absolutely confidential, 
Box 463, Design, 28 Haymarket 


ence, et 


London sw 


PRODUCT DESIGNER We require an imaginative 
person of proven ability, with a detailed knowledge 
of either metal working, woodworking or upholstery 
Excellent salary, prospects and conditions of service 
Personnel 


Lid, Cross Street 


Please send full details of career to date to 
Otheer, 


Darwen, Lanes. 


Evertaut Seating 


ROBIN DAY requires draughtsman with experience of 
interior and exhibition design 
460), 


furniture, 


le le phone 


FLA 1455 or Box Design, 28 Haymarket 


London swl. 


DESIGN RESEARCH UNIT requires skilled experienced 
studio staff to execute visuals and finished working 
drawings. High standard of lettering and basi 
knowledge of typography and printing processes 
essential. DR U operates a pension scheme and the 
posts offer a wide variety of interesting work. Apply 
in writing to Business Manager, 37 Duke Street, 


London wl 


DESIGN RESEARCH UNIT requires young administra- 
tive officer to co-ordinate the work of its print, pack- 
aging and product design studio; to be able to draw 
upon the resources of outside design services and to 


classified advertisements continued on page 104 
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CLASSIFIED 


advertisements continued from page 103 


work as a member of a close-knit creative team. 
Some previous experience is essential. D RU oper- 
ates a pension scheme and the post offers a wide 
variety of interesting work. Apply in writing to the 
Business Manager, 37 Duke Street, London wl. 


INDUSTRIAL DESIGN STAFF 


Applications are invited for 
assistants in the Styling 
Department, Pressed Steel 
Company Limited, Cowley, 
Oxford. 


Applicants must have thorough 
art school or industrial design 
training. Creative ability and 
an appreciation of automotive 
engineering is desirable. 


Please apply to the Group Personnel 
Manager as above 


Situations wanted 


DESIGNER, unusually wide experience — textiles, 
printing, screenmaking, experimental photography, 
secks interesting work designing, or negative produ- 
ction. Box 455, Design, 28 Haymarket, London swl. 


DANISH INDUSTRIAL DESIGNER seeks new position as full 
time designer or free lance, has experience in ceramic 
and metal. Box 465, Design, 28 Haymarket, London 
swl. 


PRODUCT DESIGNER, MSIA, seeks senior or executive 
position. Seven years experience as Senior Staff 
Designer in the Plastics Industry designing domestic, 
nursery and industrial products. Box 461, Design, 
28 Haymarket, London sw]. 


Commissions and contracts wanted 


TYPOGRAPHIC DESIGNER Of contemporary advertise- 
ments, booklets, stationery, surface packaging and 
special occasion printed matter. Over twelve years 
experience, now freelancing. Kenneth Boyce Baker, 
mstp, 2 Wyke House, 11 Castlebar Hill, London 


w5 


A DESIGN ORGANISATION with important business 
especially in showrooms, interiors and exhibitions of 
a major type is prepared to consider making avail- 
able its unique organisation to a designer of reputa- 
tion and ability. The designer in mind is probably 
in the position where an association of this nature is 
now essential if he is to achieve the necessary free- 
dom to pursue his design activities and if he is to 
handle his growing number of commissions eco- 
nomically and efficiently. The company is shortly 


moving into new offices now being built in the Hol- 


born area where it is setting up an already complete 
and efficient organisation in exceptionally well 
planned accommodation. The organisation has a 
first class reputation in the design field which em- 
braces all forms of industrial design. It is envisaged 
that the designer selected would add his identity to 
the company of which he would immediately be- 
come a director. All replies will be treated com- 
pletely confidentially by the Managing Director 
and all letters will be acknowledged. Apply to Box 
458, Design, 28 Haymarket, London sw. 

DESIGN ASSOCIATES. This new design group provides 
a complete service, from initial design to final execu- 
tion, for interiors, furniture, lighting and industrial 
products. Showroom, studio and workshop at 19a 
Shrewsbury Road, w2. cun 9182. 


PACKAGE DESIGN from a small and dedicated group 
helps build a complete image of your product. John 
Cox, sia, at Brand Image Limited, 30 Welbeck 
Street, London wl. nunter 2586. 


SAVILLE ROW FOR sults? Then Harold and Mary 
Brend, Design Consultants, for your well-dressed 
product. Packaging, print, display in London, Mid- 
lands, E. Anglia. Ring Harold Brend, msta. Letch- 


worth 1237. 


PHYSICIST DESIGNER — experienced instrumentation 
and display, seeks mechanical, styling and lighting 
commissions within striking distance of Leicester. Box 
464, Design, 28 Haymarket, London swl. 


Miscellaneous 


SHOWROOM FACILITIES: Group of companies having 
superb trade showroom wl would be interested in 
sharing with one further company who could benefit 
from and add to excellent contacts with architects, 
contract furnishers and public authorities. Highest 
design standards and references given and required. 
Rental to depend on arrangements and product, 
£1,000 to cover use of 
1,000 sq ft of lit, heated and furnished showroom 
with 100 sq ft of private office space. Box 459, 


but we contemplate £750 


Design, 28 Haymarket, London swl. 


AEROFOAM Can supply made-to-measure Dunlopillo 
latex foam seat panels covered in any material to fit 
on your frames — or loose cushions covered or un- 


covered — or just the Dunlopillo — or even just the 
or bench seating anywhere. Aerofoam Ltd, 


19-27 Cricklewood Bdy, nw2. GLA 9844. 


advice 


PICTURE FRAMES Of all types made. The largest stock 
in London. Rowley, 86-87 Campden Street, Kens- 
ington. Telephone park 4349. 


Prototypes and model making 


METAL—WIRE—TUBULAR WORK. Let us manufacture 
your prototypes and/or production runs. Holborn 
Metal Works. CAN 8042. 


FOR EXHIBITION STANDS and animated light displays, 
architectural and visual planning models, prototype 
design and development — consult: John Evans and 
Associates, East Gate House, Chenyne Walk, North- 


ampton. 


R. J. MAGNA MODELS offers to designers and industry, 
15 years experience in the manufacture of accurate 
well finished prototypes and mock-ups in plastic, 
metal and wood. REN 2645. 


RICHARD DENDY & ASSOCIATES welcome your enquir- 
ies for architectural, engineering, experimental and 


ship models; production runs of advertising units in 


rubber, plastics, wood or metal; prototypes in all 
materials; giant exhibition and carnival displays. 4, 
5 and 6 Seaton Place, Hampstead Road, London 
Nw 1. EusTON 7617 and 1981. 


Shipping and packing 


INTENDING EXHIBITORS at European Fairs should con- 
tact Davies Turner & Co Ltd, 4 Lower Belgrave 
Street, London swl, stoane 3455, for details of 


DIRECT ROAD SERVICE, 


Design development 


AN IDEA is one thing — developing it to the produc- 
tion stage is quite another! Our experience in all 
production techniques in metals and_ plastics, 
supported by our design and prototype facilities, 
enables us to offer a first class service in this field. 
R. J. Emery and Company, Studio Two, Brown- 
fields, Welwyn Garden City, Herts. Tel Welwyn 


Garden 6500 and 4720. 
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PATIO by Sigrid Fette! 
FROM THE 1960 COLLECTION OF 
FABRICS 
196 TOTTENHAM COURT ROAD, LONDON, W.1 


TELEPHONE: MUSEUM 1666 
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Fabrics that make their mark — brilliantly ! 


These fabrics, from the Sanderson Centenary Collection, were produced in co-operation with the Council of Industrial Design, 
and have been selected for exhibition at the Design Centre. They are typical of the fresh and arresting patterns that you find 
throughout the Sanderson range —in hundreds of styles. Come along and see for yourself—in any Sanderson showroom 
or in the fine new Sanderson building in Berners Street. You'll find something to suit every mood —and you'll enjoy the 


amenities in which Sanderson invite you to look through collections of fabrics that are admired all over the world. 


SANDERSON FABRICS 


Arthur Sanderson & Sons Ltd., Berners St., London, W.1. and in Glasgow, Edinburgh, Leeds, Manchester, Liverpool, Birmingham, Leicester, Exeter, Bristol, Southampton © Brighton. 
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